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AIRPODS PRO LITE, THE THIRD GENERATION IS COMING?
This is the name of Apple’s new wireless 

headphones, according to the latest rumors: 
however, no further details are known.

Apple would already be working on a new 
model of wireless headphones, the AirPods Pro 
Lite. The indiscretion, taken up by MacRumors, 
comes from DigiTimes which, in a report, ex-
plains how the Californian company is facing 
the production problems in China, caused by the 
Coronavirus: the idea is to strengthen ties with 
partners in Taiwan to Ensure the release of new 
generation devices on the market. And the Air-
Pods Pro Lite also appear in the list of these de-
vices, together with Apple Watch, iPad and iMac.

The detail on the document - This is the text 
to which reference is made: ‘Apple, while main-
taining partnerships with Chinese suppliers, 
could make the Taiwanese partners manage 
the greater production load of the new devices 
- iPad, Apple Watch, AirPod Pro Lite and iMac 
-’. Note how DigiTimes, write AirPod (s), without 
the	 final	S:	 difficult	 to	 understand	 if	 it	 is	 just	 a	
typo or a possible change of name chosen by 
Apple.	It	is	not	the	only	difficulty,	because	in	the	
report there are no further details regarding the 

new wireless headphones and this leaves much 
room for hypotheses. The model Cupertino 
would be working on, in fact, could be a cheaper 
version of the AirPods Pro, which therefore may 
lack some of the features, such as active noise 
cancellation or adaptive equalization. If it were 
really so, however, it is not clear how this model 
can	fit	into	Apple’s	current	lineup.

AirPods Pro Lite or third generation AirPods?
The second generation AirPods, in fact, came 

out on the market in March 2019 and can already 
be considered the economic version, considering 
that the most expensive model, with the wireless 
charging case, is sold for 229 euros, therefore 50 
euros less than the AirPods Pro (279 euros). It 
is probably easier to speculate that the AirPods 
Pro	 Lite,	while	 taking	 the	 name	 of	 the	 flagship	
headphones, are actually the third generation 
that will replace those released in March 2019. At 
the moment, however, precisely due to the lack 
of details, it is not easy to identify what the im-
provements may be: all that remains is to wait for 
new	rumors	to	find	out	the	specifications	and	any	
release times on the market.

TESLER, THE COMPUTER FATHER OF "COPY AND PASTE" IS DEAD
A long career between Xerox, Apple, Amazon 

and Yahoo. Silicon Valley mourns Larry Tesler, the 
computer scientist who invented the ‘cut’, ‘copy’ 
and ‘paste’ commands in the seventies, still in use 
on computers, smartphones and tablets.

Lawrence Gordon Tesler, this is the full 
name, died at the age of 74, but the news only 
became public after a while, to respect the 
family. ‘The inventor of cut, copy and paste, 

find	and	replace,	and	more	was	former	Xer-
ox researcher Larry Tesler. Your work-

day is easier thanks to his revolutionary ideas,’ 
tweeted Xerox, the company In which the IT 
began his long career, then continued in Apple, 
Amazon and Yahoo.
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Graduated from Stanford University, Tesler 
specialized in human-computer interaction. Its 
‘cut, copy and paste’ was popularized by Apple, 
which in 1983 adopted it on the compure Lisa 
and	in	1984	on	the	first	Macintosh.	‘Tesler	cre-

ated the idea of   cutting, copying and pasting, 
and combined IT tra ining with the countercul-
tural idea that computers should be suitable for 
everyone,’ the Silicon Valley Computer History 
Museum wrote on Twitter.

WIKO LAUNCHES VIEW4, 3 DAYS OF AUTONOMY. EVEN IN THE LITE VERSION,  
IT HAS A TRIPLE REAR CAMERA
Wiko unveils the new View4 and View4 Lite 

smartphones, which have one of the strengths 
in the long-lasting battery, together with the low 
price that characterizes the French brand. The 
View4 shows a 6.52-inch screen.

The 8 megapixel front cam-
era is enclosed in a small tear-
drop notch. On the  back there 
is a triple camera with a 13 mp 
main	 sensor	 flanked 	by	 an	ul-
tra-wide angle 5 m p sensor 
and a 2 mp depth s ensor. The 
smartphone is equ i pped with 
Mediatek’s A25 octa-core pro-
cessor, 3 GB of Ram, 64 GB of 

internal memory and a 5 thousand mAh bat-
tery that promises 3 days of autonomy.

Among the peculiarities, the button dedicated 
to Google Assistant. It is available immediately 
in	the	blue,	green	and	gold	finishes	for	160	eu-
ros. The View4 Li t e has the same display and 
the same rear cameras, while the front sensor is 
5 megapixel. The processor is also the same as 
that of its older brother, but the Ram drops to 2 
GB and the internal memory to 32 GB. The bat-
tery is also smaller, going from 5 thousand to 4 
thousand mAh. As a consequence, the autono-
my drops from 3 days to 2 days. It will be availa-
ble in late March, always in blue, green and gold, 
for 130 euros.

THE GYM FOR ROBOTS AND SMART VEHICLES OPENS
Exoskeletons that lift objects. Wheelchairs 

that move by themselves. Smart cuddly toys that 
get excited by a hug. Surgical robots that operate 
3D printed kidneys. Driver assistance systems 
that study the pilot’s pupil. And more drones, 
augmented reality viewers, collaborative robots 
for industry. Everything under one roof.

It happens in the new space of the Leonardo 
Robotics Labs and Movelab, inaugurated at the 
Milan Polytechnic: 500 square meters of the 
historic Carlo Erba building transformed into a 
‘gym’	 where	 robots,	 artificial	 intelligence	 sys-
tems and autonomous vehicles will take shape 
and train under the supervision of Over a hun-
dred researchers.

It is a dream come true for the vice-rector Do-
natella Sciuto, recalling the long gestation and 
the renovation works that led to the realization 
of this project born in 2013.

The new infrastructure brings together four 

existing laboratories: Airlab, dedicated to arti-
ficial	 intelligence	and	 robotics;	Merlin,	special-
ized in mechatronics, industrial robotics and 
motion	control;	Nearlab,	which	develops	hi-tech	
solutions for rehabilitation and assistance to 
disabled	and	frail	patients;	Movelab,	which	does	
research	 in	 the	field	of	 intelligent	vehicles	and	
smart mobility.

They are different laboratories, but united by 
transversal skills and technologies: by joining 
forces	 the	 laboratory	 will	 have	 more	 efficiency,	
more operational and impact capacity, according 
to Gianantonio Magnani, who together with Ste-
fano Tubaro directs the Department of electronics, 
information and bioengineering (Deib) of the ‘uni-
versity.
This	reunification,	which	brings	experts	from	dif-

ferent sectors to work side by side, in fact is already 
giving	significant	results	 in	 terms	of	collabora-
tion, exchange and new research activities. 
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IT'S ALL TRUE: MORGAN STANLEY WILL ACQUIRE FOR 13 BILLION DOLLARS ONE OF THE MOST 
FAMOUS ONLINE TRADING PLATFORMS ON WALL STREET AND BEYOND: E-TRADE.
 In addition to shaking American stock ex-

change,	 the	 financial	 transaction	 initiated	 by	
Morgan Stanley is already history: it is the 
largest	acquisition	since	the	financial	crisis	that	
broke out in the United States due to subprime 
mortgages.

Pursued since 2002, as Morgan Stanley’s 

top management pointed out, the merger with 
E-Trade	 has	 a	 specific	 goal	 for	 the	 American	
bank founded in 1935: to accelerate and com-
plete the transformation of the group into a 
leader in the management of funds on behalf of 
small Investors and savers.

DETAILS OF THE TRANSACTION BETWEEN MORGAN STANLEY AND E-TRADE
Going into the details of the transaction, the 

acquisition of E-Trade launched by Morgan 
Stanley is a transaction orchestrated entire-
ly in shares. In summary, a public exchange 
offer that will allow investors of the online 
broker to receive 1.0432 shares of Morgan 
Stanley for each of those of E-Trade in their 
possession, or approximately $ 58.74, with a 

premium of 30% compared At the closing 
on Wednesday.

As revealed by the two leading companies, 
the acquisition is expected to end in the fourth 
quarter of 2020 (therefore at the end of the 
year), and will allow Morgan Stanley to acquire 
5 million customers, an online bank and $ 360 
billion in assets, which add up to the Its portfolio 
of 3 million customers and $ 2.7 trillion of cus-
tomer assets.

Consequently, once the merger is complete, 
Morgan Stanley’s wealth management oper-6
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ations will have a total of over eight million us-
ers and assets under management estimated 
at 3,100 billion. But that is not all. According to 
calculations made by the bank itself and by an-

alysts, Morgan Stanley with the acquisition of 
E-Trade should save up to about $ 400 million 
in costs and create synergies for about $ 150 
million.

WHY WAS THE E-TRADE AND MORGAN STANLEY OPERATION BORN?
When an acquisition of this economic rele-

vance, and not only that, takes place, the rea-
sons and implications are obviously different 
and innumerable. From a strategic point of view, 
it is certainly a response to the merger between 
the American bank Charles Schwab and the on-
line broker TD Ameritrade.

Precisely for this reason, the acquisition 
by Morgan Stanley is a real rescue anchor for 
E-Trade, which following the merger of Schwab 
and TD Ameritrade had seen its prices sub-
stantially decrease. For the American bank, on 

the other hand, it represents an additional op-
portunity in terms of and above all the services 
offered. In fact, in addition to having a group of 
15,500 advisers dedicated to serving custom-
ers with millionaire assets, last year it launched 
an online service aimed at non-wealthy savers.

Now, therefore, thanks to the power and 
hunger of E-Trade, it will be able to expand and 
strengthen all this. In managing shares on be-
half of employees, the future Morgan Stanley 
will in fact be able to leverage over 4,000 cor-
porate customers.

STOCK MARKET REACTION
Given the importance of the operation, the re-

action on the stock exchange of the securities 
of the two companies was quite evident, both 
positively and negatively. Indeed, the sentiment 
of Morgan Stanley and E-Trade investors was 
completely opposite.

The former were not very convinced of the 
decision taken, so much so that in follow-
ing sessions the stock listed on the New York 

Stock Exchange sold 4.55%, with the shares 
that went from $ 56.51 per share to 53 , $ 75 
per share.

On the other hand, the reaction of E-Trade in-
vestors is totally contrary. Listed on the Nasdaq, 
the stock of the online trading platform has ex-
perienced a positive rally of 21.81%, with shares 
that	have	flown	from	$	44.93	per	share	and	$	
54.73 per share.
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Coronavirus 
is slowing down the rush of technology

From the smartphone market to the develop-
ment of 5G, the epidemic is paralyzing the pro-
duction and distribution of hi-tech products. The 
analysis	firm	TrendForce	took	into	consideration	
the loss of working days, the lack of materials 
and	the	difficulties	in	transport	to	trace	the	situ-
ation. Which is not comforting.

The alarm launched by Apple on revenues in 
the second quarter due to the reduction in iP-
hone supplies and the demand in China due to 
the epidemic is not the only one to sound in the 
hi-tech world these days. From smartphones 
to solar panels, from smartwatches to 5G, the 
coronavirus poses serious risks for the Chi-
nese economy with companies struggling and 
restarting production after the lunar New Year 

break prolonged due to the epidemic.
TrendForce, the analysis agency in the world 

of technology, gave an overview of the sectors 
that will be most affected by the consequences 
of the epidemic

Consumer electronics and cars

1. WEARABLES
The assembly of smart brands, smart watch-

es and Bluetooth headsets is mainly done in 
Guangdong, Jiangsu and Zhejiang. Despite 
the expected date of resumption of work in 
mid-February, work stoppages, labor shortag-
es and material shortages may cause a drop in 
production	volume	in	the	first	quarter	of	2020,	
with deferred deliveries of new products initially 
scheduled	for	the	first	half.	But	overall,	the	peak	
sales season for wearable devices takes place 
in the second half of the year, during which de-
vices from leading companies such as Apple 
Watch will be presented and this leads to a cau-

tious optimism about the shipment of wearable 
devices of this All over the world.

In terms of the Chinese market, Chinese 
brand wearables are mainly intended for do-
mestic sales and therefore should suffer greater 
losses	in	the	first	half	of	the	year	compared	to	in-
ternational brands. In particular, generic brands 
at competitive prices and new brands could be 
even more affected by the epidemic as compo-
nent suppliers and production capacities have 
the	 priority	 to	 fulfill	 the	 orders	 of	 established	
brands	 first	 and	 consumers	will	 have	 a	 lesser	
willingness to buy at Short term.

2. SMARTPHONES
The epidemic had a relatively high impact 

on the smartphone sector because the supply 
chain is particularly complex. Production is 

expected	to	decline	12%	in	the	first	quar-

ter year-on-year, making it the lowest-perform-
ing	quarter	in	the	past	five	years.	Also	affected	
by the delays in deliveries of important parts 
of smartphones, such as cameras, which could 
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continue in the second quarter if the epidemic 
will not be contained by the end of February. 
If the outbreak were to intensify, TrendForce 
believes that only Chinese GDP, but also the 
global global economy, would be damaged, 
leading to a reduction in consumer purchasing 

power	and	subsequently	presenting	a	difficult	
challenge for the entire smartphone sector. 
Smartphone production is expected to reach 
1.381 billion units this year, down 1.3% year-
on-year and lowest production since 2016. 
And that’s an optimistic forecast.

3. NOTEBOOKS, LCDS MONITORS AND LCD TVS
The brands downstream of the supply chain 

are undoubtedly the most affected by the ep-
idemic: precious working days have been lost 
after the prolongation of the holidays and the re-
sumption of production, overall, the rate is low. 
Furthermore, materials and components are 

missing. For TV and monitors, deliveries are ex-
pected to drop from 48.8 to 46.6 million units in 
the	first	quarter.	The	pandemic	not	only	adverse-
ly affected the supply chain of production, but 
also	harms	the	confidence	of	Chinese	consumers	
and reduces demand in the short and long term.

4. VIDEO GAME CONSOLES
Most of the assembly of the console takes 

place in China, with only a few processes car-
ried out abroad. As a result, domestic labor and 
a shortage of materials seriously affected the 
production of consoles. However, most sales are 
made in the fourth quarter, which means that 

peak season production for the console supply 
chain will take place in the second half. Assuming 
that the overall industrial impact of the COVID-19 
epidemic can be resolved by the end of March, 
supply chain losses can be offset in the second 
quarter of 2020, thereby limiting the impact.
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2019 sales of Sony PS4 and Microsoft’s 
Xbox One plummeted due to consumer an-
ticipation of next-year console versions of 
the end of the year. Reducing demand means 
that the outbreak is less likely to cause stock 
shortages. At the same time, production of 

next generation consoles will not begin until 
the second quarter. Therefore, the new con-
soles will be presented on schedule, unless 
the epidemic persists. Ultimately, the impact 
of COVID-19 video game industry in 2020 is, 
at best, slight.

5. SMART SPEAKERS
The supply chain of intelligent speaker as-

sembly is widespread throughout Chongqing, 
Jiangzhe, Beijing, Shanghai and Guangdong, 
which	are	all	currently	closed;	staff	entering	and	
leaving the areas are closely monitored. Under 
closed management and despite the resump-
tion of work by some producers on February 10, 
neither staff nor goods and services can be free-

ly transported. Therefore, smart speaker man-
ufacturers	see	a	significantly	reduced	rate	and	
degree of capacity recovery. Labor and material 
shortages are expected to extend the tradition-
ally weak season due to reduced production 
during the Chinese New Year, in turn weakening 
the number of deliveries.

6. CARS
The COVID-19 epidemic has resulted in a re-

duction in supply and demand in the Chinese 
auto market, while work stoppages in Chinese 
factories have caused shortages of material for 
car	manufacturers	abroad.	The	two	main	difficul-
ties facing suppliers in the Chinese automotive 
market are job stoppages and uncertainty about 
recovery dates. These problems are, however, 
eclipsed by reduced demand. Since the pro-
cess of purchasing the car is long and requires 
many trips to and from the dealer, once buyers 
are unwilling to visit dealers in person, sales will 
become virtually impossible. First quarter auto 
sales in the Chinese market are expected to de-
cline 25-30% year-on-year.

The potential unavailability of materials re-
mains the main risk factor that directly affects the 
automotive industry. Although automakers can 
compensate for material shortages through for-
eign factories, the process of expanding capacity 
and shipping goods should still create gaps in the 
overall production process. TrendForce believes 
that the shortage of supply of car manufactur-
ers abroad will have a short impact on market 
demand;	However,	 after	 taking	 into	 account	 all	
market segments, TrendForce expects the global 

auto market to decline 14% year-on-year in the 
first	quarter,	the	largest	drop	in	recent	years.
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Telecommunications

1. OPTICAL FIBERS
The	largest	concentration	of	the	optical	fib-

er supply chain is located in Wuhan, home of 
Fiberhome, YOFC and Accelink, among other 
companies, which together represent 25% of 
the	 global	 production	 capacity	 of	 optical	 fib-
ers. The base stations for 5G pose a greater 
demand both in the quantity and in the quali-

ty	of	 the	fiber	optic	cables,	with	a	demand	for	
5G	optical	fiber	estimated	at	double	that	of	4G.	
Since	 the	 supply	of	 fiber	 optics	 is	 interrupted	
by the recent quarantine in Wuhan and the 
consequent stop of production, the 5G devel-
opment program in China could suffer serious 
consequences.

2. IOT
The supply of IoT products remains unchanged 

in the short term because the main Chinese manu-
facturers, such as Huawei, have already resumed 
operations and because each link in the IoT supply 
chain is highly replaceable. But if the outbreak per-
sists, parts of the sector will still remain affected. 
For example, research and development 
activities at Xiaomi and Mediatek 
have been suspended, causing 
a delay in the release of new 
products. Video surveillance 
companies Hikvision and 
Dahua Technology are 
moving more produc-
tion capacity into tem-
perature detectors.

3. 5G
Most Chinese tel-

ecommunications of-
ferings, including 5G in-
frastructure construction 
and application test purchase 
agreements, have been postponed. 
On the other hand, suppliers of key 
components	for	5G	base	stations,	such	as	fiber	
optics, are mainly based in Wuhan and other re-
gions	of	Hubei;	Given	that	Wuhan	is	the	epicenter	
of COVID-19, the outbreak is expected to have 
some negative impact on the 5G supply chain. 
The delay in building the 5G infrastructure, the 
limited demand for replacement of smartphones 
and the postponement in the resumption of pro-
duction will collectively reduce the shipment 
of Chinese 5G smartphones.



12

Sustainability

1. LED
The number of LED manufacturers in the are-

as affected by the coronavirus is limited and only 
a few manufacturers are affected. LED manu-
facturers in other parts of China have been lim-
ited by the slow pace of the resumption of work 
and may not be able to return to full short-term 
production. Overall, the LED industry has been 
overloaded since 2019 and there have been in-
ventories on sale, so the short-term impact will 
be reduced. In the medium to long term it will 
depend on the conditions of resumption of work. 

In addition, the LED packaging industry chain is 
mainly distributed in Guangdong province and 
Jiangxi province. Although they are not at the 
center of the epidemic, as their demand for la-
bor is high and most employees are from the 
expatriate population across China, if the me-
dium and long-term problem of labor shortages 
is not resolved, the Impact will be more serious. 
As for the demand side, various operators start-
ed to supply orders in advance and to increase 
stocks.

2. PHOTOVOLTAIC
According to TrendForce, the supply of key 

equipment such as modules and inverters will 
suffer the most damage from the coronavirus ep-
idemic. Many raw materials involved in the pro-
duction of modules, namely silicon wafers and 
other auxiliary materials, such as EVA, aluminum 
and glass frames, come from the Chinese sup-
ply chain, which is now constrained by logistical 

problems and delays in resuming work. Commod-
ity stocks of Taiwanese producers are expected 
to last until the end of February, at best. While 
some manufacturers can rely on their factories in 
Southeast Asia for the production of modules and 
inverters, manufacturers without this option need 
to look for other means of production and adapt to 
market situations accordingly.





The startle of the year has stopped the pro-
duction of products. It went as far as to helping all 
spenders stop their excruciating habit with spend-

ing. Although, the internet is still up for grabs so 
that point is out the door. What do we know about 
the virus that can potentially take over Manhattan? 

FOR FIRSTS, THE CORONAVIRUS CARRIES CERTAIN FLU-LIKE SYMPTOMS.
	Although	 it’s	 not	 the	 flu,	 it’s	 symptoms	 in-

clude runny nose, cough, sore throat, and high 
temperature. It can also lead to pneumonia, an 
infection	where	 the	 lungs	fill	 up	with	fluid	and	
can lead to death by ‘drowning’. 

The Centers for Disease Control and Preven-
tion, announced earlier this week, loosened its 
minimum requirements for how personal pro-
tective equipment should be used in times of 
shortages. They suggested that certain items 
be used only in risky procedures, or for more 
extended periods of time. As a last resort, the 
CDC stated that bandannas can be used as a re-
placement for masks.

All non-essential travel is being canceled 
due to the Coronavirus. Many obey the rules, 
while others maintain their liveliness by moving 
forward with fun expectations. Businesses such 
as pubs, restaurants, and shopping districts are 
at a halt because of the coronavirus outbreak. 
This virus led to drastic moves like employees 
working from home wherever possible.  But how 
concerned should the public be about contract-
ing the airborne illness is the question. Things 
such as washing your hands and participating 
in regular cleaning habits will do the trick. But 
wearing a face mask will greatly reduce your 
risk and upgrade your hygiene.
Surgical	masks	were	introduced	first	into	hos-

pitals in late 1700. The	Spanish	flu	breakout	 in	
1919 transitioned the move into public use. Those 
masks are purposely designed for use in a clini-
cal setting like a hospital where they are primarily 
meant	for	preventing	splashes	of	fluid.	

N95, 3ply, 3m, and 3m N99 are 
high-quality masks. You may also know 

these as pollution masks or dust masks. 
Their usefulness is demonstrated by 
keeping airborne illnesses from 
your lungs.  They all do the 
same thing, protect you from 
viruses and airborne pol-
lutants by filtering out the 
air you breathe. 

Humans breathe in 
about 8 liters of air 
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every day. There’s a chance of all sorts of un-
wanted airborne particles entering our bodies 
every	day.	Health	officials	in	Chicago	confirmed	
the	first	US	case	of	human-to-human	transmis-
sion that is the Coronavirus.

Buying a face mask isn’t a cakewalk. It 
takes special research due to the huge 

variety of options from a number of 
brands to the consumers all claim-

ing one brand is the best at what 
they do. 

They may not be all 
equally effective in 

filtering out the bad air before you breathe 
it. This is simply a case of it can help more 
than it can hurt. Some studies have shown 
that using a surgical mask can help prevent 
influenza. Using a surgical mask and an al-
cohol-based hand sanitizer was shown to 
reduce the number of influenza-like illness-
es more than using a surgical mask single 
handedly alone.

The Atlanta Healthcare Cambridge Admiral 
N99, developed by the UK based Cambridge 
Mask Co., is available in three variants. There is 
no valve for regular activity outdoors. One valve 
for light exercises outdoors and two valves in-
tensive activity including outdoors. As for stand-
ard	daily	use,	a	no-valve	option	should	suffice.	
The single and dual valve options reduce mois-
ture build-up inside the mask during heavily in-
tensive activity. 
These	 masks	 use	 military-grade	 filtration	

technology for protection from dust and fu-
el-based contaminants containing particulate 
matter. This mask will prevent infectious patho-
gens.	Its	activated	carbon	filter	layer	developed	
by the UK’s Ministry of Defense is designed to 
absorb gaseous molecules. Members of the 
small, medium, large, and XL families are wel-
comed with multiple colors and patterns. This 
is an important element for those who embrace 
their fashion sense and want to remain healthy 
all at once.

The rush to buy masks in China led to 3M 
running	out	of	stocks	at	its	factories	and	flagship	
stores. Even supplies such as rubber gloves, 
hand sanitizers, and thermometers are at a low 
supply at the majority of their stores. 

Say you’re looking for a product designed to 
protect children at will from viruses. Honeywell 
PM2.5 anti-pollution kids masks are made for 
this type of case. Honeywell has these availa-
ble in icy blue and white color options. KN95 
masks, these are the masks that are very light to 
wear. They’re made out of paper. And after some 
days of use, they are in need of disposal. There 
is	a	3-layer	filtration	process,	a	practical	ideal	for	
someone who needs protection against the dust 
and fumes for non-strenuous activity outdoors. 
Honeywell sells these in the icy blue and white 
color options.
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CHAOS IN THE CORONAVIRUS PANDEMIC IS INCREASING PROFITABLY FOR THIRD-PARTY SELLERS 
ON AMAZON'S MARKETPLACE. 
N95	mask	listings	on	Amazon	were	flooded	

with fake reviews. Sellers are instilling bogus re-
views to sell fake N95 masks to panicked peo-
ple. Amazon has taken appropriate steps to ban 
products that claim to cure or treat the coronavi-
rus. Although, that still doesn’t stop the retailer 
from	being	flooded	with	third-party	sellers.	
The	Vogmask	N99	is	available	in	micro-fib-

er and organic cotton variants. They offer up to 
multiple	 layers	 of	 filtration.	 Besides	 the	 N99	
filter,	 there	 is	 also	 the	 coconut	 shell	 derived	
carbon.	This	was	designed	to	filter	particles	as	
small as 0.3-microns and is also available as a 
single valve or dual valve option.

The White House’s Vice President Pence asked 
construction companies to donate N95 respirator 
masks to local hospitals. Home Depot is one of the 
first	companies	to	set	up	a	safety	net	for	America.	
The home improvement department store will do-
nate thousands of several N95 face masks to the 
City of Miami Fire-Rescue. The masks are expect-
ed to be delivered early next week. This demand 
comes up short in the middle of a major outage. 
N95 respirators are often used by construction 
workers on sites where there is a lot of concrete 
dust. These kinds of masks are able to block at 
least 95% of 0.3-micron particles. 

The U.S. government asking companies to 
donate N95 masks shows how irresponsible 
this nation is in a detrimental chain of events 
such as the Coronavirus. What the U.S. Govern-
ment order in construction companies to forgo 
is	undiplomatic.	Under	Defining	the	elements	at	
stake and at play. 

In	efforts	to	drain	the	fire	with	water,	Fashion	
designer Christian Siriano even offered a help-
ing hand to make free face masks in an effort to 
reduce the coronavirus outbreak in New York. 
Siriano on March 20 stated in a tweet “If @NY-
GovCuomo says we need masks my team will 
help make some. I have a full sewing team still 
on staff working from home that can help.” This 
will add some designer relief to the equation after 
Governor of New York Andrew Cuomo spoke out 
about a possibility that there may not be enough 
masks for medical workers. A conversation be-
tween Siriano and the Governor announced that 
they are in communication. 

 This virus has gone so far into social media as 
the demand in China for surgical face masks has 
risen to over 200 million masks in a day. Imag-
es shown on social media display a vast amount 
of people wearing them in areas such as pub-
lic crowds, airports and train stations. YouTube 
has	been	filled	with	educational	 tutorial	videos	
showing people how to make their own masks 
for the past months.

In order for masks to be used effectively, they 
must be changed frequently, worn safety and dis-
posed of safely. This combined with good hygiene 
will	work.	If	they	are	worn	loose	fitting,	bacteria	can	
snuggle through the nose and mouth. Frequently 
wash your hands with an alcohol-based hand rub 
or warm water and soap, cover your mouth and 
nose	with	a	flexed	elbow	or	tissue	when	sneezing	
or coughing. Avoid close contact with anyone who 
has a fever or a cough. Being an exception to the 
rules is costly during this time.
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Samsung - 9161 (s)
Apple - 6931 (s)

Xiaomi - 3563 (s)
Huawei - 2291 (s)

LG - 1713 (s)
Sony - 826 (s)

HP - 823 (s)
Nokia - 535 (s)
Intel - 464 (s)

Motorola - 460 (s)

Airpods 2019 - 249 (s)
iPhone 7 32GB - 243 (s)

Galaxy A10 - 239 (s)
iPhone 11 64GB - 234 (s)
Redmi Note 8 - 226 (s)

Redmi Note 8 Pro - 218 (s)
iPhone 8 64GB - 216 (s)

Galaxy A40 - 209 (s)
iPhone 11 Pro 64GB - 207 (s)

iPhone 11 128GB - 194 (s)

TOP BRANDS TOP MODELS

TOP MANUFACTURER

TOP PRODUCTS
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trustable in mobile





0048 CZ s.r.o. 
Czech Republic, Praha

Bluefin	Century	s.r.o. 
Slovakia, Bratislava

Bluepoint Corporation Ltd 
United Kingdom, Milton Keynes

BM ELEctronics FZCO 
United Arab Emirates, Dubai

Cell-Tel MIDDLE EAST LLC 
United Arab Emirates, Dubai

Central point Europe s.r.o. 
Slovakia, Pezinok

Domo Trading Limited 
Malta, Msida

Dotson IT Asset Management Corp 
United States, Dallas

Euromedia Investment Group, S.L. 
Spain, Torrent

Eurostar Global Electronics Ltd 
United Kingdom, Newcastle-under-Lyme

KANSKY a.s. 
Slovakia, Bratislava

LFE distribution, LLC 
United State, Miami

Rainbow International Distributio 
Romania, Bucharest

SmartCell Solutions 
United States, Austin

Intrade d.o.o. 
Slovenia, Maribor

JEET UK LIMITED 
United Kingdom, MIDDLESEX

Jupiter GSM FZCO 
United Arab Emirates, Dubai

Komputronik S.A. 
Poland, Poznan

KROWN MOBILES TRADING LLC 
United Arab Emirates, Dubai

LANDOTECH MOBILE SP Z.O.O 
Poland, Kraków

LMD GROUP GOLD LTD 
Israel, Ramat Gan

Mardin Gsm LLC 
United States, Doral

Amir Group 
United Arab Emirate, Dubai

MMM-Agramservis d.o.o. 
Croatia, Zagreb

NOVAPHONE sp. z.o.o S.K 
Poland, Warsaw

Parktel sp. z o.o. 
Poland, Wroclaw

PHF GmbH 
Germany, Paderborn

JP Teck BV 
Netherlands, Beverwijk

PPA International AG 
Germany, Schönefeld

Prestige Group Srl 
Italy, Bari

MOBILITY PLATFORM:

GEETEX PTE LTD 
Singapore, singapore

Globomatik Informatica, S.L. 
Spain, Almeria

Guan Sheng Electronics Mobile Trading Co., LTD 
China, Hong Kong20

VIP GOLD 
MEMBERS



Q-CONN GmbH 
Austria, Vienna

TelePart GmbH 
Germany, Holzmaden

RS GLOBAL LTD 
United Kingdom, London

SELTE SPA 
Italy, MILANO

SG SPA 
Italy, MIlano

SGM Socher Inc 
United States, New Yorkris

SPK Telecom FZCO 
United Arab Emirates, Dubai

Swift Telecom FZCO 
United Arab Emirates, Dubai

Tekpoint GmbH 
Austria, Vienna

TELPUR SRL 
Romania, Bucuresti

Vtech Electronics Tecnology Limited 
China, Hong Kong

Yonida International Trading Corp. 
United States, New York

Yukatel GmbH 
Germany, Offenbach am Main

Smalltronic.pl Sp. z o.o. Sp. K. 
Wyszkow, Poland

AMC Elektronik Vertriebs GmbH 
Germany, Köln

AT7 GmbH 
Germany, Wuppertal

BOSS ENTERPRISE LTD 
China, Hong Kong

Krishna Wireless 
United States, Doral

NET WIRELESS INC 
United States, New York

P.C.Distribution SPA 
Italy, Napoli

Pantheon Distribution GmbH 
Austria, Klosterneuburg

PINES Sp. z o.o. 
Poland, Wroclaw

SK & ASSOCIATES LTD 
United Kingdom, Cheshire

Smart Telecomm LLC 
United States, Scottsdale

Sound Business 
France, Paris

uv phone ltd 
Israel, haifa

XTG S.A. 
Poland, Wroclaw

TPC Technology FZCO 
United Arab Emirates, Dubai

 AVR GROUP DOO 
Serbia, Beograd

Erregame S.p.A. 
Italy, Milano

MOBILITY PLATFORM:

For quotations please email 
times@handelot.com 

or call us at 
+48 717 152 600HTP 

France, Villeneuve-le-Garenne
Kamkwat Limited 
China, Hong Kong
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Inhome PLATFORM:

AC Electronic Limited 
China, Hong Kong

AT7 GmbH` 
Germany, Wuppertal

BOSS ENTERPRISE LTD 
China, Hong Kong

Click Europe Limited 
United Kingdom, London

Domo Trading Limited 
Malta, Msida

GLOBAX Sp. z o.o. Sp. K. 
Poland,	Poznań

Globomatik Informatica, S.L. 
Spain, Almeria

RS GLOBAL LTD 
United Kingdom, London

Intrade d.o.o. 
Slovenia, Maribor

Krishna Wireless 
United States, Doral

KROWN MOBILES TRADING LLCUnited  
Arab Emirates, Dubai

TECH DREAM D.O.O. 
Croatia, Zabreb

MMM-Agramservis d.o.o. 
Croatia ,Zagreb

NET WIRELESS INC 
United States, New  York

P.C.Distribution SP 
AItaly, Napoli

Pantheon Distribution GmbH 
Austria, Klosterneuburg

Rainbow International Distribution 
Romania, Bucharest

Yukatel GmbH 
Germany, Offenbach am Main

SELTE SPA 
Italy, MILANO

SG SPA 
Italy, MIlano

SGM Socher Inc 
United States, New York

Shenzhen New Way Technology Co., Ltd. 
China, Shenzhen

Smart Telecomm LLC 
United States, Scottsdale

XTG S.A. 
Poland, Wroclaw

Dotson IT Asset Management Corp 
United States, Dallas

Erregame S.p.A. 
Italy, Milano

GEETEX PTE LTD 
Singapore, singapore 

For quotes please 
email 
times@handelot.com 
or call us at 
+48 717 152 600
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365 Days Freight 
United Arab Emirates, Dubai

Captains Freight Services USA 
United States, Miami FL

VELARA TRAVEL 
United States, Boston

 

AIR EXPRESS POLAND Sp. z o.o. 
Poland, Wroclaw

BG company 
Bulgaria,	Sofia

Captains Freight Services HK LTD 
China, Hong Kong

 

DREAM CARGO SERVICES SRL 
Romania, BUCHAREST

Interken Freighters (UK) Ltd 
United Kingdom, Feltham

MIT MEDIA 
Poland, Warszawa

 

IT PLATFORM:

AT7 GmbH 
Germany, Wuppertal

Globomatik Informatica, S.L. 
Spain, Almeria

GEETEX PTE LTD 
Singapore, singapore

Krishna Wireless 
United States

 
 

P.C.Distribution SPA 
Italy, Napoli

Pantheon Distribution GmbH 
Austria, Klosterneuburg

 

SGM Socher Inc 
United State, New York

Smart Telecomm LLC 
United States, Scottsdale

XTG S.A. 
Poland, Wroclaw

Yukatel GmbH 
Germany, Offenbach am Main

For quotations please email 
times@handelot.com 

or call us at 
+48 717 152 600

For quotations please email 
times@handelot.com 

or call us at 
+48 717 152 600

For quotes please 
email 
times@handelot.com 
or call us at 
+48 717 152 600

Services:

For quotations please email 
times@handelot.com 

or call us at 
+48 717 152 600

For quotations please email 
times@handelot.com 

or call us at 
+48 717 152 600

For quotations please email 
times@handelot.com 

or call us at 
+48 717 152 600
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Coronavirus boosts sales of Plague
the video game that simulates pandemics

The digital simulation of 
global epidemics has reached 
a record high in China. It is 
the second hit after ebola.

Exorcise the fear of coro-
navirus by playing. As the 

virus spreads a video game, 
Plague Inc., is setting a record 

for sales in China. Born eight years 
ago, it simulates the spread of a pan-

demic and calls on the player to propagate 

pathogens such as bacteria, vi-
ruses and other infections be-
fore a cure is found. Like in a 
war, infectious armies are de-
ployed, improving their char-
acteristics. We can increase the 
means of dissemination, enhance 
drug resistance and intensify the 
symptoms	to	make	life	more	difficult	
for scientists and governments trying to 
save lives.

A SUCCESS OF 120 MILLION COPIES
On the one hand then Plague Inc. allows you 

to	fight	the	fear	of	the	coronavirus,	on	the	other	
hand to understand how it works. Impersonating 
a	pathogen,	realizing	how	difficult	it	is	to	spread	
it and infecting people seems to have a calm-

ing effect. From 2012 to today, the video game 
has totaled over 120 million copies but it is no 
coincidence that the peak of sales, before the 
coronavirus, had arrived in 2014, when it had 
appeared Ebola.
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REMEMBER IT'S A GAME
On the second front, players, media and ex-

perts are using Plague Inc. to understand what 
an	 epidemic	 is.	 People	 try	 to	 find	 out	 more	
about how diseases spread and understand 
the complexities of them, said the developers 
of Ndemic Creations. After all, the simulation is 
so realistic that it has received the approval of 
the CDC (Centers for Disease Control and Pre-
vention), the US body that monitors the prog-
ress of infections and epidemics, and other 
important medical organizations in the world. 

However, it must be remembered that it is still 
a video game. The creators have developed it 
to be realistic and informative, avoiding mak-
ing serious and real problems spectacular. But 
the company stresses: ‘Please remember that 
Plague	 Inc.	 is	 a	 game,	 not	 a	 scientific	model	
and that the current epidemic of Coronavirus 
is a very real situation that is affecting a huge 
number of people. We always recommend 
players to inquire through local and global 
health authorities.’

TABLE PANDEMICS
The	fight	against	diseases	has	long	attracted	

players and in addition to video games, board 
games have also exploited this theme. The best 
known is certainly Pandemic (ed. Asmodee), a 
2008 title that sees one to four participants col-
laborating with each other to stem the spread of 
a global epidemic. To date, it is one of the most 
loved titles ever, so much so that it has created 
a line that brings pathogens to the Iberian pen-
insula in the mid-nineteenth century, transforms 

them into barbarians ready to attack Rome and 
into terrifying creatures of the universe of Cthulhu. 
There is also a version, titled Contagion, which is 
just like Plague Inc: opponents impersonate dis-
eases ready to attack humanity. And whether it’s 
analogue or digital entertainment, it doesn’t mat-
ter. As a Chinese user wrote on the Asian social 
network Weibo, ‘The best way to eliminate fear 
is to look it directly in the face’.

What do you think?



 � KAZI NAJIB ASHRAF IS MY THREE YEARS OF MOBILE CONSULTING IN 
THE DUBAI AIRPORT FREEZONE

 � TRADE BARRIERS AND REGIONAL TAXATION ONLY BRINGS 
OPPORTUNITIES FOR THE BUSINESS COMMUNITY. HOW TRADERS 
ADAPT TO THE NEW REALITY WILL DEFINE THEIR SUCCESS FOR 
DECADES TO COME. 
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The Poetry 
in Mobile Phone Design

Lorinada Mamo of Gama Palawan fame said 
that “Every great design begins with even a bet-
ter story”. That a good design is a visual sym-
phony for the enlightened. Although beauty lies 
in the eyes of the beholder, there’s a universal 
pattern of appreciation that persists in every 
good	 definition	 of	 artistic	 formulation.	 From	
clothing, jewellery and other apparel, humans 
have been accustomed to carrying objects that 
signified	their	positions	in	society.	One	in	an	en-
viable position in possession of wealth, such as 
owning a mansion and a supercar. But once one 
i was away from these possessions, there’s still 
a	need	to	fill	the	void	again	with	their	needed	or-
naments. This makes one feel and stand apart 

from the crowd. Writing and time instruments 
took a long time to create. Thanks to the love, 
dedication and attention the tools were given.  
Another opportunity arises to give the ordinary 
day to day instruments a higher chain position 
of power. Those same instruments were utilized 
to create masterpieces from Rolex, Chopard, 
BVLGARI, Montblanc and many more. 

I am personally attracted to either watch-
es or pens.  For writing, I prefer to go straight 
to the laptop and use the mobile to track time. 
But there are aspects of design that always ex-
cites my creative genes. Architecture and Auto 
design has always inspired me and helped me 
understand the unlimited boundaries that exist 
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within the human domain. For me, the “Jumei-
rah Emirates Towers in Dubai” and the “Land 
Rover Defender – Old Design” have been the 
hallmark of simplicity and practicality and a leg-
end for beauty. But then again, it’s me and once 
again, I can always disagree.

Moving along, humans suddenly found a 
new item for the extension of their exuberance 
when mobile phones became commonplace in 
the early 1990’s. A display, antenna, keypad 
and materials were all there to play with. De-
signers experimented with the thickness and 
size of the devices. The fascinating ideas that 
realmed from fantasy later became a reality. By 
the late 2000’s, the smartphone had already 

made its entry to the world. Mobile had already 
become	flat.	Now	almost	10	years	later	with	the	
introduction	 of	 flexible	 display	 technology,	 a	
new opportunity has been provided to the young 
breed of engineers to go back in time and adapt 
the great designs of the masters. Samsung Z 
Flip, Motorola razr and the Huawei Mate XS are 
all examples of innovations in the smart phone 
arena with larger displays as well as a differenti-
ator	to	the	standard	flat	design.
This	brings	me	back	to	the	icons	that	defined	

the mobile phone industry and created designs 
that still reverberate with the masses who had 
encountered these gems. Here is a list of my 
personal favourites of all times.
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SIEMENS SL10 1999
The	first	ever	slider	phone	with	a	3-colour	dis-

play was a trailblazer in the world of communi-
cations. The product could be charged only on a 
cradle and had challenging battery life. It was a 
fashion must and was a true winner. Company ex-

ecutives stated that the mobile would be used by 
a person with a chauffeur driven car so there is no 
need for a car charger! Well, every design comes 
with	its	flaws,	but	it	was	an	absolute	masterpiece	
that prompted many competitors to follow suit.

SAMSUNG SGH 600 1999
This was Samsung’s way of saying, “Hel-

lo world, get ready for a new world leader in 
communications technology”, and hello did 
they say. A sturdy, simple piece of technology 
with an unparalleled quality when breakdowns 
even for top manufacturers were commonplace. 
Samsung bulldozed its way to the market with a 

small master, superb battery life, medium sized 
display and a price to get its competitors to run 
for cover. The rest is history.

These are my favourites from the past. Look 
forward to innovations coming our way soon. 
Please contact me for more info at kazi.najib@
playtorium.com

NOKIA 6310 2002
Embracing simplicity, beauty, performance, 

size, ergonomics, every aspect of engineering and 
design with a visual superstar all in one. The Nokia 

6310 was the continuation of the famous 6110 that 
had shot Nokia to the global number 1 position, 
overtaking the domination of Ericsson and Mo-

1999                    1999                    2002                    2004                    2007
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torola.	The	first	lead	that	they	had	was	kept	for	10	
years. Almost every luxury car had a Nokia 6310. 

All together with its car kit, it was a collector item to 
show off. A true statement that’s needed socially.

MOTOROLA RAZR V3 2004
I don’t think that any mobile phone design has 

created this euphoria like the “Ridgeless” keypad 
sensation, the V3. Motorola’s market share shot 
to 30% from obscurity and saved the soon to be 
doomed company. Nokia felt the heat and launched 
a copy and so did BenQ Siemens, but no one could 
stand up to the heat created by this design behe-
moth. From Pink to D&G, the V3 was everywhere 
together with the shouts of Hello Moto. The famous 

Motorola VOD, Voyage of Discovery cruise made 
sure to keep the orders coming in. Alas, Motorola 
couldn’t escape from the design story and the com-
pany was doomed and left to the elements soon af-
ter. Strangely, the new owners are still clinging on 
to the same logo, slogans and stories. The secret 
of V3’s thin design was the antenna, it was smartly 
placed by the engineers under the keypad, at the 
bottom. A blasphemy that won.

NOKIA E90 2007
There is no denying that Nokia had been the 

boss in all its segments and this was their answer 
to the initial rollout of the smartphones. This was 
the third generation of the Communicator, packing 
the latest Tech in a craft-fully encased jewel. By 
2007, the technology and communication speeds 

were also improving so the device came in handy 
as	an	out	of	office	device.	The	display	placements	
that we observe in smartphones today have their 
basis in the communicator. Plus, it introduced its 
owners as smart, business and tech savvy without 
even uttering a word. Quite smart. 

1999                    1999                    2002                    2004                    2007
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Drones Used As A Safety Precaution
 In Response To The Coronavirus

France is not taking procedures taken by the 
public lightly. More so the virus that is going 
around the world. In the days of the world wide 
predicament, France has taken matters into its 
own hands in a unique fashion. France intro-
duced drones to its country to enforce lockdown 
measurements after the mayor is worried resi-
dents aren’t going to be taking its containment 
measures seriously.

 According to France’s national aviation au-
thority,	the	French	Civil	Aviation	Authority,	flying	
a drone is legal in France. France is being aware 
of and compliant with the drone regulations so 
there are no errors done on their part.

The town go-doers of the United States are 
taking procedures seriously to the effect of rob-
bing its own local shopping stores the luxury of 
wiping their bottom with grace at lavish pricing. 
While the brave and bold continue their life in 
their own fashion, taking measures into their own 
hands. Hopefully, they are clean.
In	February,	a	spike	of	videos	flooded	the	inter-

net.	Reportedly,	drones	flying	over	Chinese	cities	
happened. Orders about citizens staying in-doors 
were given to residents. The drones were used as 
a mechanism to enforce lockdown measures. 
Coronavirus is a major threat for pedestrians, as 
the spread of the coronavirus disease is handled 
with extreme resorts for protection. After the pan-
demic spread to Europe, countries such as Spain 
and France have been put on lockdown. 

Loudspeaker drones were enforced, as they 
urged local people to stay safe. Safe distance 
monitoring of one’s self has to be conducted 
when leaving outside of their house. Travel is dis-
couraged at this time across the world. One of 
France’s biggest cities, Paris, has now followed 
suit after containment measures were seen taken 
far too lightly in the public’s eye.
China,	the	first	country	where	the	disease	was	

spread, called for a state of emergency after it 
was	hit	hard	by	the	first	wave	of	the	corona-

virus epidemic. A month later, several European 
countries declared public health emergencies 
and started implementing lockdowns to limit 
the spread of the virus. After Spain began to em-
ploy manned loudspeaker drones on March 15, 
France has been quick to follow. On Thursday, 
March	 19,	 a	 drone	was	 seen	 flying	 over	Nice’s	
city center and its main roads around 2:30 pm in 
the evening. Guiding and urging people to com-
ply with containment measures.

Each drone weighed in at about 1.7 lbs and meas-
ures up to about a foot in diameter

The devices are currently being trialed in Nice 
and will then be tested in other towns around the 
region. Authorities in the region Nice is situated, 
Alpes-Maritimes, suggest that lockdown meas-
ures have been taken far too lightly in the area.

The use of drones, with applied law enforce-
ment, implement lockdown measures to become 
more stringent in the upcoming days to explore. 
Access to the beaches around in the region will 
also be restricted and prohibited from the pub-
lic according to a regional announcement made 
by the Mayor of Nice on Thursday, March 19. It’s 
own Mayor is even considering throwing in a few 
curfew measures.
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Apple removes Applications 
Used to Share Coronavirus Information in China

Apple has removed apps from its China app 
store in the past for containing ”illegal content.” 
Apple has cooperated with the Chinese govern-
ment on multiple occasions to takedown apps as 
requested. The quest to remove VPNs has been 
taken into serious procedures. Software used to 
track police activity related to Hong Kong protests, 
a virus-related game, and apps on various other 
topics. This is much of the chaos that is happen-
ing within Apple’s territory.  The company has a 
public stance that privacy is a human right and its 
promises to protect user privacy through strong 
on-device encryption. This is not obvious is not 
an obsession now. It has been widely criticized for 
bowing to Chinese pressure to enable government 
surveillance and storage of user data — a decision 
that has enabled it to continue manufacturing and 
selling devices within the country.

The COVID-19 pandemic continues to wors-
en and spread elsewhere in the world. On the 
positive	side	of	life,	reports	from	initially	afflict-
ed China have improved seemingly thanks to 
a coordinated medical response. But this is 
possible because of a government censorship 
campaign. Once again, and gratefully again, 
Apple	 finds	 itself	 in	 the	 middle	 of	 a	 Chinese	
censorship controversy, this time for pulling 
app citizens were using to share coronavirus 
news within the country.

Although this is still available outside of 
China, Huiyu Wang has an application called 
Boom. This is a text encryption keyboard app 
specifically	designed	 to	encrypt	 text	messag-
es, chats, and articles where you can decrypt 
received texts. It employs tricks such as emoji 
replacement and word jumbles that people can 
understand despite errors. Users discovered 
that Boom enabled content to avoid Chinese 
government	filters	that	screen	data	for	specif-
ic keywords as it passes through the network, 
thus	 preventing	 the	 free	 flow	 of	 information	
about COVID-19.

Boom arrived in the iOS App Store on Feb-
ruary 15, as COVID-19 infections raged in main-
land China, but it was pulled from distribution 
in the country this week, Wang said in a tweet, 
with Apple explaining in an email that it includ-
ed “content that is illegal in China.” Wang told 
Quartz that the app likely attracted government 
attention when it was used to share a COV-
ID-19-related interview Chinese censors were 
attempting to delete from the internet. The New 
York-based Chinese developer multiple social 
media accounts have been removed, as well 
as an unrelated wallpaper app he developed, 
seemingly as a punitive measure.

Boom encrypts text, both in Chinese and Eng-
lish, by turning them into emoji or Japanese or 
Korean characters, as well as rearranging lines of 
text in random order. The app is still available in 
other regions, including Hong Kong. The receiv-
ers of such messages can decrypt them by cop-
ying the emoji or characters using the app, with 
the original text then displayed automatically on 
the keyboard’s interface. As China’s blanket on-
line censorship relies heavily on the detection of 
keywords or even pictures containing sensitive 
words, apps like Boom can help users avoid such 
scrutiny. While most apps that enable encrypt-
ed messages and communications have long 
been banned in China, Boom drew the attention 
of authorities because of the way Chinese inter-
net users quickly moved to preserve a particular 
coronavirus-linked article from being scrubbed 
by censors recently. Apple has been repeatedly 
accused of bowing to China by removing apps, 
such as a Hong Kong live map app that allowed 
protesters to crowdsource police movements 
during last year’s protests in the city.

Another app developed by Wang, which offered 
animated	wallpapers	featuring	political	figures	in-
cluding former Chinese leader Jiang Zemin, was 
also removed from Apple’s mainland China app 
store on the same day as Boom.
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The Industry 
Inside the Stock Market to Consider

Add an airline stock as a must buy while the 
coronavirus is moving. “Why might you say 
that? It hasn’t fallen as much as many other 
airline stocks over the past month”. True state-
ment, but it does have a low-cost structure, in-
dustry-leading balance sheet, and strong record 
of	producing	free	cash	flow.

Air travel is a factor being stopped to a halt 
in the U.S. and many other countries. Due to 
the growing COVID-19 pandemic, the majority 
of the world is in quarantine. This has been the 
message blaring out for the past month. U.S. 
airlines have been sounding the alarm all this 
month. The COVID-19 pandemic will certainly 
put stress on Southwest’s balance sheet, but 
the	airline	has	the	financial	strength	to	weather	
the storm.

There are no sure things in investing. Inves-
tors and employees are warned that revenue is 
plunging toward zero. This will lead to a period 
of deep losses and rapid cash burn. As an out-

come, airline stocks have since crushed over 
the past month. The Arca Airline Index is plum-
meting 64% over for this period. Low-fare airline 
giant Southwest Airlines (NYSE:LUV) has fared 
better than most of its peers, with its shares fall-
ing low to 47% this past month.

During March, the company has drawn down 
the $1 billion available through its revolving cred-
it facility and arranged an additional short-term 
$1	billion	term	loan.	Thanks	to	this	additional	fi-
nancing, Southwest Airlines had a massive cash 
stockpile of $6.2 billion as of earlier this week.

Although Southwest Airlines’ stock hasn’t 
taken a plummet as much as most other airline 
stocks, it still seems like a possible opportuni-
ty	 for	 investors	 to	 profit	 from	 the	 recent	 sell-
off. Southwest has an industry-leading entity 
attached to the company. Southwest Airlines 
owns more than 500 unencumbered aircraft 
accumulated to be worth approximately $10 bil-
lion. It’s low costs and strong portfolio is a lead-
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way	 for	 generating	 free	 cash	 flow.	 Your	 cash	
invested in airlines should enable it to survive 
the current crisis and potentially gain a market 
share in the aftermath.

New information is being pushed out daily, 
so it’s virtually impossible to know how much 
money airlines will lose due to the COVID-19 
pandemic. Most likely, the number is predicted 
to be small when you compare it to nearly $14 
billion that was knocked off of Southwest’s mar-
ket cap over the past month.

Southwest Airlines is known within the indus-
try as having the strongest balance sheet of any 
major airline. If you didn’t know, the company 
had $4.1 billion of cash and short-term invest-
ments;	 counterbalanced	 by	 $4	 billion	 of	 debt	
and lease liabilities within 2019. As a result, it 
has solid investment-grade credit ratings from 
all three major rating agencies.

If we want to look further into the situation, 
the Covid-19 pandemic could very well lead to 
newer opportunities. As we know, Southwest’s 
competitors have a weaker balance sheet than 
the on-demand airline. The competition in 
2020 is going to be met with some bloated debt 
loads. The demand for sold out airline tickets 
and packed airports aren’t very likely to bounce 
back immediately like its 2019 all over again. 
Some people are going to delay their travel 
plans until the spread of the virus has come to 
a halt. Until the pandemic is stomped out, busi-
nesses that took the tidal hit hard may very well 
slash its travel funds in order to save money.

$6.2 billion of cash may not be enough to 
see Southwest through this crisis. Components 
such as capital, the length of Covid-19, and the 
booking activity are at risk. Some of their planes 
could be sold or used as collateral for addition-
al borrowings if needed. This will give manage-
ment plenty of levers to pay the bills.

March 5, Southwest Airlines chopped its 
first-quarter	 unit	 revenue	 outlook	 by	 5	 per-
centage points at the midpoint of the guidance 
range.	A	ballpark	figure	of	2	percentage	points	
of reduction is likely to be offset by lower unit 
costs. Even with this guidance cut, Southwest’s 
updated forecast still implied solidly positive net 
income in Q1. Southwest Airlines are unlikely 
to take a loss in funds this quarter. Last week, 

Southwest noticed that booking trends had de-
clined harshly early since March. It said that 
load	factor	averaged	67%	in	the	first	half	of	the	
month, 85% is more typical, and had fallen to-
ward 50% by mid-March. The company pulled 
its last guidance, 

If we view the contrast, demand is likely to 
be lowered during the second quarter. In the 
same period a year ago, Southwest’s operating 
expenses totaled $4.94 billion. Southwest Air-
lines said to cut at least 20% of its capacity from 
April 14 through June 5 in order to compensate 
for the plunging demand. Viewed upon recent 
reports, an acceleration in the cuts began this 
weekend and deepened them to a schedule re-
duction of 25%.

Between these capacity cuts, a more than 
50% plunge in fuel prices, and discretionary 
expense reductions, Southwest can probably 
slash its quarterly spending to under $4 billion 
-- even without unpalatable mass furloughs. 
Even if revenue plunges to $1 billion next quar-
ter, down more than 80% year over year, that 
would still imply a quarterly operating loss of 
less than $3 billion.

While it’s impossible to be certain, losses are 
likely	to	slow	significantly	in	the	second	half	of	
the year. The delicate pandemic should start 
to see a decline within a few months from now. 
Southwest will have to cut costs and eliminate 
workers if the opposite happens. As a result, 
weaker airlines will have to devote all of their ef-
fort	 to	maximizing	near-term	 free	 cash	flow	 in	
order to pay down debt. That could force them 
to shrink by pulling out of underperforming mar-
kets, opening up long-term growth opportuni-
ties for Southwest.

American Airlines has the worst balance 
sheet and weak profitability in the industry. This 
has been for years. Let your mind ponder and 
wonder	why	Southwest’s	streak	of	profitability	
lasted for 47 consecutive years. Your mind will 
question whether it will be broken in 2020. It’s a 
solid question to predict future projections upon. 
The company’s losses should be manageable, 
in the context it has a rock-solid balance sheet. 
Southwest’s	 financial	 strength	will	 allow	 room	
for a fast recovery, leading to a gain in market 
share as the rest of the industry conserves.
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Covid-19
I'M SURE YOU GUYS, LIKE ME, HAVE NEVER LIVED LONG ENOUGH TO SEE A WORLD CRISIS OF THE 
MAGNITUDE WE ARE EXPERIENCING AT THIS TIME.
Whilst the Covid-19 virus makes its progress 

through	our	fickle	and	unstable	world	 I	 am	as-
tounded every day by yet another news article 
from a different part of the world that once again 
changes the dynamics of this International crisis.

For the better of mankind we are been herded 
into our homes and quarantined for a period of 
time, not truly knowing what that period will be 
or indeed the outcome of the virus.

Whilst I am not complaining about the safety 
measures and precautions that are been put in 
place by the powers that be. I do have a knot in 
my guts, which keeps pulling at me and telling 
me that there is so much more about Covid-19 
that we don’t know.

Fear is an incredibly powerful emotion. It has 
been used to manipulate and control people for 
centuries, especially by the ruling powers. Fear 
is normally initiated by uncertainty and creates 
instability. Currently there hangs a lot of uncer-
tainty around Covid-19. 

I am not for a second saying that our con-
trolling governments are deliberately using this 
crisis to initiate fear and control people. But by 
default, unfortunately that is exactly what is tak-
ing place.

I must say that during the course of my life I 
have had little, if any trust in politicians and their 
actions. Their actions are normally derived for 
complete self-gratification. I would hope that 
within this situation they are able to appreciate 
the magnitude of distress this Pandemic is caus-
ing humanity and ultimately will cause to Bil-
lions of people globally. They must apply their 
wisdom with compassion.

We must all take a responsible position in 
these extraordinary times. Panic does not re-
solve anything. 

Panic creates stress and stress breeds fear 
and negativity. We must remain calm and 

analytical, understanding as much as we are 
able, applying that knowledge in a responsible 
way and dealing with the situation with a calm 
approach accompanied with compassion. 

We are by the nature of our chosen profession 
warriors.	Every	day	we	go	to	fight	with	the	intent	
of winning the battle and bringing home the dol-
lar. We are like Vikings going out on 
a crusade to gather trophys. 

During our lives we have 
developed skill sets that are 
not present in everyone. 

We have intuition 
and tenacity accom-
panied with resilience 
and perseverance.  

We have the abili-
ty to think on our feet 
without emotion and 
in a split second make 
a major decision.

We must now use 
all our given and learned 

Keep The Faith
The Old Hand

theoldhand.wordpress.com 
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skills to help others that are around us to get 
through this time of heightened emotion.

The Covid-19 Pandemic will end and the 
sooner the better. Currently and from where 
I am sitting I can’t see many companies oper-
ating in full capacity and as the days move on 
more and more will close down. 

Remember this is for a short period in your life. 
It might not seem short at the moment, but it is. 

It will disappear and things will get back to 
normal. We just have to ride the storm. We have 
all ridden many storms in our lives. Perhaps not 
one this big but nevertheless we have ridden 
many storms. 

We have all already been through many pro-
cesses, some of us many times.  This is but an-

other process that we must endure. 
For sure we will come out off it 

much stronger and much wis-
er than we entered it. 

When we are done with 
Covid-19 we will poten-

tially have at least 6 
months to catch up 
on. This is when the 
industry will be on 
fire. The ruling pow-
ers have already 
pledged Billions of 

dollars to prop up the 
world economies. 

Off course there will 
be winners and there will 

be losers but that’s the way it has always been. 
Often that’s the way we make our loot. Just 
make sure you are on the winning side! 

Whenever there is an up there is always a 
down and whenever there is a down there is al-
ways an up. Out of all the professionals I know, a 
trader is aware of this the most. Be prepared for 
the up. It will surely come.

When people have been isolated for so long 
and they are released their mission will be to 
spend money. 

We live in a consumer driven society and 
spending money is a leisure pastime that we are 
all accustomed to. So get ready for the surge be-
cause people will have a lot of catching up to do.

I read an article yesterday that referred to 
people	profiteering	in	the	trade	of	Clinical	Face	
Masks and Clinical Hand Gels. This article sug-
gested that during this pandemic this practice 
was deemed to be unethical by some people.

This confused me somewhat, we have creat-
ed and live in a capitalist society. 

Within that society exists a demand for a 
product	and	as	traders	we	fill	that	demand	and	
make	a	profit	by	doing	so.	I’m	not	sure	there	is	
anything unethical about that. 

There are many Pharmaceutical companies 
in the world that operate in the exact same man-
ner	and	have	done	 for	decades.	Without	profit	
they cannot and do not exist. Without the inter-
vention of a trader then these goods would nev-
er get distributed. In these times it is crucial that 
this type of product gets to the streets and as 
quickly as is possible. We all know that if you 
want something to move fast through a supply 
chain then ask a trader to move it.    

It is likely that we will soon be aware of someone 
who contracts Covid-19 and we may even have a 
family member that we loose from the virus. 

Our business and our livelihoods will suffer dra-
matically, as will everyone’s in the world we live in. 

It will come to pass and it will be made clearer 
in the coming months but we all have to remain 
steadfast and strong within ourselves. 

We have to maintain compassion, common 
sense and dignity at all times.

 � Keep The Faith
 � The Old Hand.          
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Most Played Video Games 
in 2020

10. GRAND THEFT AUTO V  191,000
Somehow, seven years after its launch on the 

previous console generation, Rockstar Games’ 
Grand Theft Auto V is still among the world’s 
most-played games. It’s a seemingly unstop-
pable	force	that	regularly	finds	itself	among	the	
top 10 best-selling games each month.

Within the past 12 months its seen peak 
concurrent players exceeding 190,000, which 
is just incredible considering its not a compet-
itive PvP experience, which we’d typically as-

sociate with high concur-
rent player numbers.

Apparently, GTAV is 
a mandatory purchase 
for new console and PC 
players, and with so much 
content having been add-
ed since launch, we’re expecting the game to 
continue posting impressive numbers through-
out 2020.

9. DESTINY 2   292,000
Destiny 2’s concurrent numbers over the 

past twelve months are actually far higher 
than what we’ve got listed here if you were 

to count its performance across consoles 
as well as PC.

Our	 292,000	 figure	 is	
purely based on Steam 
numbers, but we’d wager 
the number would at least 
treble with the platforms 
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added to the mix. Sadly, we don’t have that 
data, but it’s fair to say that developer Bungie’s 
shooter/RPG hybrid is likely to continue domi-
nating the genre for years to come.

Particularly so, given that Bungie now has 
the	final	say	on	the	direction	of	content	moving	

forward now that it has split with Activision. Free 
from the shackles of its publishing overlords, 
there’s a renewed sense of enthusiasm among 
the community and we get the sense that Bungie 
is determined to deliver on its vision to realize a 
plethora of content for Destiny 2 moving forward.

8. COUNTER-STRIKE: GO  764,468
Counter-Strike: GO’s spot on this list slightly 

betrays just how impressive its popularity is. While 
over 750,000 concurrent players is nothing to 
sniff at, it’s the fact that CS: GO has been cranking 
out this sort of performance for eight years.

A strong esports presence and the 
brand-power of a franchise that’s been around 

since the late 1990s has 
kept CS: GO ahead of 
newer releases with block-
buster budgets.

It wouldn’t surprise us if 
CS: GO breaks new records 
over the next 12 months.

7. DOTA 2  1,033,925
A sentiment that’s long been taken for grant-

ed is that the Multiplayer Online Battle Arena 
genre is dying. But while it’s true that MOBA 
games aren’t seeing growth like they once were, 
don’t for a second think that they aren’t still in-
credibly popular.

DOTA 2, the sequel to the genre’s founding 
father, still eclipses most of the competition. 
Over the past 12 months, it’s regularly nearing 
a million concurrent players, and sometimes 

exceeding that total, de-
spite having been around 
for nearly a decade.

Like CS: GO, it’s esports 
presence has nurtured a 
passionate community of 
players that aren’t in any hurry to move onto a 
new IP. DOTA 2 is also a big noise in the east, 
particularly in China, which accounts for a sub-
stantial percentage of its player base.

6. PUBG   1,091,897
The game that kicked off a frenzy that saw the 

entire multiplayer gaming landscape reshaped 
over the past few years, PUBG still commands 
a huge audience despite the battle royale genre 
becoming	flooded	with	copycat	titles.

Most notably, of course, it was copied by and 
then superseded by Epic Games’ Fortnite. PU-
BG’s premium model and its tardiness in arriv-
ing on consoles saw it fall behind rather quickly 
once Fortnite began gathering steam.

But while PUBG may no 
longer rule the battle royale 
roost, it still offers a tactical 
military-sim experience 
that isn’t matched by other 
games in the genre. This, 
and the fact that its mobile 
version is also extremely popular (numbers not 
included in above stat), should see PUBG’s 
community soldier on throughout 2020.
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5. APEX LEGENDS   2 MILLION
Respawn’s Apex Legends stealth dropped 

out of nowhere and then proceeded to take 
the battle royale genre by storm. It proved the 
perfect recipe of compelling gameplay, AAA 
production quality, and a free-to-play busi-
ness model that saw it succeed in temporarily 
dethroning Fortnite and PUBG as most-played 
and most-watched multiplayer games.
The	numbers	 have	definitely	 dipped	 since	 its	

opening month saw a record 
2 million concurrent players, 
but despite the occasion-
al bump along the way, its 
community has remained 
pretty sizeable. It’s safe to 
say that Apex has muscled 
its way into the genre and 
secured its place for the foreseeable future.

4. MINECRAFT   1.4 MILLION+
Minecraft is a juggernaut that just keeps on 

steamrolling, but we’ll acknowledge that we’re 
slightly cheating with our listed stat here.

Technically, our data should place Minecraft 
below Apex Legends. The thing is, while we only 
have data from 2015, we know for certain that Mi-
necraft has only increased its player base expo-
nentially over the past four years. You only have 
to look at its monthly active users (MAU) for proof.

For comparison and to provide some con-
text as to we’ve bumped Minecraft up without a 
more recent concurrent stat, DOTA 2 had an es-
timated MAU of 11.9 million at the start of 2019. 
Minecraft has ten times that number.

Our 1.4 million concurrent stat is taken from a 
Polygon article back in 2015 when Minecraft’s 

MAU was estimated at be-
low 40 million. It wouldn’t be 
out of the realms of possibil-
ity that Minecraft now sees 
over three times that con-
current number on occasion.

3. CROSSFIRE    

8 MILLION
It’s likely that up until 

only fairly recently the ma-
jority of our readers wouldn’t 
have heard of one of the 
world’s most-played video 

games.	Crossfire,	a	Counter-Strike	clone,	is	an	
absolute beast over in Korea, and it’s set to 
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make its mark over in the west soon.
Korean developer Smilegate Entertainment 

has recently struck a deal with Microsoft that’ll 
see	a	new	version	of	the	game	called	Crossfire	X	
come to Microsoft platforms exclusively in 2020.

Quite whether that sequel will see the same con-
current	figures,	though,	we’re	not	sure.	It	really	would	
depend on whether the next iteration of the game 

sees a worldwide launch or whether it’s something 
being	prepared	specifically	for	the	western	market.

It’s certainly got a lot to live up to if it’s going 
to match Smilegate’s claims of 8 million concur-
rent players. That’s a stat that we should note 
has been touted for a number of years, though, 
so it’s actually slightly unclear as to the game’s 
current community size.

2. LEAGUE OF LEGENDS  8 MILLION
Earlier in this list, we cited DOTA 2’s contin-

ued popularity as proof that the MOBA genre is 
far from dead, but League of Legends’ numbers 
completely blow those out of the water. Accord-
ing to Riot Games, almost each and every single 
day, League of Legends is played by around 8 
million people.

That is totally bonkers, and probably should 
see it top this list based purely on consistency, 
but we’ve set the metric as peak concurrent so 
we’ll resist the temptation…

Once again, a strong 
esports scene has helped 
League of Legends to hold 
onto its community, which 
routinely turn up in the mil-
lions to watch competitive 
tournaments online. The 
League of Legends World 
Championships 2019 broke Twitch’s concurrent 
viewership records with 1.7 million watching Fun-
Plus Phoenix crush G2 Esports.

1. FORTNITE   10 MILLION
Love or hate Fortnite, it surely has to go down 

as among the most important video games ever 
made. Epic Games’ battle royale game has total-
ly recalibrated what it means to build and support 
a successful ‘live’ service-style video game.

Fortnite is a constantly shifting entity, re-
molding itself with different features and gim-
micks as new trends emerge. It’s essentially a 
new game every month thanks to its battle pass 
content, and it’s also managed to embed itself 
into pop-culture by collaborating with musi-
cians	and	celebrity	figure-
heads to stay relevant.

In fact, it was during 
one of these collabora-
tions that Fortnite set a 10 
million concurrent player 
peak,	 as	 players	 flocked	
to watch the Marshmellow 
Music in-game concert.
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Amazon launches 
the new Echo Show 8 smart speaker

Halfway between tablet and smart device, 
Amazon’s Echo Show line has brought new fea-
tures to smart speakers. Not just the ‘controller’ 
of the smart home or the ‘adviser’ of the family 
who gives information on request. The screen 
allows you to turn it into a mini-TV to watch a 
video on Youtube or a streaming TV series, as 
well as to browse your photos or browse online. 

The Echo Show to arrive in Europe dates back 
to February 2019. An important price - 230 eu-
ros - for large dimensions: the screen measures 
10 inches. A year later, Amazon decided to bring 
its slightly reduced version, the Echo Show 8, to 
our countries.

ATTENTION TO PRIVACY
Eight stands for the 8-inch screen size. 

Where to use the over 400 skills that Italian 
developers have already put on the market op-
timized precisely for these devices. To ensure 
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privacy, a mechanical camera cover has been 
added as well as a button for deactivating both 
the lens and the microphones. Features that had 

already been introduced on the Echo Show 5, 
the younger brother of the family, smaller but 
also cheaper, launched last June.
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WHAT ARE THE MAIN FUNCTIONS  
OF ECHO SHOW 8
Echo Show 8 offers its users a long series of 

very useful features.
First of all, it must be remembered that this is 

an arrangement that can be easily controlled by 
means of a convenient system based on voice 
control, with the possibility of activating each 
option even from a certain distance.

Here are some of the main functions of a 
product that can be truly surprising.

The ability to view multimedia content and 
perform many tasks
The	first	aspect	that	catches	the	eye	of	Echo	

Show 8 corresponds precisely to the 8-inch 
screen, with maximum resolution in HD.

With such a base, you can view multimedia 
content with ease, listening to it with the aid of 
Amazon Music and a stereo with excellent power.

From movies to TV series, passing through 
music videos and the best of Spotify, Deezer 

and	Apple	Music,	the	visible	films	are	truly	
numerous.
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At the same time, the program allows you to 
take a look at your favorite images at any time 
of	the	day,	to	monitor	traffic	and	weather,	to	re-
ceive all the main updates on the latest news.

The opportunity to always stay in touch
What else can be done thanks to Echo Show 

8? For sure, you can stay in touch with others 
thanks to a simple and convenient video call.

The service is valid for contacts who have the 
Alexa app or an Echo device with a screen. At 
the same time, voice messages can be sent to 
rooms with compatible devices, or calls can be 
made via the Drop In service from one place to 
another.

Attention is paid to safeguarding privacy. In 
fact, simply press a simple button to close the 
camera and microphones at any time, or use a 
special camera cover.

Each voice recording can be listened to or 
removed to your complete liking, with the 
chance to always have full control of each spe-
cific	situation.

CONTROL OF EACH DEVICE REMOTELY
Those who intend to have a smart home at 

their disposal can certainly avail themselves of 
the help of Echo Show 8.

This program allows you to properly manage 
different appliances with a simple remote con-

trol, or via a comfortable interactive screen with 
an intuitive interface.

Just a voice request to monitor video surveil-
lance, adjust the temperature of your boiler, turn 
on or off switches and much more.

Small technical tricks are enough to facilitate 
daily life, better manage your schedule of com-
mitments, receive news of all sorts, view sports 
results	or	film	previews,	set	a	timer,	create	a	list	
of articles.

PRICES AND AVAILABILITY
Echo Show 8 is available in two colors - anthra-

cite black and light gray - at a cost of 129.99 €.
How to configure and customize Echo Show 8
The	 configuration	 of	 Echo	 Show	 8	 is	 ex-

tremely simple and satisfactory. First of all, you 
need to connect the appliance to a classic pow-
er outlet.

Then, the procedure continues with the In-
ternet connection, after which you only need 
to enter the voice command and wait for the 
device to answer quickly to any type of ques-
tion.

At a later time, you can customize the app 
by inserting a long series of Skills, capable 
of making it even more exciting.



46

Covid-19 (Coronavirus):
 The Impact On Global Trade

Around 3,000 deaths, 81,000 cases and 6 
continents infected. The pandemic nation scare 
has invested into goods left at sea for sure. A 
virus that halts more than just the economy. 
Most economic predictors projected for the vi-
rus to harm at the bare minimum. As the sup-
ply chains around the world are being disrupted 
from a once robust market. 

The safety of bonds is investors’ best friend. 
For a few weeks, there has been an odd diver-
gence among those trying to predict what the 
coronavirus	 might	 mean	 for	 financial	 markets	
and the world economy. Global commerces big 
and tiny were warned of substantial disruptions 
to their businesses. The disease could possibly 
circulate far beyond Wuhan of China. 
Like	always,	investors,	financial	markets	and	

most economic forecasters did not consider the 
virus to be a major threat to corporate earnings, 
despite the clear evidence of China’s economy 
taking a rough hit — at the least, nothing that 
an interest-rate cut or two from the Federal Re-
serve	couldn’t	fix.	The	S&P	500	hit	a	new	lux-
urious high last week on Wednesday. Since 
that newfound high last Wednesday, the S&P is 
down more than 7 percent.

The 10-year United States Treasury bonds 
dropped down to their lowest levels on record. 
Investors	should	expect	a	significant	economic	
deterioration while accompanying Federal Re-
serve interest-rate cuts.

Still, the pondering thoughts leaves a huge un-
certainty about how widely the virus will spread 
and how much potential damage it will possess. 
Events are different from last year’s trade war 
between the United States and China. This virus 
can	do	major	damage	all	around,	more	specifical-
ly standees participants for economies. 

Global asset prices are skyrocketing upward 
regardless of the trade war and other problems 
that	took	over	financial	tabs.	Meanwhile,	chi-

nese importers are not taking in some of 

the commodity cargos left at bay. LNG import-
ers are declaring a force majeure. 

Markets accustomed to optimism may be all 
the more vulnerable if the virus becomes a glob-
al pandemic that causes meaningful pullback of 
commerce across major economies. Even after 
the	sell-off	this	week,	financial	markets	remain	
richly valued by historical standards. Moreover, 
while tariffs might put sand in the gears of global 
commerce, that has different implications than 
gears that stop entirely. 

Companies had many options for dealing 
with the trade war, whether sourcing goods 
from elsewhere or simply paying more for them. 
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The economic effects of the coronavirus act 
as a supply shock. Downgrading the productive 
ability of affected nations for reasons unrelated 
to the forces that traditionally shape economic 
results	like	monetary	policy	or	fiscal	policy.	

Lower interest rates won’t make an unhappy 
person happy. Better yet, get the ”Ok signal” 
from public health authorities to reopen busi-
nesses.	Inflation	is	hitting	because	China	is	not	
selling and underestimating the global trade. 
Devaluation made its currency weaker all while 
making China’s imports costlier. 

Now let’s see how quickly companies are go-
ing to walk right out of bounds quickly. Growing 

concern could trigger rerouting supply chains, 
trade	relations	and	financial	transactions,	robbing	
China of its future growth. Data from the Amer-
ican Chamber of Commerce in Shanghai show 
nearly half of its surveyed companies had seen 
their supplies interrupted by the viral outbreak.

It’s not the first time or the last to be expect-
ed. As the U.S.’s potential is limited by China’s 
reserved aura.  Increased revenues are at a halt 
because of China’s standpoint on global trading. 
China is being squeezed as people are having a 
rough	start	 for	 the	first	quarter	of	 the	year.	For	
now, there’s not when, where, or how when they 
can go back to work. 
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Drones, robots and facial recognition: 
this is how China uses coronavirus technology

Coronavirus is a human drama but also a 
great technological challenge for governments 
and	companies	that	must	find	new	ways	to	con-
tain the damage.

The control of the people who have been in the 
Hubei area touches the boundaries of science 
fiction.	A	resident	of	Nanjing	-	who	had	been	in	
Wehan without telling anyone - received a visit 
from the police at home inviting him to measure 
his fever and then be subjected to quarantine. A 
technological cocktail of data management, ar-
tificial	intelligence	and	geolocation	identified	the	
‘offender’ and punished him.

In the Guandong region, on the other hand, 
robots have sprung up in the streets that ‘scold’ 
passers-by who do not wear masks, after hav-
ing	identified	them	through	video	cameras.
Meanwhile,	 drones	 have	 been	 flying	 in	 the	

skies of Beijing and Shanghai for days, using the 
speakers shouting ‘directives’ to passers-by: 
courteous	 but	 firm	 messages	 on	 how	 to	 deal	
with the unprecedented epidemic, while other 
drones are working in the Wuhan area , the one 
with the highest number of patients, the distri-
bution of drugs and masks, which unfortunately 
are not enough for the large number of patients.
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The major telephone operators from China 
Mobile have sent their users a text message that 
generates a list of provinces they have visited 
recently.

Health workers placed at checkpoints out-
side infected areas ask citizens to show their 
smartphone to check their latest movements.

Coronavirus has become a collegial chal-
lenge since the government called all Chinese 
people	to	the	fight.

Large technology groups such as Baidu, the 
Chinese Google, which has made available to 
society a fast and sophisticated technology to 
measure body temperature for travelers at Qin-
ghe station, one of the hubs in Beijing where 
hundreds of passengers pass through, cannot 
escape this mission. Thousands of people a day. 
With this system they manage to ‘measure’ the 
temperature of 200 people in transit per minute, 

thanks to technologies such as facial and infra-
red recognition.

Then there is the case of Megvii - a compa-
ny specialized in artificial intelligence that the 
US government has blacklisted - who built 
a system similar to that of Baidu to measure 
the temperature to citizens by involving 100 
engineers who are working in the project Re-
motely. And this mode opens another chapter 
in the book of technological challenges. Many 
Chinese and multinational companies are ac-
celerating with the formula of teleworking to 
prevent workers from moving from one place 
to another, increasing the danger of spread-
ing. Analysts already estimate the damage 
from this dramatic ‘gap’ in Asia’s raging pro-
duction that will bring China’s GDP to below 
4% growth.
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GOG and 30-day refunds:
will they allow thieves to play for free 

or will they help developers?

GOG’s new policy, with thirty-day uncondi-
tional reimbursements, has raised many criti-
cisms of the CD Projekt store: help for thieves or 
developers?

GOG has launched a new refund policy de-
signed to favor its customers, in its case PC play-
ers: the only requirement to get a game refund 
is to do it within thirty days of purchase, giving a 
sensible motivation to technical support.

As already reported, this policy will apply to 
everyone indiscriminately, even for those who 
have purchased a game and have played it. It 
will be enough to stay within 30 days.

GOG, of course, will monitor that there are no 
abuses by the players, but they will be only ad 
hoc and individual interventions, born with the 
emergence of certain situations. GOG.com, in 
fact, demands respect for developers and all 
those who work and work in this industry. ‘

Obviously there was no lack of controversy. 
According to many developers, this is an absurd 
refund policy, because it leaves everything to 
the good heart of gamers. In thirty days, in fact, 
most	of	the	games	on	the	market	can	be	finished,	
even several times. GOG as a shop does not 
monitor the activities of the players in any way 
(all the titles in its catalog are DRM-free and can 
be installed without resorting to the use of a cli-
ent), therefore when faced with a refund request 
it is blind compared to what It is communicated 
to him. The accusation is clear: it is an invitation 
to theft that will give thieves a legal way to play 
what they want without spending anything.

There are few voices out of the choir regard-
ing the topic and some indie developers are 
already considering whether to publish their 
games on GOG again because they fear being 
defrauded of their work.

However, there are also those who have 
chosen to approach the issue from a 
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completely opposite point of view, perhaps 
more naive and optimistic, but still worthy of 
mention. We are talking in particular of the de-
veloper David Szymanski (Dusk) who wrote his 
thoughts on the subject in a series of tweets. 
Even if he is not sure, 
G O G ’ s policy will 
not be a b u s e d 
by users, b e c a u s e 
many are h a p p y 
to spend money on 
what they love and, 
above all, to support 
the de- v e l o p e r s 
they appreciate. Thieves can safely continue to 
steal through piracy, as they have always done, 
which is a much easier way to buy on GOG and 
ask for a refund. On the other hand, according to 
Szymanski, with a similar refund policy, players 
will feel more protected and will more willingly 
spend their money, knowing that they can easi-
ly retrace their steps in case of problems.

Who is right? Never as in this case only time 
can tell us. GOG of his promised that he will 
review the system in case the abuse multi-
plies. We’ll see.
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Samsung Galaxy S20 triples 
and a new folding arrives

Samsung does three, or rather four. In an 
event organized in San Francisco, with safety 
measures for participants due to the coronavi-
rus, the South Korean company has launched 
three versions of the Galaxy S20, the direct 
competitor of the iPhone, and a new folding 
phone.

‘We have just entered a new decade and 5G 
will completely change the way we communi-
cate and live the world around us,’ says TM Roh, 
Head of Mobile Communications Business, 
Samsung Electronics to present the new phones 
all equipped with 5G connectivity and Of ‘an in-
credible	camera	with	artificial	intelligence’.

THE Z FLIP INNOVATION
The foldable phone is called Z Flip and is the 

evolution of the Galaxy Fold launched last year 
and not immediately lucky because of some de-
sign problems. The display is made of flexible 
glass:	open	it	measures	6.7	inches,	closed	it	fits	
in the palm of a hand. The Galaxy Z Flip will be 
available from February 14 in two color varia-
tions, at a price of 1520 euros.

Samsung Galaxy Z Flip is a smartphone with 
an Android operating system that we could de-
fine	as	high-end.

The 6.7-inch screen of this smartphone is 
Dynamic AMOLED and has a resolution of FHD 
+ / 1080 x 2520 pixels.

The 12 megapixel main camera is equipped 
with	Single	flash	and	stabilizer,	for	clearer	pho-
tos and less blur. Videos can be recorded at 4K 
- 3840 x 2160 pixels and the front camera has 
a resolution of 10 megapixels.

The device has dual SIM support and sup-
ports mobile networks up to LTE, while Wi-Fi is 
a / b / g / n / ac type and Bluetooth is 5.0. GPS 
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and the NFC chip are not missing. Instead, the 
FM radio and the infrared port are missing.

The processor of this device is a Qualcomm 
Snapdragon 855+ octa with 64-bit support that 
works at the frequency of 2.96 GHz and has an 
Adreno 640 graphics processor. We then have 
8 GB of RAM and 256 GB of non-expandable 
memory.
Inside	 the	 device	we	 find	 a	 non-removable	

3300 mAh battery.

THE SAMSUNG GALAXY S20
The Samsung Galaxy S20, however, ar-

rives in the basic variant, Plus and Ultra. It 
mounts a Quad HD + Dynamic AMOLED 2X 
display, flat and almost unframed and ex-
tended over the entire front surface, and with 
a different concentration of pixels de-
pending on the models. 

The Galaxy S20 has a 6.2-
inch display (the 8 GB + 
128 GB 4G version with 
1TB expandable mem-
ory	costs	929	euros;	
the 12 GB 5 GB + 
128 GB 1029 euros 
version). The Plus 
version has a 6.7-
inch display (the 8G 
+ 128GB 4G version 
and 1TB expandable 
memory costs 1029 
euros, the 12GB + 128 
GB 5G version and 1TB 
expandable memory costs 
1129 euros, the 12GB + 512 
5G one GB and 1TB expandable 
memory costs 1279 euros). Finally, the 
Galaxy S20 Ultra is only 5G, has a 6.9-inch 
display, 12 GB + 128 GB and 1TB expandable 
memory and costs 1379 euros.

The center of everything is the photo-
graphic sector capable of an extremely high 
resolution (108 MP for Galaxy S20 Ultra 5G, 
64 MP for Galaxy S20 and Galaxy S20 +), to 
clearly highlight the details. Galaxy S20 Ul-

tra 5G takes a further step forward at 
the sensor level by combining 

nine pixels in one. In addi-
tion, thanks to the ‘Space 

Zoom’ technology the 
new Samsung are 

able to capture the 
most distant sub-
jects with a higher 
resolution.

And, thanks to 
artificial	 intelli-
gence, with Galaxy 

S20 you can shoot 
a short video to auto-

matically get a series 
of photos and videos in 

different formats to choose 
from. It also allows 8K video 

footage that can be uploaded di-
rectly to YouTube. As for music, there is 

also the integration between the assistant Bix-
by and Spotify for ‘a personalized soundtrack’.

GALAXY S20, S20 + AND S20 ULTRA 5G CAN BE BOOKED FROM 11 FEBRUARY. 
By booking Galaxy S20 + or S20 Ultra 5G 

between 11 February and 8 March and pur-
chasing it between 13 and 31 March, users will 

receive the new Galaxy Buds + earphones. The 
devices will be available in physical and on-
line stores starting March 13.
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What's in the new digital plan 

Digital technology is changing people’s 
lives. This is why the European Union, aware 
of the socio-economic impact of this transition, 
has presented a strategy on the digital future 
with	the	aim	of	being	able	to	have	benefits	on	
all levels: from citizens to businesses, up to the 
achievement of climate neutrality by 2050. 
The plan, which was presented by the Pres-
ident of the EU Commission Ursula von der 

Leyen - and studied in detail by the Executive 
Vice-President of the EU Commission Mar-
grethe Vestager and the EU Commissioner for 
the Internal Market Thierry Breton - is based 
on three main actions: 

 � how	to	shape	the	European	digital	future;
 � confidence	and	excellence	in	artificial	intelli-
gence;

 � a European data strategy.

SHAPING EUROPE'S DIGITAL FUTURE
This point, which in fact represents the basis 

of the other two, is based in turn on three main 
pillars,	 each	 with	 specific	 objectives:	 a	 tech-
nology	 that	works	 for	 people;	 a	 fair	 and	 com-
petitive digital economy and the creation of an 
open, democratic and sustainable society. The 
first	pillar	aims	to	enhance	citizens’	digital	skills,	
protect them from cyber threats and strengthen 

broadband and innovation capacities in ar-
eas such as medicine, transport and the 

environment. From an economic point of view, 
all this must translate into a lively community of 
innovative and fast growing startups. For this, a 
law is needed to strengthen the responsibility of 
online platforms and clarify the rules for online 
services.

The beacon of the digital future, however, is 
the third pillar, declined in all three meanings: 
a sustainable society, i.e. using technology to 
help Europe become climate neutral by 2050 

for the European Union
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(this is why we aim to reduce Carbon emissions 
from	 the	 digital	 sector);	And	 a	 democratic	 and	
open society, allowing citizens better control 

and	protection	of	 their	data	and	fighting	online	
disinformation by promoting different and reli-
able multimedia content.

WHITE PAPER ON ARTIFICIAL INTELLIGENCE
In detail, the goal is to attract 20 billion eu-

ros of investment in the European Union in 
this sector. According to Von der Leyen - who 
called himself ‘optimistic’ towards technolo-
gy	-	artificial	 intelligence	is	a	great	opportuni-
ty for Europe, especially in terms of improving 
the daily lives of all citizens. For this reason, a 
white paper was presented with the aim of im-
plementing its European excellence and fos-
tering	renewed	confidence	 in	the	AI.	A	double	
track that aims to solidify and multiply the re-
sults - over 25 percent of industrial robots, for 

example, is produced within the EU’s borders 
- and to build a healthy relationship between 
man and machine. To do this, we read, requires 
new legislation that includes risks and does not 
limit innovation.
High-risk	artificial	intelligence	systems,	such	

as facial recognition, will have to be transparent, 
traceable and guarantee human control in sen-
sitive areas such as health, police and transport, 
warns	 Margart	 Vestager.	 ‘Artificial	 intelligence	
must serve people and not interfere with peo-
ple’s rights,’ recalled Von Der Leyen.

A EUROPEAN DATA STRATEGY
Data is at the heart of digital transformation, 

as it shapes the way we produce, consume and 
live. Access to the ever-growing volume of data 
and the ability to use it therefore prove essential 
for innovation and growth. Datasets are also the 
basis of artificial intelligence: the more we have, 
the better the algorithms work. The European 
novelty is the choice to allocate and share them, 
creating a single market for data based on fair, 
clear and shared access rules. European stan-
dards such as privacy, Gdpr and the right to com-
petition will obviously be applied in this space.

The big data business is set to grow enor-
mously, so not using those of the 27 member 
states ‘would be wasted potential’ according 
to Von der Leyen. By starting this path, the 
EU will become a data market with attractive 
power and two fundamental characteristics: 
security and dynamism. Europe has every-
thing it needs to lead the race for big data 
and preserve its technological sovereignty, 
its industrial leadership and its economic 
competitiveness for the benefit of European 
consumers. 
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Xperia 1 II Sony: 
here is the new top of the range phone

Sony, Realme, Honor and Huawei take to the 
YouTube virtual stage to launch their products. A 
choice made after the deletion in mid-February 
of the Mobile World Congress in Barcelona fol-
lowing the coronavirus emergency.

Let’s start with Sony. In a presentation 
streamed the president of Sony Mobile Com-
munications, Mitsuya Kishida, showed the new 
top	of	the	range,	the	Xperia	1	II,	which	is	the	first	
of the Japanese house compatible with the new 
5G networks. The phone relies heavily on cam-
eras, leveraging Sony’s experience in the cam-
era sector, starting with Zeiss optics and contin-
uous shooting up to 20 frames per second, the 
first	seen	on	a	smartphone.

The Xperia 1 II has a 6.5-inch OLED screen at 
90 Hz and a 5G Snapddragon 865 processor, 
Qualcomm’s most powerful, with 8 GB of Ram 
and 256 Gb of internal memory. The triple rear 

camera consists of three 12 megapixel sensors 
(wide angle, ultra wide angle and telephoto), 
plus an iTof 3D sensor. The front camera is 8 
megapixel.

Resistant to water and dust, with headphone 
jack and 4 thousand mAh battery, it will arrive in 
European stores in the spring. At the same time 
Sony showed the Xperia Pro, a professional 5G 
smartphone - not yet completed - with an Hdmi 
input to connect it to video cameras and camer-
as, which will be marketed only in Japan.

The company has not presented the Xperia 
10 II, which however will arrive on the shelves in 
the spring. It is a mid-range device, with a 6-inch 
OLED display, Snapdragon 665 processor, 
4 GB of Ram and 128 GB of internal memory. 
Three	rear	cameras;	12	megapixel	main	sensor	
flanked	by	ultra-wide	angle	and	telephoto	both	
8 megapixel, as well as the front sensor.

SNAPDRAGON 865 ON BOARD AND 4K SCREEN
The Qualcomm Snapdragon 865 is the main 

engine of this Xperia 1 II, a terminal that is ac-
companied	by	a	configuration	of	8	GB	of	RAM	
and 256 GB of internal memory. At the screen 
level it is repeated with 4K, HDR and OLED 
technology, all for a diagonal of 6.5 inches. 
Sony here tells us that its Motion Blur technolo-
gy, which transmits a screen experience equiv-
alent to 90Hz.

The Xperia 1 II has a 4,000mAh battery, a 
quantum leap compared to the amperage seen 
last generation. In addition, it has 21W fast 
charging
At	the	battery	level	we	find	a	remarkable	im-

provement over the scarce 3,300mAh of the 
last generation. This 2020 Sony is committed 
to 4,000mAh, accompanied by fast and wire-
less charging. In terms of connectivity, the 5G 

and NFC could not be missing. In addition, 
the terminal has a double stereo speaker, 

Dolby Atmos and Hi-Res sound tech-
nology, in addition to keeping the 
headphone jack, being one of the 
few high-end terminals with this 
feature to its credit.
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'ALL IN' BY THE PHOTOGRAPHIC SECTION
This year Sony wanted to bet everything on 

the	 photographic	 section.	At	 the	 specification	
level we have four sensors: a 12-megapixel 
main equivalent to 24mm, a 12-megapixel tele-
photo lens equivalent to 70mm (not very usual 
figure,	 since	mobile	 telephoto	 lenses	 usually	
equal 50mm) and a 12-megapixel sensor Ultra 
wide angle equivalent to 16mm. And the room? 
A 3D ToF that, in this case, is mainly used for 
autofocus.

Sony has collaborated with its Alpha divi-
sion to create the camera of this Xperia 1 II. In 

addition, ZEISS is responsible for signing your 
optics	Beyond	the	figures,	Sony	has	redesigned	
the camera application to be similar to that of 
its professional cameras (alpha range), and its 
main objective is to convey that this Xperia 1 II is 
aimed at a more professional photographic use.

It is also committed to a collaboration with 
ZEISS (as in the case of Nokia) for optics that, 
according to Sony, have been calibrated by the 
German company. They will remain to see the 
final	 results	of	 the	cameras,	but	without	doubt	
the bet of Sony this year is ambitious.



60

Realme unveils 
the X50 Pro 5G smartphone

Live streaming from Madrid, after the can-
cellation of the Mobile World Congress in Bar-
celona,   Realme unveils its new high-end smart-
phone. Th e  company born from a rib of the 
Chinese Oppo shows the X50 Pro 5G, a phone 
that focuses on the quadruple rear camera and 
a battery with a very fast charge.

On stage, the Spanish country manager, Emil-
io Alvarez Rodriguez, underlines that Realme is 
the fastest growing smartphone brand. In 2019 
- he highl ights - the company sold 25 million 
smartphon e s, equal to a 500% increase over 
2018, wit h  strong performances from India to 
Spain, passing through Egypt.

The X50 Pro 5G comes with a 6.44-inch Su-
per Amoled screen, produced by Samsung, with 
a	90Hz	refresh	 rate	and	 integrated	fingerprint	
reader. The processor is the Snapdragon 865, 
Qualcomm’s top of the range, with 8 or 12 GB 

Ram and 128 or 256 GB internal memory.
The quad r ear camera has a 64 megapixel 

main	sensor,	flanked	by	a	12	mp	telephoto	lens,	
an 8 mp ultra-wide angle and a black and white 
sensor for portraits. On the front there is a dual 
camera (32 megapixel main sensor plus 8 meg-
apixel ultra-wide angle) inserted in a hole in the 
screen.

Among other peculiarities, the 4,200 mAh 
double cell battery with very fast 65W re-
charge: promises to fully recharge the phone in 
35 minutes, and just 3 minutes of connection to 
the electrical outlet to have enough autonomy 
to watch 100 minutes of movies, listen 40 songs 
or make 4 hours of phone calls. In two particular 
finishes	 -	moss	green	and	 rust	 red	 -	Realme’s	
smartphone will be available in April with prices 
starting at around 600 euros.

A FAMILIAR DESIGN AND BORED SCREEN
We start, as always, reviewing the aes-

thetic section, and the Realme X50 
Pro 5G comes in two colors: 

rustic red and moss 
green, both in 

matt	 fin-
ish. 

On the back, covered with glass, we have the 
module with the four lenses next to the LED 
flash	and,	on	the	bottom,	the	brand	name.	 It	 is	
a thick (9.36 mm) and heavy (207 grams) ter-
minal.

If we turn it over, the device offers us a 6.55-
inch Super AMOLED screen with FullHD + reso-
lution (2,400 x 1,800 pixels) whose refresh rate 

is 90 Hz. It is not the highest in the market, 
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since there are terminals with 120 Hz, but it is 
higher than the average of current smartphones, 
which remain at 60 Hz. There are no notch or 
retractable mechanisms, but the two front cam-
eras have been placed in a perforation in the up-
per left corner.

We haven’t mentioned the fingerprint reader 
when we talk about the back for a reason: it has 
moved under the screen. It is an element already 
characteristic of the high range and Realme has 
also implemented it. Finally, note that it has 
USB Type-C port, headphone minijack and that 
the screen is protected by Gorilla Glass 5.

THE LATEST FROM QUALCOMM'S LATEST UNDER 
THE HOOD
Known outside, we know the device inside. 

The Realme X50 Pro 5G, at least on paper, will 
not be low on power, because its engine is made 

up of a seven-nanometer Snapdragon 865 pro-
cessor with eight cores at up to 2.84 GHz, the 
Adreno 650 GPU and eight or 12 GB of LPDDR5 
RAM. Next to it, 128 or 256 GB of UFS 3.0 inter-
nal storage, depending on the version.

All this gives life to a 4,200 mAh battery 
with fast charging of 65W and Android 10 with 
Realme UI, the Realme customization layer. 
Nothing is missing in terms of connectivity, 
since it has WiFi ac, Bluetooth 5.1, Dual GPS 
(L1 + L5), NFC for mobile payments and, of 
course, 5G.

In fact, the terminal is compatible with 5G 
NSA and SA, that is, with both phases of the 5G 
deployment, so it can be used with both current 
and	final	networks.	From	Realme	 they	explain	
that inside the terminal there are 13 antennas, 
that eight of them are dedicated to 4G and 5G 
and that it has a mode called Smart 5G that 
analyzes the available signals and user opera-
tions and connects to a network or another de-
pending on the context.

FOUR CAMERAS WITH 64 MEGAPIXELS
We ended up talking about the photographic 

section, where Realme is still betting on a main 
64 megapixel sensor. The complete sensor 
batch consists of an ultra-wide eight megapixel 
angle with f / 2.3 aperture, a normal 64 meg-
apixel f / 1.8 angle capable of making 20x 
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hybrid zoom, a 12 megapixel f / 
2.5 telephoto and a monochro-
matic lens For portraits with ap-
erture f / 2.4.

The 64-megapixel sensor is 
the Samsung GW1, so it uses 
pixel binning technology to join 
four pixels in one and take effec-
tive 16-megapixel photos. The 
company highlights that you 
can record video with the wide 
angle and that Nightscape 3.0 
has been implemented, which 
is now compatible with tripods. 
Thus, by placing the mobile on 
a support, we can take photos 
with an exposure of up to 50 
seconds.
As	 far	 as	 the	 selfie	 is	 con-

cerned, the Realme X50 Pro 5G 
mounts two front lenses: an 80º 
wide angle with a 32 megapix-
el sensor and an ultra wide an-
gle 105º eight megapixel lens. 
Highlights include slow motion 
recording (120 FPS) and video 
recording with portrait mode.

VERSIONS AND PRICE OF 
REALME X50 PRO 5G
The Realme X50 Pro 5G will 

arrive in rustic red and moss 
green in different versions de-
pending on the RAM and inter-
nal storage. The most powerful 
version will be 12 GB of RAM 
and 256 GB of internal mem-
ory, but below we break down 
all the possibilities with their 
respective prices. The terminal 
will go on sale from April.

 � Realme X50 Pro 5G 8/128 GB: 
599 euros.

 � Realme X50 Pro 5G 8 / + 256 
GB: 669 euros.

 � Realme X50 Pro 5G 12 + 256 
GB: 749 euros.
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The Apple iPad Pro
 Exists As A Premium Laptop: What A Feeling

They’re not chilling out and no, they’re not 
resting. Still putting out stuff in a bit of a different 
way. They didn’t have any events, so there was 
no big fanfare. Of course, it’s because of the cur-
rent state of planet Earth. So they did it virtually. 
It makes sense to the tech gurus that is Apple. 

Executed from a distance, they did a no guest 
announcement. With the newest iPad Pro, you’ll 
see a similar design to the previous version. Put 
on some new accessories and call it the most ad-
vanced mobile display of all time. There are some 
improvements, making it a faster unit. 

APPLE HOLDS THREE TO FOUR EVENTS YEARLY. 
Usually rolling out a spring event in March, 

perhaps the 31st. The Coronavirus delayed Ap-
ple’s plans and that’ll be on hold for some time. 
Apple could still introduce new products via 
press release at the end of March. It’s not clear 
how the coronavirus has impacted production. 
There is a big possibility that some of their de-
vices will be ready for launch later this year.

To convince people this is the all-time fu-
ture of computing that is not your laptop, they 
went ahead and put on a new camera system 
in there. As they added ultra-glide, they put a 
lidar	 scanner	 in	 there.	 This	 solidifies	 the	 fact	
that Apple wants this new pad to be an AR ma-
chine. If you want to imagine your room full 
form polished with furniture, use the AR mode 
included. Interior designers are the targeted 
personnel in this design. The improvements 
are seen instantaneously. Whenever you use 
AR on an iPad, you’ll have to scan the room. 
This can typically take a minute. Thanks to 
the Lidar camera, AR objects can be dropped 
in an instant. Apple’s Measure app can calcu-
late someone’s height. It’s more accurate when 
measuring objects. You’ll be able to see the im-
provements the camera brings as new reviews 
roll out for the newest iPad.

Like others, the most exciting feature is the 
new keyboard. Called the magic keyboard, it’s 
equipped with real legit trackpad support for the 
iPad. Believe it or not, the pad can be charged 

from the keyboard case. This product is more 

like what Microsoft is doing with its surface 
products. Microsoft may have blurred the line 
more than Apple as far as what is considered 
a laptop and what constitutes a tablet. Apple 
is playing a little bit of catch-up work from this 
particular case. To blur that line even further al-
though, you would think they’ve learned a long 
time ago with these titles “Your next computer 
is not a computer”. “This is not a computer, this 
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is a computer, just the only computer…” and 
so forth. Constantly saying the word computer 
doesn’t make this a computer. 

A faster processor chip, studio-quality mi-
crophones, and a breakthrough LiDAR Scan-
ner to enable 3D scanning of objects. The best 
part about the new iPad is it’s optional Magic 
Keyboard. Along with its installed trackpad, the 
laptop-style cursor and mouse perpetuates the 

illusion of an upgraded version of the Macbook. 
Aimed with the company’s long term goal from 
pushing the iPad beyond a tablet, into some-
thing	more	affiliated	to	a	super-portable	produc-
tivity device. Turning a once simple pad into a 
mobilized computer. It’s graduating turning into 
a computer-pad, potentially making the laptop 
obsolete in the near future?

THE IPAD PRO HAS A DUAL-CAMERA SYSTEM SIMILAR TO THE NEWEST IPHONE 11. 
The main camera has an ultrawide camera. 

There’s a new Lidar sensor on the right. It uses 
infrared light beams to measure distance. It can 
sense	 depths	 of	 up	 to	 five	 meters.	 The	 same	
technology is being used in self-driving cars. 
The iPad Pro is for improved AR performance.

For those who consider themselves an unor-
thodox shopper, by not playing by the tradition-
al rules and upgrading for a hefty fee. Owning 
the newest piece of tech gadget history does not 
have to come at a cost. The Magic Keyboard is 
coming to most iPads released in the last few 
years.

“That’s cool and all, but it’s the iPadOS and 
not MacOS”. Not to worry, Apple is taking a dif-
ferent approach to the familiar desktop cursor 
model.

The trackpad support has been complete-
ly reimagined for the iPad. Users move their 
fingers across the trackpad, the pointer el-
egantly transforms to highlight user inter-
face elements. Multi-Touch gestures on the 
trackpad make it fast and easy to navigate 
the entire system without users ever lifting 
their hands.

These sorts of updates must have been a 
forking between iOS and iPadOS. The iPad in-
creasingly seeks to blaze its own path in the 
nebulous territory between mobile and desk-
top. A  touchscreen Mac is the only thing in 
the near future that could beat out the newly 
invented Apple Pro. This tablet is the primary 
computing device, making the transition easier 
for laptop lovers.

The new iPro is available now for purchase. 
The Magic Keyboard will be unveiled in May 
for separate purchase. The forthcoming iPadOS 
13.4 will be available for usage on the new Pro. 
The update will make the system compatible 
with the latest version of Apple’s Magic Mouse 
and trackpad, along with third-party Bluetooth 
mice.

THE IPAD PRO STARTS AT $800.  
The fourth-generation iPad Pro was an-

nounced on Apple’s press release on Wednes-
day morning, March 18. It’s set to be released 
on March, 25.
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Companies Like Samsung 
Redefining Components to Create a Solid-State Battery

BATTERIES CAN BE CONSIDERED THE MOTHERBOARD OF A VEHICLE. 
Solid-state batteries are seen as the next ma-

jor step in performance for electric cars. Electric 
vehicles can deliver greater range and safety 
over current liquid-type batteries like lithium-ion 
units. This technology isn’t exactly new. Sol-
id-state	 batteries	 remain	 difficult	 to	 manufac-
ture on a mass scale. They aren’t customarily 
built, for instance, longevity. That’s required for 
automotive applications where frequent charg-
ing at high energy rates is not usual. Certain 
veteran carmakers such as Porsche are holding 
off on electrifying their entire line-ups because 
current battery technology is too heavy. While 

others are waiting, Samsung is not.
The South Korean multinational electronics 

company Samsung, along with its Advanced 
Institute of Technology and Samsung R&D In-
stitute Japan research divisions, jointly devel-
oped a new type of solid-state battery. The new 
battery is improved with a greater life span and 
safety compared to current designs. Samsung 
can add its hand in the breakthrough pot. Sam-
sung can not only deliver phone technology, but 
it	also	can	adapt	 to	 the	field	of	solid-state	bat-
teries. 

THE GOAL OF SAMSUNG IS TO REFINE THE SOLID-STATE BATTERY, TAKING EV BATTERY 
INNOVATION TO ITS NEXT LEVEL. 
The prototype uses a newly developed anode 

that can potentially offer a lifespan of more than 
1000 full charges, meaning a battery with an 
800km range should last around 800,000km. 
This newfound power locked in a battery is 
aimed to be around 50 percent smaller than the 
batteries powering EVs currently on sale while 

offering a range of up to 800km between charg-
es. This may change depending on the applica-
tion, as you have to factor in a car’s weight and 
body design. Both of these elements can impact 
efficiency.
Problems	occur	in	any	field	that	involves	im-

provement for the future. One problem in the 
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area of longevity is the growth of crystals on 
the lithium anodes of solid-state batteries dur-
ing charging. This reduces the battery lifespan. 
It can also cause them to overheat. For Sam-
sung to tackle this problem and prevent mis-
takes from occurring in the future, they must 
have some dedicated researchers on their side. 

Samsung’s researchers developed a prototype 
battery featuring a silver-carbon (Ag-C) com-
posite layer as the anode. After trial and error 
conducted from research, this prototype bat-
tery was improved with quality life and safety. 
Also, the battery was provided with more ca-
pacity.

A THOUGHT THAT SEEMS TO COME AT FIRST GLANCE IS "THIS IS JUST A PROTOTYPE". 
Very reasonable and realistic. By the time 

the solid-state battery reaches full production, 
the range it claims to provide should increase 
sometime in the future. As a side thought, the 
liberal use of DC fast chargers can reduce a bat-
teries capacity faster than using slower charge 
points. This is true for both li-ion-based batteries 
and solid-state packs as it seems.

Eliminating the liquid electrolyte not only al-
lows for much more dense and compact batter-
ies with much higher capacity by volume, but 
it also deals with heat much better. Solid-state 
batteries will thus require less heat evacuation 
equipment, meaning even less weight and bulk 
for an electric car to carry around, and a longer 
lifespan.	They	also	don’t	explode	or	catch	fire,	
which is a rare but deal-breaking issue with cur-

rent technology. Where current-gen lithium-ion 
batteries use liquid electrolytes, in which lithium 
ions	float	back	and	 forth	between	 the	cathode	
and anode every time you charge or discharge 
the battery, solid-state batteries use a con-
gealed solid that passes charges back and forth.

Other companies in the field like Volkswagen 
Group and Toyota have taken more of a serious 
approach to their prototypes by providing the 
earliest date yet to date. The competitors ban 
together to release in 2025. Gather around the 
campfire	and	get	 ready	 for	an	 impactful	 future	
for the transportation that is vehicles. As other 
companies set the tone for automotive battery 
operations, we should be seeing others vowing 
on separate terms to better solidify the sol-
id-state of batteries.
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TCL 

Here is the phone 
with removable 
screen

After the folding smartphones, the smart-
phone comes with a removable screen. The idea 
came from Tcl, a Chinese company also known 
for licensing the Alcatel and BlackBerry brands. 
The company would develop a smartphone that 
manages to make itself a tablet - doubling its 
size - not opening in two like Samsung’s Gal-
axy Fold and Huawei’s Mate X, but extending 
through a sort of sliding mechanism.

The indiscretion comes from the Cnet site, 
which publishes the images exclusively. Ac-
cording to the American website, Tcl should 

have shown a prototype of the device at the Mo-
bile World Congress, the hi-tech fair in Barce-
lona which, however, was canceled due to the 
risks related to the coronavirus.

The images suggest that the additional part 
of the screen comes out of the smartphone as a 
sort of sliding door, or an extendable table, dou-
bling the size of the device. There is currently 
no other information on the smartphone, which 
however is a concept phone, therefore presum-
ably not close to a commercial launch.

TCL: THE PULL-OUT SCREEN LOOKS AWESOME. BUT HOW DOES IT WORK?
What the images that CNET has been able to 

acquire skillfully do not reveal is, however, how 
this removable screen works. Probably, even 
MWC TCL would not have been entirely ex-

haustive, given that it is a prototype, and not 
a smartphone ready for marketing.

But there are many doubts. From the image, 
the screen looks unique, and one thinks that a 
part folds back on itself when the phone is in 
‘smartphone mode’. But doesn’t this risk mark-
ing the screen too much when it comes to the 
size of a tablet?
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Furthermore, the design would 
seem to suggest that half of the 
device is hollow when it is in ‘tab-
let mode’: how does this impact a 
possible fall? How did TLC work 
to make sure your device didn’t 
break	the	first	time	it	slipped	out	of	
your pocket?

More information is likely to 
arrive in the coming days. But it 
seems that TCL has not finished 
experimenting with this new form 
factory. What we can take home, 
for	 now,	 is	 a	 confirmation	 of	 the	
fact that the folding screens are 
only at the beginning, and every 
bet from the builders is good. At 
the moment, companies are try-
ing to understand which innova-
tion works, and which does not, 
without seeking an immediate 
economic return. The market will 
be really ready when we all see 
converging towards one type of 
device.



Calling all traders

Do you sell to 
or buy from Retailers?

Networks or Distributors?

If so we want you 
to help us buy

thousands of used 
smartphones

What do you get? 
A good share of the profits

teksmart have all the software 
to make it work, all you have to 
do is open the door and let teks-
mart do the rest

The API for used phones
Call +44 7802 682626 Now and ask for John
www.tek-smart.co.uk info@tek-smart.co.uk
Teksmart LTD is a company registered in the UK, Company number 11230990 Teksmart LTD, Arundel House, 24 Arundel Street Glossop, Derbyshire, SK13 7 AB, United Kingdom 
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