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MOBILESILVER ARE EXPORTERS
 OF CONSUMER ELECTRONICS 

AND GAMING PRODUCTS

ESTABLISHED SINCE 2012 
SERVING CUSTOMERS GLOBALLY
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WE ARE ALWAYS LOOKING FORWARD 
TO MEET NEW CUSTOMERS



Our company Import and distribute to the Israeli market since 
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we operate shops under the name GAMESTATION. 

We always glad to meet more Serious Suppliers so don’t hesitate 
to contact us and add us to your mailing list 
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we deal on brand new stock / 
new with damage packing / 
renew / refurbished grade A B C / 
all games and new release

www.gamestation.co.il 

Mr. Rotem Sharon  
BUYER/OWNER  

Mobile/Whatsapp 
+972-52-2768607

Email : 
SALES@GAMESTATION.CO.IL

Skype : 
ROTEM.SHARON 

Mr. Itay budian  
BUYER 

Mobil / Whatsapp 
+972 52-5444467

Email : 
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ITAY404
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DIVISION
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APPLIANCES, TV AND AUDIO-
VIDEO OF ALL THE BRANDS 
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Mario Lavorgna
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Vincenzo Lipari
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Alessandro Avolio
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The main strenght of Erregame is 
punctuality and reliability.

This is why goods are always avail-
able in stock in our internal logistics of 
1500 square meters and in an external 
one of 2500 square meters.

With the aim of guaranteeing an 
always timely and adequate response 

to the requests of its customers, Erre-
game S.p.A. it has established for each 
business area, fundamental distribution 
and partnership agreements with major 
consumer electronics manufacturers, 
among which it is possible to cite, as an 
example, some of the most important 
players in the reference market:

Erregame S.p.A.
P.Iva/VAT: 05618691215
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WebSite: www.erregame.com
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CLICK EUROPE LTD, UNIT C32, PARKHALL BUSINESS CENTRE, 40 MARTELL ROAD, LONDON, SE21 8EN, UNITED KINGDOM

 � WE ARE A UK WHOLESALER AND 
DISTRIBUTOR OF VIDEO GAMES, TOYS 
AND LEISURE ITEMS

 � 20 YEARS OF EXPERIENCE IN THE VIDEO 
GAME INDUSTRY WITH AN AMAZING 
NETWORK OF MANUFACTURERS, 
SUPPLIERS AND PUBLISHERS

 � LARGE CUSTOMER DATABASE FORMED OF 
BIG DISTRIBUTORS AND SMALL RETAILERS 
--> WE UNDERSTAND YOUR NEEDS!

 � PROFESSIONAL LOGISTIC NETWORK 
ENSURING FAST DELIVERIES AT LOW 
PRICES WORLDWIDE
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ALSO AVAILABLE, OFFICIALLY TESTED, 
100% FUNCTIONAL, AS NEW, GUARANTEED

 � WE ALSO PURCHASE STOCK - EMAIL US 
TODAY!

IAN FINCH
EMAIL: IAN@CLICKEUROPE.COM

MOBILE: +44 07949125863
SKYPE: LIVE:IJFINCHY76

DAVID TORRES DALMAU
EMAIL: DAVID@CLICKEUROPE.COM
MOBILE: +44 7598472549
SKYPE: DAVIDTORRESDALMAU
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In June, gamemaker Konami announced a reboot of 
the vintage TurboGrafx-16 console, originally designed 
by Hudson and manufactured by NEC Electronics 
during the late 80s. Having bought both companies’ 
intellectual properties and game libraries, Konami has 
taken it upon themselves to bring classic gameplay to 
the masses. Games like R-Type and Dracula X: Rondo 
of Blood (from the revered Castlevania series) are set 
to be available for the new TurboGrafx-16, which will 
be known in Europe as the PC Engine Core Grafx and 
in Japan as the PC Engine Mini.

The re-release of the TurboGrafx-16 is the latest 
in a series of classic gaming console comebacks 
onto the market. It all kicked off early in the 2000s, 
when the trend of retrogaming spawned the launch 
of several new consoles that sought to imitate the 
style of pre-2000s home consoles. The term “con-
sole” covers both the plug and play devices such 
as the Nintendo Entertainment System (NES, also 
known as Famicom in Japan) and the Sega Genesis, 
as well as portable handheld systems like Ninten-
do’s Game Boy and the Atari Lynx. 

Starting out, most of them were dedicated con-
soles, meaning that gameplay was limited to one 
or more pre-loaded video games (and it should be 
noted that the Turbo reboot is such a console). Over 
time, manufacturers started to open up the technol-
ogy, including SD Card slots that allow users to add 
additional games, an internet connection that al-
lows users to download games, or even support the 
cartridges of older video game systems. The recent 
RetroMini handheld is one such example of this, of-
fering support for NES, Game Boy, and Game Boy 
Advanced games via Micro-SD cards. If you’re won-
dering if it makes for an attractive package to con-
sumers, ask all the people who’ve bought one - all 
versions of the console are completely sold out in 
RetroMini’s online store. 

Moreover, it’s not just the consoles that are back 
in style, but the accessories. The option to upgrade 

controllers, power packs, and memory cards were a 
cultural experience among console-owning kids of 
the 1980s and 1990s. Retro-Bit (no relation to the 
aforementioned product) operates an online shop ded-
icated to selling these accessories in addition to their 
own manufactured consoles, which can support game 
cartridges from multiple game manufacturers at once! 

Why are all of these game consoles being brought 
back to life? Of course we can chalk it up to simple 
nostalgia for spending summers at friends’ houses 
playing our favorite Sega and Nintendo (or if you’re 
even older, Atari) games long into the night, but that 
still does not explain why a console such as the Turbo-
Grafx-16 is getting a new life. Well, for one thing, Nin-
tendo, Sega, and Atari are all well-established brands 
and the Turbo, which did reasonably well in Japan 
but flopped Stateside, could see this as a chance to 
get the recognition it didn’t get the first time around. 
Though only six games have been announced for 
availability so far, one installment is from the belov-
ed Castlevania series, bringing an old-school favorite 
back to life. More are surely to follow. 

More to the point, third-party developers of con-
trollers and other accessories largely ignored the 
console upon its first release - this is their chance to 
get in on the game!

Those controllers will come in handy this time 
around, too, as these reboots will not merely be car-
bon copies of the original thing. Expanded capabil-
ities will be added. For instance, the Turbo will re-
portedly support gameplay for up to five people at 
one time, giving a new dimension to this 8-bit gam-
ing experience.

For the past decade or so, there has been a steady 
stream of these video game console reboots and 
there’s no indication that they will let up anytime 
soon. If you’ve got space in your stockrooms, traders, 
there could be a chance for you to cash in as these 
things fly off of store shelves and demand grows even 
higher for a return to a simpler time in life.
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The tightening of relations between the United 
States and China constitutes a serious problem for 
the technological world, as it was clear with the 
chain reaction triggered by the ban of Huawei. In 
this article we want to talk about it again because 
of a letter signed by Microsoft, Sony and Nintendo, 
addressed to the US administration, which focuses 
the attention on the consequences for the video-
game field and even more in detail on the console 
business.

Why the letter?

Practically speaking, Sony, Nintendo and Mi-
crosoft sent a joint letter to the Office of the Unit-
ed States Trade Representative in which they have 
requested an exemption from the tax for gaming 
consoles because it would have a heavy negative 
impact on the industry. 

A similar request had also come 
from Apple and other big names in the 
tech industry, which pointed out that 
the new taxation could bring more 
harm than good to the US economy.

Translated: dear President Trump we 
want to be exempted from the duties 
you want to impose on products coming 
from China. The letter speaks of ‘the dis-
proportionate damage caused by these 
tariffs to US consumers and businesses’ 
and it is explained that 96% of consoles 
imported into the United States are pro-
duced in China. Moreover, 25% increase 
in console prices could take them out of 
the purchasing power of many families.

The document

Within the document, we read that 
the three companies fully support a sim-

ilar initiative carried out by the ESA (Entertainment 
Software Association) aimed at exempting a wide 
category of assets linked to the videogame sector. 
In addition to reiterating its support, Sony, Ninten-
do and Microsoft also put the negative impact on 
the console market in particular black and white, 
highlighting how 96% of those distributed in the US 
come from China.

The increase in the cost caused by the new du-
ties would damage both consumers and the entire 
supply chain of the game, starting from the develop-
ers, up to the distribution chains and - obviously - to 
the console producers themselves. This would lead 
to negative repercussions on jobs in high value-add-
ed sectors in the United States and, finally, it would 
put a big brake on innovation in the sector and many 
others connected to it.

The cases mentioned refer, for example, to the 
development of the Cell that Sony used on PS3, 

Why 3 console giants have decided
to join and write a letter to Donald Trump
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also chosen for use in some 
supercomputers, or the Xbox 
Adaptive Controller that helps 
gamers with disabilities, or the 
role Wii played in promote a 
less sedentary and more active 
lifestyle.

In the United States alone, the gaming industry 
had a value of $ 43.4 billion in 2018 - a 20% in-
crease compared to 2017 - and employs as many 
as 220,000 people both directly and indirectly. It 
is therefore a market in an excellent state of health, 
which manages to produce positive results even net 
of the fact that the consoles - owned by approxi-
mately 110 million US players in 2018 - are made 
with extremely low profit margins.

This means that, should the duties come into 
force, they would almost entirely fall on the pock-
ets of the consumer, since hardware manufacturers 
would have no way of absorbing the tax by renounc-
ing an already practically zero margin.

Not just about gaming

Obviously, not only the consoles will be affected. 
The letter mentions devices of all kinds: from smart 

thermostats to PC hardware, 
without obviously forgetting 
smartphones. In this regard, 
there are those like Foxconn 
who have already begun to 
move production of their Chi-

nese plants to other countries 
like India and Mexico.

All this while the gaming industry is about to be 
shaken by the advent of cloud gaming, with plat-
forms such as Stadia and xCloud that will comple-
ment existing offers on the market, offering a new 
way to play. According to Microsoft, Sony and Nin-
tendo we do not have to wait long to see the first 
negative repercussions related to the introduction of 
new duties.

According to the giants of the consoles, more-
over, Trump’s increases would put thousands 
of jobs in the United States at risk (more than 
220,000 workers work in the sector) and slow 
down technological progress. For Sony, Microsoft 
and Nintendo, the innovations that have been in-
troduced in the gaming industry have also proved 
to be important for other technological fields, and 
also for medicine and research. For example: the 
Wii and Kinect movement controls, the Hololens 
medical applications, the Xbox Adaptive Con-

troller, which allows people with physical 
limitations to return to play and is used 
in many therapies, the PlayStation 3 
Cell processor, used to create a ‘super-
computer’ exploited to do research in 
the medical field for simulating protein 
folding.

In the middle of the battle

The three close the letter underlin-
ing that ‘video game consoles are not 
a priority in any of the Chinese indus-
trial policies’, and that they therefore 
found themselves in the middle of a 
crossfire while not being one of the 
main targets of the ‘battle’ in course 
between the US and Chinese govern-
ments.

What will Donald Trump’s answer be?
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Electronic sports could be included in the Games 
scheduled in 2024 in the French capital: experi-
mentation in the Asian Games 2022.

Outside the European continent, in fact, elec-
tronic sports are considered like real sports dis-

ciplines: they are 
the eSports, 

electronic 
games 

that in 2022 will be part of the medal table of the 
Asian Olympic Games. However, the advancement 
of video games among the five circles could not stop 
there.

The 2024 Paris Olympics promotion team is in 
fact considering the possibility of discussing the in-
troduction of eSports in the program of the Games 
scheduled in France: the proposal has arrived on the 
IOC table, the International Olympic Committee, and 
could become a reality in view of the edition that will 
celebrate the centenary of the last Olympics held in 
the French capital, dating back to 1924.

The esports are now the new frontier of the sports 
world and have been able to generate revenues of 

400 million dollars in 2016, involving 320 mil-
lion people worldwide. The Paris edition of the 
Olympic Games could thus be the site of a his-
toric turning point. The former Olympic cham-
pion and co-president of Paris-2024 Tony Es-
tanguet has just confirmed that through the 
Associated Press.

Young people are very interested, but it is 
a hypothesis that we must consider. Undoubt-
edly, the interaction between the CIO and the 
eSports family is fruitful to understand the rea-

sons for this success.

The esports at the Olympic Games
 in Paris 2024? More than an idea
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2024 Olympic Games, also eSports at the starting 
line?

Two years before the Paris Olympics, Hangzhou, 
in China, will host the first official eSports descent: 
they will officially enter the largest sporting event in 
Asia, the 2022 Continental Olympic Games, known 
to be seconds only at the Olympics as follows. The 
most recent edition, dating back to 2014, saw the 
participation of over 10,000 athletes from all over 
Asia. An appetizer will be represented by the Asian 
Indoor and Martial Arts Games, scheduled from 17 
to 27 September in Ashgabat, Turkmenistan: in the 
kermesse, which includes athletes from the en-
tire Asian continent, eSports will also be included. 
To date, the only confirmed game is FIFA 2017, but 
there will also be a MOBA title in the event, a mul-
ti-player battle video game and a virtual strategy 
game.

Paris will receive 1.7 billion dollars for the organi-
zation of the 2024 Olympic Games: if on French soil 
it will also compete for the eSports medal, the next 
few months will say. First we need to wait for the fi-
nal ratification for the headquarters of the Olympics, 
expected by the congress scheduled for next month 
in Peru, in Lima. After the 2020 Olympics in Tokyo, 
then, it will be possible to have certainty about the 
news of the next edition of the Games. Estanguet’s 

cautious optimism remains as a 
legacy: ‘Every decision on which 
sports to add will be taken after the 
Tokyo Games. After the Lima congress, 
however, it is among our intentions to confront new 
people and potential new poles of interest for the 
Olympics’.

On the other hand, tough, IOC president Thom-
as Bach recently said that would be a “red line” for 
the organizations that will not control those video 
games that include “the promotion of violence” or 
“any kind of demonstration”. Those, for sure, won’t 
be permitted at the Olympics.

Audiences and expectations

Having pointed out that, there are great en-
gagement numbers, great fan numbers who live in 
France, especially in Paris, who would definitely 
want to come to an esports game. It would be, in 
fact, an important and original way to promote es-
ports and sports in general as a statement of march-
ing beyond language, race and cultural barriers. 

Moreover, esports generated £400m in revenue 
in 2016, has a global audience of about 320 million. 
It is expected to generate more than £1bn in global 
revenue and almost double its audience to nearly 
600 million people by 2020.
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Google and other companies like Apple, Amazon, 
Microsoft and even the big blue social network are 
focusing much of their future on something that we 
continue to consider the B series of entertainment: 
video games.

The Stadia platform, which we analyzed a lot in 
the past issues and in the current one, is a gaming 
platform: all over the world and in all of Europe, it is 
focused on that interactive universe where the fu-
ture dwells.

But what if it fails? 

Let us explain in 2 words how Google is about 
to change the entertainment market again, even 
if STADIA fails. How it goes we do not know yet, 
but the investments are serious, stable and very 
very solid. 

 � So let’s see why Stadia is already revolutionary.
 � The future of entertainment is already present.
 � Google launched, in March 2019, Stadia.

Many of you will be saying ‘What? What is Sta-
dia?’. Or others will be saying ‘Oh well, come on, the 
umpteenth usual game console’. 

Well, that’s really far from the truth.

We are not talking about a console, we’re talking 
about a platform, and it should interest everyone, 
everyone, because when Google does something, 
it’s not just about something about someone, but 
about the entire planet, and especially the future 
of all in some way. So let’s try to understand what 
we’re talking about.

Google Stadia is not a real console like the Play-
station, as Nintendo, like the Xbox, it is a streaming 
gaming platform.

In practice, Google provides a 
controller that you can use for many 
purpose.

What is that for and why is it revolutionary? You 
need to connect it to any device that has a screen - 
it can be your TV, with a chromecast, it can be your 
computer, it can be the phone, it can be anything 
that has a screen - and with a Wi-Fi connection you 
can use it as a global controller of your activity. 

This device keeps your data, both gaming and 
your identity, it knows who you are substantially, so 

Even if it fails Google Stadia
is about to change the entertainment market
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it allows you to access your game page (like Netflix, 
to better understand), where there are all the video 
games available. So imagine a Netflix with all the vid-
eo games available, and you, without a single down-
load you can access these games in streaming. 

The amazing thing is that you don’t need to 
download absolutely anything.

You only need a connection, the only necessary 
condition is that there is a very performing network 
or anyway a high-performance network. 

What’s the difference with other devices? 

You could think that even PlayStation has 
made PlayStation Now with that vision, with 

is absolutely trues, but you do it through 
the hardware, you do it through a 

console that is the Play itself 
and then you can also 

use it with the PC 
and probably 

also with 
t h e 

Mac, but the 
point is that with 

a Stadia device you 
have access to a mul-

titude of games without 
the need of a particular 

hardware.
Moreover, Google owns 

YouTube, which after Google is 
the second most used search en-

gine in the world, and it is the ‘so-
cial’ platform most used by young 

people all over the planet. With Sta-
dia, then, you will have the possibility 

to access a game but not only, to access 
YouTube too and watch someone who is 

snorting their game, that is sharing their game, and 
enter the game. You will be able to see videos of 
someone who plays on YouTube and get live in the 
game. Isn’t it cool?

Are you trying to imagine the potential of such a 
thing? Aren’t they are extraordinary? 

The world of entertainment to be overturned again
Do you remember when there was talk of switch-

ing from VHS to Netflix?
Here, we are going to live the exact same thing, 

moving from ‘suffered’ streaming video (I see things 
that I choose to see but I cannot interact), to a total 
interaction with everything that happens on the oth-
er side, but above all without hardware. 

We just have to wait a little bit longer for the fu-
ture to begins.

It has already been presented and it will arrive in 
the late 2019, then, so get ready because it will over-
turn the paradigm of entertainment on this planet!

 � Market implications

Without further sensationalism, there are also 
important implications that will effect the economic 
world with the arrival of Google Stadia. In fact, the 
arrive of Google Stadia will be healthy for the market 
for other important reasons. Let’s see them in short: 

 Firing Up the Console Competition. As we just 
saw, Google Stadia is different and it is something 
never seen before. That means for other Console de-
veloper the need to change the focus of their future 
goals. Will they try to be like Google Stadia? Will 
they try to differentiate from it in order to compete 
in an opposite level of targeting? The question also 
rises: how they will compete if only Google will be 
able use the power of YouTube as a streaming force? 

Enhancing the Streaming Services. This compe-
tition will be about who provides the best service in 
terms of volume, streaming quality, and price. And 
that it goes without saying, will be a great service 
for the audiences and the players from all over the 
world. Another important consideration: the impact of 
Google Stadia will also change the politics about the 
development of 4G and 5G technologies in countries 
where the connection is still troubling, both in the de-
velopers side and in the political decision makers.

A collection of Game Services. Maybe the future 
of video games lives with the subscribing system. 
Players will be more than happy to subscribe to 
their favorite developers/publishers through Google 
Stadia, if that means a great and exclusive service. 
In that sense, Google Stadia may fill a growing need 
to consolidate subscriptions and fans in one single 
place without needing any specific hardware. 
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Warhammer Chaosbane

 � Release: 04/06/2019
 � PC platforms, PlaySta-

tion 4, Xbox One
 � Genre: Hack and slash

Warhammer Chaosbane 
takes us into the fantasy 
universe that we know well, but this time we em-
brace the hack and slash genre with an isometric 
view. So much action, lots of lore and fights that 
will require skill, tactics and prompt reflexes.

Person Q2

 � Release: 04/06/2019
 � Exclusive 3DS Platforms
 � English language
 � Genre: JRPG / Dungeon 

Crawler

Among the video games 
to be released in June, there is also Persona Q2, 
followed by the extraordinary Persona Q, a spin 
off of the popular JRPG series. The new chapter 
will also be a dungeon crawler with a high level 
of tactical difficulty, and a cast of characters from 
regular video games.

Journey

 � Release: 06/06/2019
 � PC platforms (Epic Store)
 � Genre: Adventure / Art 

Game
 � Review (PS4 Version)

Journey is an extraor-
dinary audio-visual experience, the most inter-
esting indie videogame released during the PS3 
period, certainly the one with the most powerful 
emotional and cathartic impact. It is an allegor-

The list of games to be released in 2019 and 2020 
for PS4, Xbox One, Nintendo Switch, Google Stadia 
and PC (Windows and macOS).

The videogame market is more and more abuzz, 
and every month, including the summer ones, it is 
always full of news for the main gaming platforms 
that we have just listed. Publishers or developers 
often announce their release dates well in advance, 
allowing us to create a calendar with month and date 
of arrival on the market.

Below you will find the list of games on PlaySta-
tion 4, Xbox One, Nintendo Switch, PC and Goog-
le Stadia during June and July 2019, ordered by 
months and release date.

Games coming out June and July 2019

The dish of the month will be Bloodstained: Ritu-
al of the Night, the highly anticipated new project by 
Koji Igarashi, the father of Castlevania. The game will 
be a sort of spiritual heir to the famous saga, it will be 
based on 2.5D graphics and mechanics refined in the 
years following Symphony of the Night, which seems 
to have been the starting point. The title will arrive on 
all the main platforms, we expect great things!

Super Mario Maker 2 is exclusively important for 
Nintendo Switch, which we are sure will sell a lot. 
The game expands the range of tools available to 
content creators, starting with the Wii U version and 
adding new assets from different generations of vid-
eo games.

Another important release will be Crash Team 
Racing Nitro Fueled, a remake of the original that 
wants to take advantage of the nostalgia factor. If the 
quality will be similar to that of the game we grew up 
with, we should expect a very healthy competition 
with Mario Kart, always undisputed king in this cat-
egory.

There will be a crafting system, the ability to cre-
ate weapons and equipment, and of course we will 
learn so many skills that will help us explore.

One of the most anticipated video games of the 
year for older players. The Switch edition will be 
published on the 25th of the month.

New Games for June / July 2019
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ical journey that symbolizes the journey of a 
life, the search for something that the player will 
have to interpret and understand. After years of 
exclusivity on Sony platforms, the game is now 
ready to land on the PC market, in an exclusive 
time only on the Epic Store.

MotoGP 19

 � Release: 06/06/2019
 � PC platforms (Steam), 

PS4, Xbox One
 � Genre: Corse

The new chapter of the 
Milestone racing series 
introduces the Historical Challenges mode, 
where 50 riders and 35 500cc bikes will be 
included. In addition to the 19 official MotoGP 
tracks, there will therefore be 3 additional, 
historical ones, namely Laguna Seca (remake of 
2013), Donington (2009) and Catalunya (2015).
The Nintendo Switch version of the game will 
be released on June 27th.

The Legend of Heroes: 
Trails of Cold Steel II

 � Release: 06/06/2019
 � PS4 platforms
 � English language
 � Genre: JRPG

The PS4 version of the fa-
mous RPG adds a series of features with respect 
to the original, including the double language of 
dubbing (English or Japanese), and a series of 
additional scenes recorded in English. The Turbo 
function will also be present, originally imple-
mented in the PC release.

Octopath Traveler

 � Release: 07/06/2019
 � PC platforms (Steam)
 � Italian language
 � Genre: JRPG

Square Enix’s excellent JRPG also arrives on PC, 
after being exclusive to Nintendo Switch. The 
game will also be available on Steam, as well 
as on the Square Enix store. No exclusivity then 
with Epic Games Store. The game features old 
school 2D graphics in high definition, and a story 
that involves as many as eight protagonists, 
hence the name. The combat system is turn-
based, rather tactical and rewarding. We have 
already loved the Switch version, we are sure 
that the PC Windows edition will not be outdated.

Dragon Star Varnir

 � Release: 14/06/2019
 � PS4 Exclusive Platforms
 � English language
 � Genre: JRPG

Dragon Star Varnir 
is a Japanese-style 
role-playing game based on witches, complete 
with aerial combat. The battlefield will in fact 
be structured on three different levels, through 
which we will be free to move based on the 
necessary strategies. Of course there will also be 
gigantic opponents who will occupy all the levels 
simultaneously.

Bloodstained: Ritual of the 
Night

 � Release 18/06/2019
 � PC Platforms (Steam, 

GOG), PS4, Xbox One, 
Switch (25/06)

 � English language
 � Genre: metroidvania

The spiritual successor of Castlevania is pre-
paring to return to the game and to delight the 
metroidvania lovers of the whole world. Directed 
by the original producer of the series, Koji Igar-
ashi, Bloodstained: Ritual of the Night adopts a 
horizontal scrolling structure and the action style 
that we know well. The graphics are three-di-
mensional, but the movement takes place in just 
two dimensions.
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1. Apple widthraws its 1k usd stander: is their pricing 
out of control?

When Apple announced the prices of the new Ap-
ple Pro Display XDR there was a surprise: the very 
special and beautiful pedestal to place it on the desk  
was to be sold separately for a fifth of the price of the 
screen.

A thousand dollars compared to the 5000 of the 
Pro Display and the 6000 of the new Mac Pro could 
make even the biggest fan of the Apple desist from the 
purchase, above all because of the numerous alterna-
tives even at low cost that are already in circulation.

The optional Apple XDR display support is a gem: it 
costs $ 1000!

Apple Pro Display XDR support is not included in 
the package and has already achieved a record: it is 
the most expensive Apple accessory ever.

Behind this price there is certainly so much design 
and technology, starting from the magnetic coupling 
system, through which it is possible to fix the display 
to the mechanical arm whose peculiarity is to allow an 
easy inclination of the screen together with the possi-
bility of rotating it vertically, adapting to the use of the 
computer based on the moment (for example it is ideal 
for photo retouching and software programming).

Characteristics, we said, that are so interesting and 
that required a certain level of engineering and devel-
opment but that probably do not completely justify the 
high final cost for the consumer. In short, any support 
is missing to use it since unpacking.

But there is another surprise for those wishing to 
direct their gaze towards solutions that are aestheti-
cally less pleasant but certainly much cheaper (you 
can even save up to twenty times the price of the Pro 
Stand). The new monitor obviously uses a proprietary 
attack that necessarily requires the purchase of the 
VESA adapter, sold by Apple for the modest sum of 
200 dollars, practically as much as the AirPods 2.

No surprise, then, if the Apple XDR display support 
has recently been withdrawn! 

2. A new device monitors brain activity and predicts if 
a lasting memory is about to be created. 

The first of the devices that are regularly tested 
today was created by Michael Kahana, a professor 
of psychology at the University of Pennsylvania, in 
collaboration with the Medtronic medical technology 
company. The operation of this tool, told by Bloomb-
erg, is relatively simple: after being connected to the 
temporal lobe of the brain, the device monitors the 
electrical activity of the brain and foresees whether a 
lasting memory is about to be created.

The device has been inserted with sensors that 
measure electrical signals in the brain. At a time when 
these sensors realize that the activity in the temporal 
lobe is not optimal (and therefore that the memory that 
is about to form is in danger of not being sufficiently 
rooted), the device provides a small shock - not felt by 
the patient - that strengthens the signal and improves 
the chances of memory forming. According to some 
conducted studies, this device is able to improve our 
memory by 15/18%.

But the one designed by Kahana is not the only tool 
being worked on: a team of researchers from Wake 
Forest Medical Center (supported by colleagues from 
the University of Southern California) is experimenting 
with a solution that - according to the study published 
last year year - is able to increase mnemonic perfor-
mance by up to 37%.

In this case, however, the operation of the device is 
more complex: in order to shape our memory, several 
neurons emit signals in a highly specific manner; thus 
transmitting a sort of code (different for each memo-
ry and for each individual). By looking at a few dozen 
neurons in the hippocampus, researchers have learned 
to recognize patterns that indicate when a memory is 
forming or not. When the brain encounters difficulties, 
this device helps neurons send correct code, allowing 
the memory to form.

In both cases, these devices were tested only on 
epileptic patients who had already implanted elec-
trodes in the brain to monitor attacks and that were, 
therefore, more inclined to experiment with a device 
that also requires the use of external hardware of such 
dimensions that, today, it could never be inserted into 
the skull. But this is only the beginning: miniaturization 
is inevitable and at some point these devices could re-
ally be available to everyone.
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Quick hits
A selection of corporate news from around the tech world

Reuters reports 
that US Presi-

dent Donald Trump 
has decided to 
allow American 
tech firms to re-
sume business 
with Huawei in a 
complete, sudden 
about-face. It is as yet 
unclear if the repeal of 
the ban is full or partial.

GSMArena issues a contrasting report, saying 
that the ban repeal is partial and will apply 

to “widely available products” across markets. 
Huawei is still banned from the Export list on se-
curity issues and sensitive equipment.

The Samsung Galaxy Fold appears to be a bust 
before it even hits store shelves. After many 

delays attributed to poor early reviews and hard-
ware mishaps, The Independent quoted Samsung 
CEO DJ Koh as calling the entire affair “embar-
rassing” after trying to push the device through 
development too quickly. 

According to Can 
alys, 2023 is 

the year when 5G 
will surpass 4G in 
terms of popular-
ity. Canalys pre-
dicts that by then, 
5G phones will 
make up 51.9% of 
the total smartphone 
market with China alone 
snapping up 34% of the total 
global market for 5G.

Following up on the topic of deepfakes from 
the last edition of the Handelot Times, Tech-

Crunch reports that the state of Virginia has ex-
panded its law against revenge porn to include 
deepfakes. 

With regard to the United States, Telegeog-
raphy reports that American cellular pro-

viders are readying the country for 5G piece by 
piece. AT&T has established the service in Las 
Vegas, while Verizon has launched its own ver-
sion in Denver, Colorado and Providence, Rhode 
Island. The two firms had previously launched 5G 
in numerous cities across the country.

A story from Telecompaper says that Belaru-
sian mobile carrier MTS has begun a promo 

on Huawei phones, essentially bundling the P30 
phone and watch together by selling the latter 
for 0.10 rubles when purchased with the former. 
Huawei has a long history in Belarus, having de-
veloped the country’s 3G networks in the coun-
try’s major regions.

TechCrunch reports that Japan is restricting 
the export of certain smartphone chipsets and 

other materials to South Korea, including those 
used to make foldable phones like the Galaxy 
Fold. Suppliers will have to submit each contract 
for South Korean orders to the Japanese govern-
ment for approval.

A s the gold rush is on in the Indian market, 
local provider Bharti Airtel announces it is 

phasing out its 3G networks in order to refarm 
for 4G, per a report from Telegeography. CEO 
Randeep Sekhon says that his firm intends to 
continue providing 2G services to cater to its fea-
ture-phone users, however.
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We serve customers in
HK, China, Europe, UAE, Israel, Korea and more ...

CONTACTS: 
sales@kamkwat.com, whatsapp +852 9033 0036 & +86 130 0882 5559
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PLEASE SENT YOUR OFFERS/REQUEST TO: B2B@GLOBAX.PL
CONTACT PERSON: RAFAL ZYCH

SKYPE / WHATSAPP +48 513 679 569
POZNAŃ, POLAND
WWW.GLOBAX.PL

WE ARE LOOKING 
FOR THE FOLLOWING CATEGORIES

 � AIR PURIFIERS, HUMIDIFIERS
 � COFFEE MACHINES
 � ELECTRIC SCOOTERS  

   AND SKATEBOARDS
 � VACUUM CLEANERS
 � SDA
 � BROWN GOODS
 � SONIC TOOTHBRUSHES
 � GARDEN POOLS
 � TOYS
 � ACCESSORIES FOR CHILDREN
 � POWER TOOLS
 � PRINTERS

WE ARE OFFICIAL
 

WE OFFER:   MONITOR,   LAPTOP,   PRINTER

WE ARE LOOKING TO BUY

PHILIPS, SHARP, DYSON, KARCHER, ELEKTROLUX, 
DELONGHI, SAECO, KRUPS,  SIEMENS, BOSCH, 
HUAWEI, SONY, SAMSUNG, JBL, BABYLISS, 
ROWENTA, TEFAL, BRAUN, FISKARS, GARDENA, 
BEURER, LEGO, FISCHER PRICES, CHICCO,  INTEX, 
BESTWAY, IROBOT, ILIVE.



Well, strange happenings indeed are taking 
place in the big world of smartphone distri-

bution. In the last few weeks, Samsung has an-
nounced on their web site that they are appointing 
modifiers.

When I read this informative article, which is aimed 
at the consumer, I fell out of my chair with shock.

What exactly is a modifier you should ask? 
Well apparently, a modifier is a company ap-
pointed by Samsung to officially modify their 
product when imported from one region to an-
other and ensure that product to be compliant 
for the receiving region.

According to Samsung, it equates to an un-
official modified product. Note the word “unoffi-
cial” in this statement taken from their website:

What is a modified product?

“A modified product is one that has, with-
out Samsung’s or the end-user’s permission 
or knowledge, been opened prior to its sale to 
an end-user and has had one or more changes 
made to it.  These changes may include:

 � Removing the genuine charger included by 
Samsung (e.g. a 2-pin Mainland European 
charger)

 � Inserting a 3-pin Samsung branded charger of 
unknown origin

 � Removing some or all of the original safety and 
instructional documents

 � Inserting photocopies of English language doc-
uments

 � Removing the original operating software on a 
device and installing an English language vari-
ant of the operating software

 � Cutting or removing seals and stickers on the 
outside of the box

 � Adding a new or copied outer box seal and other 
stickers to the box”

 � And what Samsung has just done is to appoint 
companies (or one company at least) with a 
promise of more to follow, as official modifiers of 
their product.

I must say I am rather confused.

If I understand this correctly, then Samsung 
create a product, register and own the intellec-
tual property of that product, set up and run an 
extremely sophisticated supply channel for that 
product consisting of vetted and appointed dis-
tribution companies, and then insist that those 
companies adhere to their extremely strict and 
confidential contracts referring to the flow and 
distribution of that product. 

Are Samsung now saying to their official dis-
tributors that they no longer need their services, 
and for the future they will be using the services 
of modifiers to distribute their product? 

28

What is a Modifier?Keep The Faith

The Old Hand

theoldhand.wordpress.
com 



Let’s expand on this. 

Let’s say I am an officially appointed Sam-
sung distributor in the UK and my sales chan-
nels are retailers, networks and grocers. Offi-
cially these outlets can’t purchase Samsung 
product from anywhere other than an officially 
appointed distributor. 

Are Samsung now saying to these outlets 
that they can purchase these goods from some-
where else, like a modifier?  As we are all very 
aware, it is extremely likely that the modified 
product will be cheaper to purchase.  We have 
all been unofficially doing this for years. And 
now Samsung are going to give us their blessing 
to do it. Not just their blessing, a licence!

Whatever is going on? It’s a big enough pill 
for Samsung to swallow in the fact that they own 
their IP. Therefore, they can’t maximise their 
margin without the introduction of a modifier in 
the transactional chain who is able to change 
that IP to enable a sale. It seems insane. If that’s 
not enough insanity, consider the fact that with 
the introduction of a modifier, Samsung will also 
infuriate their official existing partner channels.

Traders have spent years forming relation-
ships with retailers, distributors and networks 

in the pursuit of profit, and now like a bolt out 
of the blue, Samsung are giving out licences to 
parallel importers which will allow them to mod-
ify their IP and sell it on.  Can this possibly be 
true? If it is, why?

Well as you can imagine, having now read 
many of my articles (at least I hope you have), 
you know that I have a theory. Remember that it 
is only a theory, an opinion formed through the 
acquisition of experience, wisdom, and knowl-
edge! 

After more than 30 years of exposure, the smart-
phone market has hit saturation. This is due to lack 
of innovation and the slowdown of the developing 
markets. 

Samsung themselves had a dip of 7.2% in 
sales in 2018. The market is of course not what 
it was back in the day. We are all seeing that in 
our margins and supply. Don’t be unduly con-
cerned about this, you are still participating in 
one of the largest market places in the world 
with an estimated 1.6 billion smartphones sold 
annually by manufacturers. Unlike us they only 
have one brand to sell, and that is their own. 
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I have always stated that I do not understand 
tightly controlled distribution methods imposed 
by manufacturers. Back in the day it wasn’t a 
question of selling the product, more a question 
of purchasing it. In those days if I had been the 
manufacturer, I wouldn’t have cared who bought 
my product or who I annoyed during the process 
by disposing of it. I would sell to the man with 
the deepest pockets. I could do this all because 
there were more people that wanted the product 
than there was product available. 

It’s much different now, as sales are just as impor-
tant as purchasing. I am still a believer in the old 
saying “bought right, half sold” 

At some point, at least one third of all product 
moves through the parallel market. That makes 
us guys very powerful indeed. Considering the 
current climate, competition, and sales reduc-
tions, could this possibly be Samsung’s way of 
selling more? 

Samsung may at last have recognised the 
immensity and tenacity of the parallel market. 
They may have made a political decision to uti-
lise this market, in the form of a licensed modifi-
er, to simply sell more product and more impor-
tantly, once again be in control of those sales.

After all, what have they got to lose? Their 
sales are diminishing and will continue to 
do so, especially with the onslaught 
of Huawei combined with 
saturation and lack 
of innovation. 

Now that’s one theory, here is another: A trad-
er’s most powerful asset is his ability to acquire 
information and market intelligence, which will 
give him the edge over the next guy. Utilising 
this information to profit. 

Knowing the battles that we have endured 
with the manufacturers and official channels 
over the decades to acquire and profit from their 
product, and understanding that we have con-
quered many of those battles with huge suc-
cess, is Samsung interested in discovering and 
ultimately taking control of those channels? 

If this is their plan then I say beware traders, 
always remember that the giver can also be the 
taker!

Where are those modifiers? I need supply now!

Happy Hunting
Keep The Faith

The Old Hand
theoldhand.wordpress.com  

Keep The Faith

The Old Hand

theoldhand.wordpress.com 30



Calling all traders

Do you sell to 
or buy from Retailers?

Networks or Distributors?

If so we want you 
to help us buy

thousands of used 
smartphones

What do you get? 
A good share of the 

profits

teksmart have all the software 
to make it work, all you have 
to do is open the door and let 
teksmart do the rest

The API for used phones
Call +44 7802 682626 Now and ask for John
www.tek-smart.co.uk info@tek-smart.co.uk
Teksmart LTD is a company registered in the UK, Company number 11230990 Teksmart LTD, Arundel House, 24 Arundel Street Glossop, Derbyshire, SK13 7 AB, United Kingdom 



 � KAZI NAJIB ASHRAF IS MY THREE YEARS OF MOBILE CONSULTING IN THE DUBAI 
AIRPORT FREEZONE

 � TRADE BARRIERS AND REGIONAL TAXATION ONLY BRINGS OPPORTUNITIES FOR 
THE BUSINESS COMMUNITY. HOW TRADERS ADAPT TO THE NEW REALITY WILL 
DEFINE THEIR SUCCESS FOR DECADES TO COME. 

So, you are a mobile phone or an associated acces-
sory brand and want to enter the high ASP market of 
the Middle East. 

Your natural tendency is to get yourself on to the 
regional show window of the region: the United Arab 
Emirates (specifically Dubai). A natural selection of 
premium markets, many a brand have entered this 
gleaming arena only to be subdued and later dimin-
ished by the power brands. There is a certain phe-
nomenon that must be respected and kept in mind 
while reaching out in the region, and unless one is 
ready to play by these rules, it’s better to stay away, 
lest your money become a memory.

The middle markets, specifically the GCC (Gulf 
Cooperation Council) countries, offer a very high 
ASP for mobile devices, at present in the range of 
USD 150-175. Established brands on the retail and 
Key Domestic Retailer levels always spend millions 
in terms of branding and advertising, keeping the top 
of mind share active. Here Apple, Samsung, Huawei 
and Honor take the top spots as mobile business 
gets associated with these names. The second 
challenge is a rapidly shifting expatriate population 
in these markets as a majority of the labour work-
force across these levels is formed by foreigners. 
These individuals are always looking for brands that 

are known for their durability and have service fa-
cilities internationally. Almost 85% of the market is 
captured and shared between the above-mentioned 
brands, leaving little room to be shared by others. 
The same goes for used devices.
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For tips regarding  
smart retail you can  
always contact me at  
kazi.najib@playtorium.com

The last factor is an ample availability of grey 
product through trading channels. Most of these 
devices also consist of the same brands as men-
tioned above, leaving little room for new entrants to 
maneuver.  

In this scenario, is there a place for others to 
enter and make a difference? There are some suc-
cess stories, and through grit and hard work they 
have done a great job. A case to mention initially is 
the fatalities of the recent past: Nokia, Blackberry, 
Alcatel, Tecno, Condor, General Mobile, Q Mobile 
are a few among many that had tried but couldn’t 
move an inch. Some of these are internationally 
well-known, and others are regional brands that 
did a phenomenal job in their respective markets 
and thought that it was safe for them to conquer 
the world, only to find out that every flavour doesn’t 
work in a market. There were some very expensive 
entries with repeated tries and repeated failures, 
while others could not take the first bump and had 
to beat a hasty retreat. Listing fees at Key Domes-
tic Retailers run hundreds and thousands of dol-
lars, and the crux of success depends on the brand 
themselves. ROI is non-existent, and the demands 

keep increasing with time 
at these outlets. Now, if you 
aren’t coming with deep 
pockets then this avenue is 
lost to you in the first place. 
But if you are missing from 

Key Domestic Retailers then it basically means 
that you are a weakling and only available at Inde-
pendent Retailers getting into the minnow league. 

The winners by far are the ones playing the 
slow and steady game. Oppo, VIVO and to a mi-
nor extent Xiaomi would take the lead. Is this the 
winning formula? Do not hand over your brand 
to a distributor, but rather come and get on the 
ground running yourself. These brands have their 
own sales and promotion teams that are on a 
healthy incentive plan in addition to covering the 
whole market from bottom up. What does this 
mean? Capture IR yourself and get the custom-
ers interested in your brand to an extent where 
the Key Domestic Retailers are forced to ask for 
your brand. This requires patience and a lot of 
hard work that is usually missing from standard 
brands, who are used to a hit and run strategy. Al-
catel has entered and exited the market multiple 
times and now has taken a conservative approach 
to slowly regain the tracks. 

For accessories I would recommend looking at Riv-
ersong, a once unknown brand now available across 
the region. They have also worked with established 
players with a lot of patience ensuring reach.

So do not rush and hurry to the region thinking its 
all a gold rush
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Manual not to get cheated 
by Juan Romero (globomatik)
white hair and 18 years in the market on the basis of PMA

The domain is never complete registered
they take one example@cheater.com
but not the whole www.cheater.com

they use to have 
name-name
the - (minus) in the middle

the company is appearing 
from nothing offering 
tons of goods

you visit the website 
and its incomplete or without 
any contact details

Usually the people 
communicating are from 
exotic countries

1

4

5

3

2

following 
these easy rules 
you are never 
cheated BY 
the silly cheaters
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4. HONGMEN: the threat to android

To respond to the suspension of the Android li-
cense (which was also postponed for 3 months), 
the Chinese giant announced that it will launch its 
own operating system, which it has been working 
on since 2012. Meanwhile, however, many opera-
tors postpone the launch of the new Huawei smart-
phones.

After collecting the challenge of Donald Trump 
and Google, tough, Huawei is relaunching. The Chi-
nese telecommunications giant said it was deter-
mined to transform what it called ‘a betrayal’ into 
an opportunity for growth. And so, to respond to the 
suspension of the Android license by Google - a 
measure imposed on Big G by the White House, but 
later postponed to August - Huawei announces that 
it will launch an operating system of its own. The 
new product that will have to convince millions of 
consumers to abandon the most popular platforms 
will be called ‘Hongmen’.

The Shenzhen-based company has been secretly 
working on this project since 2012, but has decided 
to make it public only now, by pressing on the ac-
celerator, to show that it cannot react to American 
attacks.

In perspective, therefore, the withdrawal of the An-
droid license could turn into a boomerang not only for 
Google, but also for Apple. Both would indeed see a 
competing operating system coming onto the mar-
ket, potentially capable of undermining the dominant 
positions on the world scale of Android and iOS.

Huawei faces this challenge with confidence be-
cause it can count on the support of Chinese state 
leaders. After the escalation with the US over tariffs, 
Beijing’s number one, Xi Jinping, sent a clear mes-
sage to the United States: China is ready to once 
again undertake a new long march. The reference to 
the retreat of the Communist troops, who escaped 
the Kuomintang in 1934 and then defeated it, shows 
that China does not intend to give up an inch in the 
tug of war with Washington. In short, the possibili-
ty of an agreement that puts an end to commercial 
hostilities between the two superpowers seems 
ever more distant.

Also because, meanwhile, operators and part-
ners around the world are starting to postpone the 
launch of the new Huawei smartphones. The first 
news in this sense came from the largest British op-
erator, EE, which removed Huawei phones from the 
launch of the first 5G commercial network in Brit-
ain. Soon after came Vodafone, which suspended 
pre-orders for Huawei’s 5G smartphones. And it’s 
not over: according to rumors, Microsoft could also 
suspend support for Huawei laptops, while the main 
Japanese operators would be about to do the same 
with the launch of new phones.
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Not only Huawei

According to the Global Times of China, a 
pro-government daily, the main Chinese technolo-
gy companies, such as Tencent, Oppo and Xiaomi, 
are actively working with Huawei to accelerate the 
release of HongMen OS. Oppo and Xiaomi would be 
testing the system and could adopt it once launched 
on the market.

The news of the tests does not find official con-
firmations for now, but the prospect at the moment 
is clear: the US and China would be rivaled, world-
wide, also for operating systems.

Potential: one billion users! 

If the other operators, therefore, were to 
choose Huawei’s operating system, as reported 
by Bangkok post, the inclusion of Huawei in the 
blacklist could be a springboard for the Shenzen 
company.

Panutat Tejasen, founder of the Chiang Mai Mak-
er Club and developer of apps for mobile devices, 
said the launch of Hongmeng OS could please de-
velopers that could penetrate even more into the 
Chinese market. In fact, it is expected that Hong-
meng OS will support not only smartphones, but 
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also devices connected to the Internet such as cars, 
appliances or other Internet of Things (IoT) products.

With 5G and artificial intelligence, China can 
have its own ecosystem with a huge market that at-
tracts developers. At the launch there could already 
be 1 billion users ready to use it.

The launch and the name

Some media outlets have reported that the sys-
tem will be called as such: HongMeng OS.

A company source told Global Times that the 
new operating system will be called the ‘HongMeng’ 
in China and ‘Oak OS’ for the rest of the markets, 
and that could be launched within the third quarter 
of 2019 and certainly within next spring.

Is Huawei ready? Realistic times? Maybe. Ac-
cording to two sources of the South China Morning 
Post, the group could not be ready because the US 
blockade has come suddenly. The operating sys-
tem has been tested thousands of times, but there 
have never been trials on an entire product line.

The Chinese have carefully studied Android and 
Apple’s iOS to learn from them, but there is still a 
serious development and test work to be performed 

and an entire app ecosystem to be transferred, as 
Forbes suggested.

A security matter 

Assumptions and timing aside, the Shenzhen 
company continues to affirm, despite its years of 
work to conceive a home operating system, that 
prefers to maintain partnerships with Microsoft 
(Windows) for PCs and Google (Android) at the end 
of the 90 days of respite granted.

And Google seems to wish the same thing. Ac-
cording to the Financial Times, some high-level 
Google executives are lobbying some US officials 
for the Mountain View company to be exempted 
from the export ban on Huawei without a Washing-
ton-approved license.

Google is worried that Huawei, by installing and 
updating its operating system as an alternative to 
Android, could make smartphones more suscepti-
ble to hacker attacks. 

Google knows what it’s talking about. In China, 
where Google’s services are blocked, Huawei al-
ready uses the open-source version of Android and 
this limits security updates.
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Mobile technology has enhanced our lives to a de-
gree we couldn’t have fathomed even thirty years 
ago. 

Not only have we created pocket-sized devices 
that show us maps when we get lost, play us music 
and videos when we get bored, and keep in contact 
with anyone, anywhere, but we are starting to adapt 
mobile tech to the human form. Wearable cameras 
and screens such as Google Glass are slowly creep-
ing into the mainstream, and will unquestionably be 
part of our daily tech lives sooner than later. What’s 
more, we as humans are beginning to adapt our-
selves to technology. Augmented and virtual reality 
is increasingly allowing us to complement the world 
we see with extra information that allows us to ma-
nipulate our environments to our benefit and create 
entire new ones to escape into.

It must be asked: how much further can we go in 
merging the tech world and the real world, and our-
selves with the devices we use?

Transhumanism is a philosophical movement 
that advocates for the transformation of the human 
condition by developing and making widely availa-
ble sophisticated technologies to greatly enhance 
human intellect and physiology. Transhumanist 
thinkers study the potential benefits and dangers 
of emerging technologies that could overcome fun-
damental human limitations, as well as their ethical 
limitations. The main idea is that, with technology, 
human beings may eventually be able to transform 
themselves into different beings with abilities so 
greatly expanded from what we are now able to do 
that we become “post-human.”

It’s not difficult to imagine how transhumanist 
thought might inform the development of technology. 
Google Glass is, at its core, a wearable camera that 
augments our vision without being a part of our bod-

ies. Further advance-
ments mean those 
glasses could 
become contact 
lenses. A step 
further and they 
could be lens-
es that are in-
serted into our 
eyes with sur-
gery. Behind 
the eyes, how 
to merge our 
c o m p u t e r s 
and our brains 
is also in de-
velopment. So-
called brain-ma-
chine interfaces 
(BMI) are in devel-
opment by the likes 
of Elon Musk and 
Facebook, which may 
not only enable us to 
communicate faster than 
presently possible - we are 
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limited to how fast we can read and type - but also 
to fully convey the multisensory experiences of our 
memories. Barriers to comprehension and commu-

nication may end up being completely eliminated.
With sight enhancement and brain 

modification comes the option to 
customize the human body. Im-

planted RFID chips spring to 
mind first; we already use 

this technology on our 
pets so we can track their 

whereabouts, and we 
can use them as re-
placements for thinks 
like PIN numbers and 
housekeys. But it 
goes deeper than that 
- the way in which 
a person dresses, 
styles their hair, and 
alters themselves 
in ways such as 
piercings, all serve 
to identify the way 
a person presents 

themselves and is per-
ceived by society. On-

coming fashion trends 
could be in the form of 

LED lights implanted un-
der the skin, which could be 

both stylish and fashionable. 
A few adventurous people are 

doing this and even more. Tim 
Cannon, co-founder of Grindhouse 

Wetware, has even had a bulky implant self-insert-
ed into his forearm to take his body temperature, 
which he hopes he will be able to interact with home 
appliances! He may have jumped the gun on this 
one.

However, it is here that we begin to see the dire 
downsides of transhumanism. 

If technology can be used to customise, it can also 
be used to homogenize. Researcher Jerold Abrams 
has warned about the elimination of differences in 
favor of universality, worrying that technology could 
hamper the ability to subvert expectations and norms 
that individuals typically do by way of uniquely ex-
pressing themselves externally. In addition to physi-
cal alteration, another consequence of enhancing the 
human form cognitively will be the reinforcement of 
desirable traits which are perpetuated by given social 
structures. Physical traits which are seen as undesir-
able will be summarily cut out by those who can af-
ford to do it, while those who cannot will be forced into 
a relative caste of undesirable people. Even if these 
alterations are made completely universal, they 
could eliminate what makes each individual uniquely 
human in their own way.

This is to say nothing of the implications for ad-
vertising. 

Forbes reports that marketers may be able to use 
emotional filters based on our activity to change the 
tone of their message on the spot in response to our 
mood in a given moment. Eventually, we may see AI 
personalization affect our career trajectory, playing 
a guiding role in the positions we are offered based 
on our personal strengths. It is inevitable that our di-
ets and medical treatment will be far more person-
alized based on the information that our genome re-
veals about us. Personalisation will eventually give 
way to customisation at mass scale where products 
and services will be completely configured to per-
sonal needs and preferences.

All of this, however, is probably decades away 
from being realized globally. There are daring sci-
entists among us who will push for greater integra-
tion of man and machine, and curious entrepreneurs 
will no doubt embrace them and sell them to us. And 
we will likely pick and choose between them and set 
limits as to what extent technology will intrude into 
our being. But we must be aware of what we’re get-
ting ourselves into. 
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Before and After 
- the Huawei crisis

Before 

A case now on everyone’s lips, a succession of 
information, half-declarations and it is still unclear 
what Huawei’s future will be. 

But before trying to imagine the implications and 
consequences of this US vs China fight, we want to 
analyze the mobile market and smartphone sales. 
Huawei has experienced a tremendous growth in 
the last year and after overtaking Apple, today it is 
the second largest global shipping brand, right be-
hind Samsung.

A truly remarkable start for 2019 for the company 
with P30 Pro and the whole series of smartphones.

Huawei has sold 101 million Android phones out-
side China, 49% of the total. The impact is signifi-
cant on Europe, which accounts for 28.4%. More 
precisely it is the EMEA area (Europe, Middle East 
and Africa), but Europe is the lion’s share especially 
on smartphones. The product division for the com-
pany, overall, is now worth 45.1% of the turnover 
and has grown by 50% in 2018. 

2019 will be much more difficult: the Google af-

fair outside China could halve mobile sales by 50%, 
according to a Bloomberg analyst.

Huawei is not only the second brand in the 
world, but it is also the first in China where it drives 
the market and makes the difference compared to 
all the other brands. The Chinese market alone has 
a value of about 30 billion dollars a quarter (variable 
monthly fluctuations) and Huawei has 34% of the 
market with a huge sales volume but a lower prod-
uct value than Apple.

After: the present 

The president of Huawei, Chinese telecommu-
nications giant, Ren Zhengfei, acknowledged his 
mistake: he did not imagine that the US government 
would be so determined in its sanctions policy. And 
that would have put in place such a wide range of 
anti-Huawei measures. All the activities of the group 
are interested: from smartphones to sales of com-
ponents to telecommunications operators. Sales of 
Huawei smartphones abroad will decrease from 40% 
to 60%, in practice from 40 to 60 million less phones 
this year. In 2018, 202 million were sold worldwide, 
according to figures reported by Le Figaro. 
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Customers snub the brand complaining that their 
phones will become unusable. In fact, Google risks 
blocking the use of Android, its operating system, 
for the smartphones of Chinese Huawei in response 
to injunctions in Washington.

The consequences of the restrictive measures 
decided by the government of President Donald 
Trump are without appeal so much that Zhengfei 
has revised down the group’s 2019 results. After 
having estimated a turnover of 125 billion dollars 
(110 billion euros), now the forecasts stand at one 
hundred billion (87.7 billion euros), a sharp de-
cline on 2018 closed with a turnover of 105 billion 
( 92 billion euros). In total, Huawei expects lost 
revenue of around 30 billion (26.3 billion euros) 
as a result of the sanctions of the US president 
Trump.

In addition, the Chinese giant has just launched 
Honor 20, its second brand that has a younger po-
sitioning. However, the situation is such that it could 
block deliveries in certain countries, such as France, 
for example, in the hypothesis of poor sales, accord-
ing to Bloomberg taken up by Le Figaro. Japan has 
also closed its market to the Chinese giant and as 
a precaution other Western operators are avoiding 
Huawei. In the US, some microprocessor manufac-
turers lobby the government asking not to be de-
prived of a valuable customer like Huawei for long. 
In Europe the operators go in random order, with 
Germany and France still lagging behind while in 
Spain the four TLC operators have opted for Huawei 
components.

Trump’s new moves

In all this Trump, perhaps to calm 
the markets, recovering 

from a new sell-off or perhaps to indicate that he is 
willing to soften the hard line, did not rule out that 
Huawei could be included in a hypothetical trade 
agreement with China, even if the company repre-
sents - according to his thought - something dan-
gerous from a security point of view.

The American opening gives credit to those who 
say that the Huawei attack is above all a negotiating 
tool used by the United States in negotiations with 
China. But how are espionage accusations solved? 
Meanwhile, days pass and consumers are confused 
in the purchase of new smartphones or in the guar-
antees on future updates.

The impact on Huawei in Europe

The consequences on the business of the compa-
ny will be felt, even if the outcome of these hectic days 
should be an agreement. Bloomberg analyst Charles 
Shum wrote that the removal of the Android license 
will have a heavy impact on Huawei’s business out-
side of China. In the native country the company has 
an Android operating system but in the basic version, 
with other application stores and no access to Google 
services since 2009. The Google business therefore 
should not have consequences on the business in the 
country, as from the 2018 budget data were worth 
51.6% of revenues. And not even in the United States, 
where Huawei is essentially absent.
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TAKEAWAYS FROM THE EAST: 
THE NORTH KOREAN MARKET? 

What more can be said about the dire situation in 
the global smartphone market? 

Aside from India, the market has reached a state 
of entropy. Even at a bi-monthly pace, not much is 
changing the fact that sales are stale in the East. 
That’s why for this edition of Takeaways, we’ll be 
giving you an escape from the gloom and doom by 
looking at a market that’s all but untouchable for 
traders: the hermit kingdom of North Korea. Having 
been in the news lately, you may wonder if people 
there have access to smartphones at all. As it turns 
out, they do, and the particularities of devices and 
mobile plans stand in stark contrast to those found 
the world over.

News out of North Korea is almost always heart-
wrenching. The combination of low wages and the 
country’s strict central control over the market has 
made life troublesome for its citizens; multiple fam-
ines have killed millions over the past twenty-five 
years, and even in stable times ordinary foodstuffs 
can be difficult to obtain. Unofficial markets where 
food, clothes, household supplies, and consumer 
goods are available have been tolerated by authori-
ties to varying degrees. Still, given that most landline 
phones have been owned by government officials, it 
is no less surprising that a mobile phone market has 
popped up, and a vibrant one at that. 

Mobile phones have a shaky history in the her-
mit kingdom. Introduced in 2002, the devices were 
symbols of wealth and class as they were else-

where in the world at the outset, and only 20,000 
North Koreans owned one. Since then, they have 
gone through a series of bans and un-bans (a mobile 
phone was thought to be an accessory to a bombing 
in an assassination attempt on former leader Kim 
Jong-Il). What’s more, visitors to North Korea would 
typically have their phones confiscated on arrival for 
return upon exit. However, in 2008 a serious drive 
in investment toward developing mobile infrastruc-
ture was made. With the help of Egyptian telecom 
provider Orascom, the state-owned telecommuni-
cations corporation established Koryolink, the very 
first 3G network in the country. It was at this point 
that the number of subscribers exploded: 120,000 
citizens were reported to have phones in 2010, 
booming to one million in early 2012 and three mil-
lion as of 2015. By 2017, 69% of households had 
one, far outstripping the use of landlines by ordinary 
citizens.

The two biggest providers of mobile service in North 
Korea include the previously mentioned Koryolink 
and the wholly state-managed Kangsong Net. 

The services provided by them are not inter-
changeable - they are effectively competing for the 
growing user base. At least five mobile plans are 
available between the two according to DailyNK. 
They are widely known by numbers one through 
five, and they are peculiar to say the least. Kang-
song Net oversees plans one and two, with the 
first plan not allowing data transfers fast enough to 
stream video or other media. Kangsong promises 
users free data between the hours of 11pm and 9am, 
which Koryolink does not provide. To compete, 
Koryolink offers free data to anyone who makes 
payments on a quarterly basis. Of course, if you’re 
wondering whether North Koreans have access to 
the global internet, the answer is no. State authori-
ties have created a countrywide intra-net known as 
Naenara, permitting only access to official news and 
information. 
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BUT WHAT ABOUT THE DEVICES???

Glad you asked. Just as there are competing 
telecom services, there are competing smartphone 
manufacturers, all allegedly located within the 
borders of North Korea. The current top-of-the-
line, must-have device is the state-manufactured 
Pyongyang 2425. Though information about the 
trends of the outside world is largely censored, 
makers of the device are clearly up to date about 
the smartphone industry; the Pyongyang 2425 
sports a notched screen originally put out by Apple 
in 2017, and is in line with contemporary phone de-
sign. The notch isn’t the only aspect of the phone 
that was mirrored: the 2425 lacks a headphone 
port, suggesting they are made for use with Blue-
tooth earpieces and buds. The performance aspect 
is comparable to the Samsung Galaxy A9 from last 
year, though the chipset is reportedly made by Tai-
wanese firm Mediatek, Inc, responsible for chipsets 
used in Xiaomi phones of the past. This suggests 
that the country isn’t as self-reliant as it portrays 
itself to be in meeting the needs of a budding con-
sumer base.

North Korean smartphones have caught up quickly 
in terms of technology. 

The previous Pyongyang model, the 2423, fea-
tured performance levels similar to South Korean 
phones -- from 2014. Earlier phones were of even 
shoddier quality. Business Insider reports that the 
Arirang phone was either a clone or rebrand of Chi-
na’s Uniscope U1201. Later, Arirang would beef up 
its tech specs in its 171 model by including increas-
ingly faster Mediatek chipsets, 4GB of RAM and 
32GB of storage to put it up there with some of the 
finest smartphones in the world.

Also of note is the way in which North Koreans 
customize their devices through apps. Previous-
ly, the only way to load apps onto these devices 
was by taking a device to a physical store to have 
them onloaded. With the 2425, however, DailyNK 
notes that not one but two app stores (in the con-
ventional, digital sense) have been made available: 
My Comrade Gil, which accepts the national debit 
card, and Information Service 2.0, made by local 
firm Samhung and accepts only their in-house cur-
rency cards. Of course, these leaps in technological 
capability and availability do not come without a 
hitch. Security measures are preloaded onto every 
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phone so that authorities can block access to even 
internal media, and to ensure that no media from 
the outside world can be viewed. In some cases, the 
measures work too well: the Pyongyang 2425 has 
even blocked ringtones and files that come with the 
phone.

WHAT WOULD THIS MEAN FOR TRADERS?

Let’s put our imagination caps on for a moment. 
Fantasize that North Korean leader Kim Jong-Un is 
deposed tomorrow, more progressive members of 
the ruling regime oversee the transition from a state-
planned economy to a capitalist one, and working 
citizens get more money into their pockets. Would it 
be hard to sell the North Korean public on top of the 
line smartphones that are popular in the rest of the 
world? Not as much as you might think. It turns out 
brands such as Samsung, Apple, and Chinese brands 
are known and preferred to domestic phones, so 

much so that authorities are arresting users of smug-
gled phones from these manufacturers and sentenc-
ing them to correctional labor. But the recognition is 
there, and it’s a sure thing these manufacturers will 
rush in to stake their claim as South Korea and China 
will doubtlessly have a hand in rebuilding wireless in-
frastructure from the ground up. 

With respect to lesser known and trusted brands, 
the marketing seems an easy fix. Parallels could be 
drawn to North Korean phones from a performance 
standpoint thanks to their inclusion of MediaTek 
chipsets. At the end of the day, though, it’s likely that 
any foreign phone available in the marketplace will 
be snatched up. North Koreans love a good quali-
ty phone, evidently, but what they love most of all 
is information. Why else would so many risk being 
thrown in jail for watching South Korean movies and 
news smuggled in via USB drives? Should North 
Korea ever open up, it will be a gold rush to see who 
can grab the biggest chunk of the market. But just 
by showing up, you will win.
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The Facebook cryptocurrency is called Libra and it 
will change everything. 

They have been talking about it for a long time 
and now it’s official: the cryptocurrency owned by 
Facebook will be called Libra and it will arrive in a 
few months, at the beginning of 2020.

The announcement came after the informal ru-
mor had been around for some time. At the begin-
ning the name had to be Facecoin, but then they 
went for a name that refers less to Facebook and 
more to justice and equity prevailed: ‘libre’, in fact, 
in French means free, but above all the reference 
is to the balance, the universal symbol of balance 
and justice. Because these are, says former PayP-
al executive David Marcus who now runs the Libra 
project for Facebook, the values   of the project: jus-
tice, balance and freedom. In addition to money, of 
course.

How will Libra work? 

First of all it will be a digital currency, a crypto-
currency, so no printing of banknotes or coin pro-
duction is foreseen. Then there are the technical 
features: Libra will not work as the very famous Bit-
coin works, but it will be a ‘stablecoin’ that is its val-
ue will be anchored to fixed and constant referenc-
es, just like the coins of the states. This will avoid too 
sudden fluctuations, a bit like those that have made 
Bitcoin famous and other cryptocurrencies particu-
larly suitable for speculation.

How much will a Libra unit be worth? It is not yet 
certain information, but we talk about a value equiv-
alent to the US dollar, or less likely to one Euro.

Libra will be managed by a ‘Libra Association’ a 
non-profit organization that will buy dollars or euros, 
depending on Libra’s needs and the market that will 
use it, in order to maintain its value.

The idea comes from Facebook, of course, but 
the project has other big names among investors: 

Visa, Mastercard, PayPal, but also Uber, eBay, and 
even Spotify and Vodafone. Every investor (the list 
seems to be constantly growing) will invest a figure 
that should be over 10 million dollars so as not to tie 
the currency to the sole authority of the company of 
Mark Zuckerberg.

Facebook has long been on its way to Libra, and 
has done so with the Calibra virtual wallet. This 
company, which has among its leaders Kevin Weil, 
former Head of Product of Twitter and Instagram, 
has the task of launching, maintaining and building 
the digital wallet of Facebook. Weil says that Cal-
ibra will develop within Facebook Messenger and 
WhatsApp at the time of Libra’s launch, but it will 
also have a standalone app for iOS and Android. 
Calibra will be the main tool with which Facebook 
will carry out its financial services, including loan 
and credit lines.

Facebook and the new cripto
currencies payments: how you can profit from it?
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In addition to the obvious financial incen-
tives, Facebook is making an effort to tie Libra to 
its global mission of connecting the planet. The 
company says that 1.7 billion people, or 31% of 
the global population, currently has no bank and 
lacks access to modern financial services such 
as a digital current account or internet banking. 
At the same time, however, these people have 
at least one mobile phone with an internet con-
nection, Libra will have the power to offer free 
low-commission banking services with the only 
requirement of having a Facebook, Instagram or 
Whatsapp account. A truly accessible solution for 
everyone and which adds to Facebook, in addi-
tion to the meaning of Social, also that of Finan-
cial Network.

Facebook and Governments

But replacing the banking system is not an easy 
task and Facebook knows it well. In fact, the com-
pany wants to work closely with the financial sector 
and not compete directly with it.

“From now until next year you will see many 
banks coming to Libra, because if the estimated us-
ers arrive, we will need savings accounts, loans and 

other things that the banks are very good at realiz-
ing”, says David Marcus, a former Paypal executive 
who now works with Facebook. 

Furthermore, in a market where service fees 
seem increasingly expensive, Libra wants to go 
against the current and plans to drastically re-
duce the money transfer fees and transaction fees 
through Calibra. It seems something almost unat-
tainable yet the will of Mastercard and Visa, to be 
part of the Libra Association, offers proof that even 
companies that make huge profits from the status 
quo see Libra as a great advantage.

If Libra is successful, it could represent one of the 
most revolutionary products that Facebook has ever 
released, not only for the company but also for the 
world. The possibility of having access to an entire 
banking system simply through your Facebook ac-
count could offer a convincing alternative to existing 
financial methods, bypassing administrative time 
and costs and making opening a current account as 
simple as creating a new account.

But this could lead even more to Facebook to be 
inseparable from our life: while for now it remains 
an individual choice to enroll or not in the social 
network par excellence, with Libra it would almost 
become a necessity, if not an obligation. This prob-
lem together with those that Facebook has had to 
sustain over time as the loss of data from millions of 
users, make governments very doubtful about the 
actual implementation of this new form of payment.

The American president of the House’s financial 
services committee, Maxine Waters, has been very 
concerned about the announcement of this new 
cryptocurrency and the problems that could arise 
regarding user privacy.

Even the European authorities are very worried 
by the distortion that could lead to the approval of 
such a system, in fact, the French finance minis-
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ter Bruno Le Maire, would have sent a letter to the 
members of economic representation of the G7 to 
ask that Libra not become a ‘sovereign currency’ 
because it could bring major regulatory problems 
and especially destabilize other currencies.

It must be said that these are real fears and if Li-
bra really became a global currency Facebook would 
be in a situation of advantage over the world also be-
cause, at the moment, Facebook is the only company 
involved in the cryptocurrency project to have a seat 
both in Calibra than in Libra. For any decision, Face-
book will therefore be the only company that actually 

has the right to express two opinions. A somewhat am-
biguous situation, also admitted by Facebook, but that 
promises will soon be resolved with the addition of new 
partners and associates within the coin’s launch.

Who will manage the bank details (why is this) us 
users?

But here is the question that everyone is asking 
themselves at this point: who will manage the bank 
details (why is this) of the users? Facebook will, but 
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what will in the jargon is called a cryptocurrency 
wallet, which in this case is called Calibra. In an of-
ficial statement, Facebook has already announced 
that the account information and financial data of 
Calibra’s customers will not be used to improve the 
targeting of advertisements on the family of Face-
book products. That is to say that Calibra and our 
Facebook accounts, although managed by the 
same company, they will not be communicated, but 
kept separate.

Will we trust Calibra? And how much will you be 
able to make yourself useful and convenient?

The difference between libra coin and bitcoins

 � Libra: it is a means of exchange through which 
users can send money and make various trans-
actions.

 � Bitcoin: has tried to become a platform to fa-
cilitate exchanges, but has been progressively 
identified as an investment and a store of value.

The adoption

 � Libra: the arrival of the Facebook crypto-
currency was supported by numerous big 
players in the tech sector including Uber, 
Mastercard and Visa (to name a few). These 
high-sounding names could facilitate mass 
acceptance.

 � Bitcoin: when it broke into the market it was 
just a basic experiment that is still under de-
velopment, to use the same words as Michael 
Graham, an analyst at Canaccord Genuity. 
Mass adoption, especially that of institution-
al investors, has always been a problem for 
the BTC.

Costs

 � Libra: it will be able to boast low-cost transac-
tions that, in the future, will probably encourage 
new users.

 � Bitcoin: the high costs (and the slowness) of its 
transactions have always turned up their nose to 
users of digital coinage.

Volatility

 � Libra: can be considered a stablecoin. Its value 
will be supported by a basket of fiat currencies 
such as the euro and the US dollar, which will 
considerably limit volatility, a typical feature of 
cryptocurrencies.

 � Bitcoin: unlike Libra, BTC will continue to trade 
as a fact to date, ie at the mercy of high volatility 
phases.
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The new Kindle is almost indistinguishable from the 
previous one in appearance: it is slightly smaller 
and thin, but the impression is to be in front of the 
same body, to the same ‘step’ between display and 
frames and the same power button at the bottom (in 
the same position a little uncomfortable). And, as 
always, ergonomics is very good: the Kindle is easi-
ly held with one hand and is small enough to be read 
comfortably in any condition. 

Relaxed in bed or in a crowded subway, there is no 
place too uncomfortable for not being able to remove 
the Kindle from your pocket and dive into reading. In 
this regard, one of the undeniable advantages in buy-
ing a small ebook reader like this (or like the Kindle 
Paperwhite) is its portability: the basic Kindle fits eas-
ily into the inside pocket of the jacket and, unlike the 
Kindle Oasis, you can carry it comfortably with you 
even when you don’t have a 
backpack.

A small note on the 
body: unlike Paperwhite, 
here we do not find the 
rubberized effect that re-
duces the risk of scratch-
es and, consequently, the 
plastic is more sensitive 
to the risk of showing par-
ticular signs. It is nothing 
you need to worry too 
much about because 
generally the Kindle is a 
very durable product. So if 
you are one of those who 
go crazy at the slightest 
scratch, you should think 
about investing some 
money in a cover: on Am-
azon you will find both 
the official ones and doz-
ens of cheaper models 
produced by third-party 
companies.

Hardware and Software

The biggest hardware innovation introduced 
with the 2019 version is obviously the over-light-
ing system, which for the first time is also found 
on an economic-class ebook reader. We are talk-
ing about 4 LEDs placed along the frames, which 
provide a homogeneous and adjustable lighting, 
divided into 24 intensity levels. To give some refer-
ence, the Kindle Paperwhite has 5 LEDs, the Oasis 
has 12, but honestly counting the LEDs is not so 
important.

The light brought an increase of € 10 in the list 
price compared to the previous model (now it starts 
from € 79.99), but it is absolutely worth spending 
a little more to have a lighting system. Trust those 
who have found themselves desperate in not being 
able to read on the train.

Reading Frontiers: 
New Kindle Upgrade
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Unfortunately the display does not change, 
which is the usual 6″ with a pixel density of 167 ppi, 
and this is the real weak point, which could make 
you prefer a Paperwhite or another higher-end mod-
el. In fact, for all ebook readers in the price range of 
€ 100 and up, the pixel density of 300 ppi is the ref-
erence standard.

The difference is noticeable, even at a glance, 
but it does not bother reading books: on the con-
trary, it is much more evident and problematic 
when reading comics, where it really makes the 
difference.

The internal memory is 4GB, half compared to 
the Kindle Paperwhite, but this is not a real problem 
for books: in 4GB there are a couple of thousand 
ebooks. On the other hand, even in this case, with 
the comics there is some more hassle: many com-
ics easily exceed 100 MB of space, so 4GB can end 
quickly.

In general, therefore, if you buy an ebook reader 
with the intention of also reading comics, you will 
already have understood that it is appropriate to in-
vest a few dozen euros more and aim for Paperwhite 
(perhaps taking advantage of an offer). But if you 
don’t care much about comics and you would only 
read books on the Kindle, even on this basic version 
you would find everything you need.

The software is in fact the same as all the other 
more famous models, with all the excellent features 
and the Amazon store. It is obviously possible to un-
derline and take notes, look up words in dictionar-
ies and add bookmarks, personalize fonts, spacing, 
margins and so on. Do not miss Kindle FreeTime to 
entice children to read and Word Wise, which can 
be really convenient for reading in English, espe-
cially for the less experienced with the language.

Such as all the Kindle, even this new basic default 
variant only supports ebooks in MOBI, AZW, AZW3 
(besides TXT, PDF, DOC and HTML), but always no 
ePub or comics (CBZ or CBR). As always, therefore, 
purchases are bound to Amazon, but if you have pur-
chased ebooks or comics from other retailers you can 
convert them with the trusted Caliber and the cum-
bersome (but useful) Kindle Comic Creator.

A final note: even in this model, like all the others 
currently on the market, Bluetooth is present: it is 
used to listen to audiobooks with Audible (for those 
countries that have this implementation).

Reading Experience

The reading experience on this Kindle takes up 
that of all the other Amazon ebook readers and is 

substantially excellent, 
at least as far as we talk 
about ebooks.

Despite the rather 
poor resolution of the 
display, in everyday use 
it can be read without 
problems, as long as it 
remains in the context 
of books: by placing the 
screen side by side with 
that of a Paperwhite you 
can see the resolution 
gap, but in practice there 
are no differences in user 
experience.

As already men-
tioned, the thing changes 
a lot with the comics: in 
this case, the low densi-
ty of pixels significantly 
worsens the reading and 
it becomes really difficult 
to read by viewing the 
whole page. The situa-
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tion improves by showing a single vignette (thanks 
to the Panel View mode), but the quality of the 
drawings and lettering is greatly affected by the low 
quality of the display. In short, if it was not clear yet: 
do not buy this Kindle to read the comics.

The same is true for PDFs, which are still a bit like 
the Achille’s heel of ebook readers: despite Amazon 
has greatly improved the use of this format in con-
junction with the launch of the latest Paperwhite, 
reading PDF is still an experience substantially un-
nerving, that no one will want to seriously deal with 
on an ebook reader. And, less than ever, on this ba-
sic Kindle with a 167 ppi display.

Having made all these clarifications, the Kindle 
is confirmed as an excellent ebook reader, perfect 
for entering the world of reading without too many 
barriers. Thanks to its small size, it is easy to take 
anywhere, and just one click to resume reading.

Those who have already tried a device with an 
e-ink screen will know the feeling of seeing a text 
that seems printed and does not tire the eyes (unlike 
a tablet). And now that Amazon has finally brought 
over-lighting even to the basic model, it can be read 
in the dark even if it remains below the threshold 
(psychological and economic) of € 100.

Prices

The new Kindle is available in white or black and 
costs € 10 more than the previous model (version 
2016): € 79.99 for the version with special offers 
and € 89.99 for the variant without special offers. 
The price increase is justified by the presence of the 
lighting system: it is absolutely worth spending a 
few more euros to read peacefully even in the dark.

The price is certainly tempting, but those who 
can spend a little more should definitely evaluate 
the Kindle Paperwhite, which costs € 129.99 but 
has a 300ppi display, is waterproof and has a better 
(and more durable) design. Alternatively, those who 
want to save money and look for a device on which 
to read books exclusively, can serenely buy the ba-
sic Kindle, which will certainly not disappoint.

Final considerations

This Kindle is a great step forward for cheap eb-
ook readers: with 80 € you take home a device with 
the excellent reading experience typical of Kindle 
and that also integrates a front light, which allows 
you to read even in the dark (finally). Who can spend 
a little more should also consider the Paperwhite (if 
only for the higher resolution and water resistance), 
but those looking for an ebook reader to read books 
only will not be disappointed by this new basic ver-
sion.

Pro

 � Front light: a revolution for cheap ebook readers
 � Excellent overall user experience
 � Low price

Versus

 � Low resolution screen (not suitable for comics)
 � Charging connector still microUSB
 � Not waterproof and not scratch resistant
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TOP BRANDS August 2019: 
(Amount of trades)

1. SAMSUNG  9073
2. APPLE   5726
3. XIAOMI  3034
4. HUAWEI   1738

5. LG    1731

6. SONY   1113

7. NOKIA   574

8. JBL    541

9. AMAZON   475

10. GOOGLE   403

TOP MODELS August 2019: 
(Amount of trades)

1. AIRPODS 2019  285
2. GALAXY A10     257
3. GALAXY A50   249
4. IPHONE X 64GB   227

5. IPHONE 7 32GB   223

6. IPHONE 8 64GB  212

7. GALAXY A20  166

8. GALAXY A70  165

9. REDMI NOTE 7  162

10. IPHONE XS 64GB 161

2
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Within five months Redmi gave birth to two stars 
already. One of these is called Redmi K20, and al-
though it lacks the Pro name that embellishes its 
twin brother, it still remains a top of the range with-
out compromise. 

He is a smartphone behind Xiaomi, for the un-
initiated, and that surprises for a quality ratio that 
is more unique than rare. Two words to intrigue you 
right away: 6.4 inch OLED screen without notch or 
holes, retractable camera and triple rear module, 
Snapdragon 730, a 4,000 mAh battery and a fear-
ful aesthetic: original and cutting-edge. 

But let’s start talking to you about it in detail, it’s 
worth it!

Technical features of Redmi K20

Xiaomi is preparing to take over with the new 
Redmi K20 Pro the primacy just won by the One-
Plus 7 Pro in the AnTuTu ranking of the most power-
ful Android smartphones.

Not even five months old, Xiaomi’s independent 
rib that more and more we find on the lips of aficio-
nados, has given birth to a really interesting phone 
on every point of view. It’s called Redmi K20 and 
compared to the Pro model just a few things flaw, 
a different sensor for the 48-megapixel main cam-
era and a SoC that is not Qualcomm’s flagship for 
2019 (the Snapdragon 855). The heart of the K20 
is rather the Qualcomm Snapdragon 730, a medi-
um-high-end chipset made with an 8-nanometer 
manufacturing process with a 2.2 GHz octa-core 
CPU and an Adreno 618 GPU. At its side there is 
room for 6 of RAM type LPDDR4 and 64 or 128 GB 
of internal memory UFS 2.1, unfortunately not ex-
pandable.

But let’s look at the display, perhaps the most in-
teresting aspect of a smartphone like this, full screen 
without the slightest interruption. It is a 6.39 inch 
OLED panel with FullHD + resolution (1080 x 2340 

pixels) with a 19.5: 9 aspect ratio and protected by 
a Corning Gorilla Glass 5. Below him is a sensor for 
the seventh-generation optical type fingerprints 
that guarantee faster breakouts and a double photo-
sensitive area compared to the previous generation.

To eliminate notches and holes, Redmi made use 
of an original and innovative solution, although al-
ready seen on various occasions: the 20 megapixel 
front camera with f / 2.2 aperture and 0.8 micron 
pixels is inserted in a retractable mechanism that 
he reveals it only in case of need. But 
it is worthy of note also the 
rear photographic com-
partment of Redmi 
K20, a com-
p a r t m e n t 
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that is formed by a 48-megapixel main sensor (the 
Sony IMX582, instead of the IMX586 present on 
Redmi K20 Pro) with f / 1.75 aperture, secondary 13 
megapixel with 124.8 degree wide-angle lens and 
f / 2.4 aperture, and finally with a 8-megapixel 2X 
optical zoom sensor with f / 2.4 aperture.

On the sensors and connectivity side, just re-
member that it is a top of the line or almost, to get 
an idea. In fact, there are things like Wi-Fi 802.11 
ac dual band, dual 4G / VoLTE, Bluetooth 5.0, dual 
SIM, dual band GPS with attached GLONASS, NFC 
and type C USB port, among other things. There is 
even a 3.5mm audio jack port for those who find 
it hard to abandon wired headphones, enthusiasts 
who can also count on a nice audio compartment 
with 1217LD speaker, Smart PA and 0.9 cc sound 
chamber. Finally, the battery is 4,000 mAh and can 
be recharged quickly at 18 watts.

Design by Redmi K20

The design of 
Redmi K20 

is modern 

and original at the same time, two adjectives that are 
unlikely to go well together. Of course, frontally con-
sidering it out of the ordinary is a bit of a gamble for 
the simple fact that it is a full-screen smartphone, 
with no particularities of any kind except for its su-
per thin frames that allow it to reach 91.9% as it at 
screen / upper surface ratio. 

We used to talk about the retractable mecha-
nism for the rear camera a few lines ago, a camera 
that rises from the top edge of the phone within 
0.8 seconds. It is however turning it that you can 
understand why we call it original. The layout of 
the triple camera is something never seen before 
with a double module positioned in the middle 
between the LED flash below, and a camera iso-
lated above. Particularly also the writing ‘Redmi 
designed by Xiaomi’ which fades according to a 
glass back with gradient finishes for rather origi-
nal effects; the frame is instead in aluminum se-
ries 7000. Redmi is a must to be able to produce a 
device with a large screen in dimensions that may 
still be acceptable. Specifically, it is 156.7 mm 
high, 74.3 mm wide, 8.8 mm thick and weighs 191 
grams.

Software and features of Redmi K20

There is the MIUI 10 based on Android 9 Pie 
aboard Redmi K20, an interface appreciated by 
many. Among the peculiarities of this custom 
graphic interface for Our Redmi there is for ex-
ample the Game Turbo 2.0, a function that serves 
to optimize performance in gaming sessions and 
more. Then there is the artificial intelligence to 
support various functions and the photographic 
and video sector, a sector that also boasts a slow 
motion at 960 frames per second, among other 
things.

Price and output of Redmi K20

Redmi K20 is available in China from 6 June 
2019 in Flame Red and Glacier Blue colors in 
two configurations (prices in Euro are considered 
at the exchange rate on the day of presentation, 
for the moment we do not know if it will arrive on 
our own markets): 64 GB at 1,999 Yuan (about 
259 euros) and  128 GB at 2,099 Yuan (about 
271 euros). 
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Bad news from and for Apple: iPhone sales have 
fallen at the most pronounced pace ever in the first 
three months of 2019: -17%.

A no small beating, but from Cupertino they give 
sign of knowing and being able to manage the dam-
age. During the presentation of the latest sales fig-
ures, Tim Cook told that part of the sales crisis would 
have already been resolved, that sales would have 
already stabilized and that the sales forecasts of 
iWatches and iPhones for the coming months sug-
gested that things would have improve soon.

But that simply didn’t happen. In fact, the IDC re-
port on the first quarter of 2019 regarding the EMEA 
area shows unequivocal numbers and the sector 
falling, but some surprises among the manufactur-
ers: Huawei is growing at double digits, Apple is col-
lapsing instead.

The sales figures for smartphones in the EMEA 
region (Europe, Middle East and Africa) for the first 
quarter of 2019 are clear: not only do they sell less 
smartphones, but also the average price is lower. To 
pay the consequences, once again, are the compa-
nies that list the highest-end products. Apple, in par-
ticular, recorded the worst data in the first quarter of 
2019, with a market share of 23%, the lowest in the 
last five years.

Why can that be?

Are we tired of buying new smartphones all the 
time?

We just need the smartphone we already have. 
The mobile giants launch new models at such a fre-
netic pace that we no longer perceive the need to 
buy them!

2019, in fact, starts with the handbrake on for Ap-
ple and Samsung. The two historic opponents of the 
hi-tech world are slowing down significantly, mainly 
due to the decline in smartphone sales. And we can’t 
help but notice that a certain point had to happen. The 
force of gravity sooner or later had to have effect also 

for those companies - above all Apple - that chal-
lenged it, continuing to fly their accounts quarter after 
quarter, year after year. But we think the explanations 
we are reading around are not entirely accurate.

In our opinion there is a small but significant pas-
sage that we are neglecting. But let’s go in order 
and recap what’s happening.

Apple today is the fourth largest company in the 
world by market capitalization. A great result on 
paper, if it weren’t for the first time. Indeed, by far 
the first. And that last August it had exceeded, for 
the first time in the history of the Stock Exchanges, 
the thousand billion dollars of market capitalization 
(ie the combined value of all its shares). An enor-
mous value evaporated in part within a few months. 
Everything to be redone, in short. What happened?

According to Tim Cook the main fault of all this 
is due to the decline in sales of iPhones (which are 
two-thirds of Apple’s turnover). Guilt, among others, 
of China (where there would even be an informal 
boycott of American products from the iPhone) and 
of other emerging countries, which are no longer 
buying phones with the same volumes as before. 
But there is not only that reason. There is also the 
idea that the subsidies of mobile telephony opera-
tors, for which it sells less also in Western countries, 
decrease sharply. And finally, the blame for the fact 
that for the first time Chinese mid-range phones 
cost little and go ‘pretty’ well. Moreover with a de-
sign and technologies virtually identical to those of 
Apple.

The same considerations can also be applied to 
Samsung, which for many years has been the other 
driving spirit of the mobile telephony market. Sam-
sung that - after the last 
courageous choices 
in the design of 
the devices 
that have 
freed it 
f r o m 
i t s 
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inferiority complex towards Apple - today is seen be-
sieged above all by Chinese and Taiwanese compa-
nies, and has the same problems as Apple.

The raise of the economic phones

The deeper reason for the slowdown in sales is 
due to the increase in the price of the appliances. Less 
phones are sold because they cost more, compared 
to mid-range competitors. And, simplifying what 
we have studied these days, the increase would be 
largely driven to compensate for the decline in sales. 
That is: Apple would charge its phones more to grow 
thanks to margins rather than volumes. In our opinion 
this interpretation is incorrect, at least from a financial 
point of view. Let ’s explain it better.

Apple in its financial statements (like all listed 
companies) must also indicate the margins that the 
company makes with its products. They are aggre-
gate margins (ie of all products and services) and in 
the last five years they have always been around 
38%. If you go back ten years ago, the fluctuation 
was higher but only upwards (the peak was 44% 
margins in 2012). Tim Cook indicated services as 
the part that is growing most in Apple’s turnover, 
and clarified that it has margins higher than the av-
erage of 38%. But if the new part that grows more 
has higher margins and the total remains stable, 
this means that the hardware margins are actually 
shrinking. And this is very interesting.

Our idea is in fact that Apple, and to a similar ex-
tent Samsung, face a different problem: the innova-
tion they are putting into phones is excessive. Let 

us explain. The launch cycle of 
new phones is very fast: a new 
12-month model comes out, which 
extend to 24 if you look at the to-
tal innovations that are created for 

each platform: iPhone 6 and the 
year after iPhone 7. Or iPhone X and 

the year after iPhone XS. In this period 
of time, to differentiate the new phone 

from the previous one, Apple 
and Samsung must 

introduce dozens 
of new tech-

nologies or 
substantial 
i m p r o v e -

ments to exist-

ing ones, otherwise the public does not perceive the 
innovation of the new product and therefore the need 
to buy it. The problem is that we think we have ex-
ceeded the threshold of perceived useful innovation.

The new phones cost more because they ob-
jectively do more things and have new and better 
technologies in them. They even have smaller mar-
gins, to be able to insert as many technologies as 
possible in the new devices. But they are simply not 
considered relevant.

On the one hand, many are waiting for 5G, and 
we’ll see what happens with the new networks. Ap-
ple is unlikely to present an iPhone with 5G before 
2020 and this could not only slow down its sales 
further, but also create a wider problem for the adop-
tion of fifth generation telephony and data networks. 
But this is another matter.

Tim Cook also quoted another small factor (he 
also reiterated this when talking to analysts) but 
which we think is much more important than it 
seems. Cook said an impact on the decline in sales 
came from the battery replacement program at a 
cheaper price. A price that made it possible for mo-
bile phone users two years ago to upgrade their bat-
tery - the component that deteriorates faster - while 
maintaining the same device, rather than buying a 
new one with a more capable and efficient battery.

Our considerations 

We are convinced that a good part of the drop 
in sales also comes from this: in 2018 many found 
it more convenient to restart their old phone with a 
new battery than to buy another one, with technol-
ogies that were not perceived as relevant. Most of 
those who use a smartphone two or three years ago 
are more than satisfied with how it goes, and do not 
feel the need to change it except to recover the au-
tonomy that is lost with the natural wear and tear of 
the battery that in two years loses tendentially more 
than a quarter of the capacity, in some cases even a 
third, to arrive at cases in which half are lost.

Our conclusion is this: people in 2018 have not 
seen anything so revolutionary in the new phones to 
justify a purchase of a product of more than a thou-
sand euros, given that with thirty euros or so they 
could restart their old but a perfectly functioning 
smartphone. And this means that those who inno-
vate little are wrong, but paradoxically, even those 
who try to innovate too much can make mistakes.
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Who does the broker
,
s market hurt?

 The parallel market - sometimes called the “bro-
ker’s” market - is a name given to the marketplace 
providing goods for sale that lies outside official 
distribution channels and contracts. 

In the space of the last hundred years or so just 
about every field of business has embraced it, from 
perfume to the auto market, electronics and com-
puter games to securities and even baby formula. 
Producers constantly ask that distributors only sell 
their goods to end customers. However, due to high 
pressure from manufacturers, imposed volumes 
and suggested retail prices, distributors often resell 
products to other sellers. Resell is common as it al-
lows distributors to reduce storage costs and free up 
financial assets for other business operations. Even 
so, this approach does not appeal to many produc-
ers, who want to exert full control over the market and 
the sale of their products. Dissatisfied goods man-
ufacturers coined the term “gray market” or “gray 
zone” in the late 1980s to stoke customer fears that 
buying products on the parallel market was some-
how illegal. On the contrary, there is nothing illegal 
either in the functioning of the parallel market or in 
buying products from it. What’s more, the Supreme 
Court of the United States and the European Court of 
Justice upheld their position on the legality of resale 
of products by distributors to other business entities. 
Further, the ECJ has ruled that parallel trade is legal 
provided that the producer originally allocates their 
products to the European market.

The first generation of Apple’s iPhone was intro-
duced in 2007, bringing innovative features such 
as a touch screen interface and a virtual keyboard 
to a broader audience. 

Considered by many as a revolutionary product, 
the Apple iPhone drove growth for the smartphone 
market. Since its introduction to the consumer mar-
ket, Apple has released eleven generations of the 
product, along with new features and updates. The 
iPhone runs on Apple’s own mobile operating system 
iOS, the second most popular smartphone operating 

system in the market. In 2017, the iPhone made Apple 
the second-largest smartphone vendor in the world, 
with a global market share of almost 15% percent. 

The iPhone has changed Apple’s business dra-
matically. iPhone sales have risen strongly over the 
years, from around 1.4 million iPhones sold in 2007 
to more than 216 million units worldwide in 2017. In 
total, Apple has sold more than one billion iPhones 
worldwide from 2007 to 2017. In the first quarter of 
2018, iPhone sales accounted for about 70 percent 
of Apple’s total revenue, generating more than 61 
billion U.S. dollars in revenues. 

Partly thanks to the iPhone’s success, Apple 
ranks amongst the most valuable brands in the 
world. The technology company has achieved this 
position by combining technical innovation and 
minimalistic design. Apple’s success translates 
into strong brand loyalty, as well as into its reve-
nue growth. In ten years, Apple’s revenue increased 
from 8 billion U.S. dollars in 2004 to more than 229 
billion in 2017.*

In Poland, the parallel market has been functioning 
since just after the fall of communism. During the 
1990s, it was mainly for insurance services and se-
curities issues. 

Today, it is present in many other sectors includ-
ing luxury goods, watches, cars, footwear and cloth-
ing. Before 2013 it became common practice to trade 
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in consumer electronics. iPhone was sold on the 
Polish market by many entities outside official dis-
tribution agreements with Apple. No surprise there, 
as the iPhone was a must-have, revolutionary piece 
of personal technology. Thanks to the combination 
of real web browsing and increasing photo-taking 
capabilities, global demand for the iPhone grew in 
leaps and bounds https://www.statista.com/statis-
tics/276306/global-apple-iphone-sales-since-fis-
cal-year-2007/ ** annually from 2007 to 2017.

The case of Apple is very interesting in this respect. 
Due to the fact that the product is a mobile phone, the 
role of distributor was taken over mainly by telecom-
munications companies in Poland. The firm deals 
with very specific marketing tactics, which is still 
a field of interest on the part of antitrust authorities. 
Apple, imposing high prices on mobile operators and 
binding them to long-term contracts for huge quanti-
ties of items, caused the emergence of a secondary 
market for their phones originating from the sale of 
stocks stored in the warehouses of mobile network 
operators. Mobile operators generate the majority 
of profits based on telecommunications services, not 
the sale of telephones. Distributors operating in their 
own markets, like those in Britain or Germany, are ea-
ger to sell goods at lower prices to contractors from 
other countries when these goods do not go to the do-
mestic market or affect the understating of local pric-
es. The broker’s market is a natural, market-oriented 
way for distributors to free up financial resources 
and storage burdens. It is therefore profitable to sell 
the surplus stock on the free market, even at a lower 
price. Common knowledge holds that goods can then 
be moved to different countries, and goods are mov-
ing across national borders. 

Apple cooperated with several of the major mo-
bile service providers in the world, and the dynam-
ics of growth and demand for iPhones grew rapidly, 
becoming a symbol of success and social status. 
The huge and unprecedented interest in these de-
vices created opportunities for entrepreneurs, but 
with the development of the market, they had to 
learn a much more dynamic trading system. The 

practice of using pre- and short-term pay-
ments, secure communication via email, and a large 
network of hard-earned business contacts became the 
order of the day. The market began to evolve quickly, 
and ways to establish partnerships and trade evolved 
along with it. Economic markets are subject to the 
same changes and requirements of social communi-
cation as any other interpersonal relations. An almost 
mirror-reflection of the parallel consumer electronics 
market is, for example, the online education market 
and language courses available on the Polish mar-
ket, the presence and availability of which takes place 
largely without the direct participation of the providers 
of these services.

However, manufacturers still do not want to accept 
the rules of the free market, nor the inability to have 
full control over them. 

For this we are still in a situation where, once again, 
we have to justify the full legality and the natural pres-
ence (economically speaking) of a parallel market: a 
market free from producer interference in a sales con-
tract, free from the manufacturer’s imposition of high 
volumes and long-term contracts, and that primarily 
deals with trading rather than the producer’s interest. 
One can hope, though, that today’s customers are not 
so easily manipulated by information that would un-
fairly and wrongly convince people that buying from 
an unauthorized distributor is improper, unethical, or 
illegal. Quite the opposite - it is a completely common 
and legal form of making products available to buy.

At the beginning of 2014, AB S.A. from Wrocław 
was invited by Apple to take part in the pilot project 
called iPhone Pilot Program under which AB S.A. 
started to distribute iPhone products. On August 3rd, 
2014, AB S.A. became a vendor of iPhone products as 
an ‘authorized distributor’. In 2019 Apple’s ‘authorized 
partners’ in Poland are also iSource and iSpot Poland 
and also Polish subsidiaries of global telecommunica-
tions companies: T-Mobile Poland and Orange Poland.  

* https://www.statista.com/statistics/263401/global-apple-iphone-sales-since-3rd-quarter-2007/
** https://www.statista.com/statistics/276306/global-apple-iphone-sales-since-fiscal-year-2007/
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