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Microsoft enters the ‘billion-dollar club’,

It is the third company to cross the threshold
after Apple and Amazon. The Microsoft title flies
to Wall Street and the Redmond giant founded by
Bill Gates and Paul Allen enters the club for the
first time, exceeding a market value of one thou-
sand billion dollars. Until now only Apple and Am-
azon were successful, while the other giant of the
web and hi-tech, Google, is still pursuing the goal.
To push Microsoftin the Olympus the excellent re-
sults of the first quarter of 2019, obtained above all
thanks to the rebound of the sales of the operating
system of the house of Redmond, Windows.

Turin becomes ‘technology capital’ with the
Italian Tech Week

Turin wants to become the Italian capital of tech-
nology. The Italian Tech Week sets this ambitious
goal, with four focuses: Industry, Impact, Invest-
ments and Ideas. Two elements in particular of the
talian Tech Week approach are significant: first of
all the idea that innovation is not just digital. Tech-
nology is applied to manufacturing (to continue pro-
ducing in ltaly), it is new ways of financing business
ideas, it is still new answers to society'’s questions,
or even new ways of producing art. The second
pointis the organizational structure: the Italian Tech
Week experiments with a widespread and plural
organizational method. There is no ‘owner”: the SEI
(School of Entrepreneurship & Innovation) of Turin
coordinates the work but in fact there are 11 promot-
ers of the events and about twenty partners. The
event is on the agenda from 25 to 28 June 2019.

First black hole picture: a breakthrough look
from across the universe

Thanks to the Event Horizon Telescope and

an international project involved, the historic im-
age of the black hole in the center of the M87
galaxy was captured.

Scientists have unveiled an image of this ob-
ject, a supermassive black hole that has the same
mass of 6.5 billion suns. A circular black void sur-
rounded by a slightly lopsided ring of light, this
historic photo is our first vision of the shape of a
black hole, an image that approaches the inexo-
rable edge of the mouth of the black hole.

Nintendo Switch Online has almost reached 10
million users

Although only available since last September
2018, Nintendo Switch Online is already enjoying
huge success. According to the latest financial data
released by Nintendo, in fact, the service that allows
access to the multiplayer features of the games has
reached more than 9.8 million subscribers. In the
count there are both the passes made with the free
trialand those of the Family Membership. Based on
the latest Switch sales figures, around one third of
console owners have subscribed to the service. An
excellent result for the big N that could pushiit to fur-
therimprove its offer.

Red Dead Redemption 2 is the best video game
of the year

Rockstar's western masterpiece wins three
awards but God of War is the moral winner of the
Italian Video Game Awards. The title of Playsta-
tion already triumphant at the Bafta Game Awads
has met the public choice. Nintendo has as usu-
al excelled in the Family category with Nintendo
Labo. Confirmations for Forza Horizon 4 in sports
games and Fifa19 as the best-selling title. Play-
station is collecting awards with three awards for
Detroit: Become Human by David Cage.
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New developments out of Google’s I/0 De-
velopers conference include a cost-con-
scious Pixel smartphone, the newest itera-
tion of their voice-activated Assistant, and a
sneak-peek at the upcoming Android OS.
Speaking of which, GSMArena reports that over
2.5 billion devices worldwide are running one ver-
sion or another of the Android operating system.
Numbers do not take into account non-Google
Play Store devices, however, so the number could
be larger in fact.

Meanwhile, the site also reports that the new Pixel
3a will not be bound to Verizon in the US. The new
device will be available across all of the major mo-
bile carriers, as well as Google Fi.

Telecompaper speculates that 2020 could be
the year Google overtakes Amazon’'s Alexa in the
home assistant category. Smart speaker sales are
expected to grow 57% this year to 135 million units
shipped, and surely higher as time goes on.

In Australia, the government has blocked a merger
between Vodafone and TPG Telecom, reportedly
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worth $7.7 billion per Bloomberg. TPG, who was
already struggling, saw its shares dip by 14% in re-
sponse to the news.

GTT Communications reports a jump in revenues
of 73 percent from last year, per Telecompaper.
Earnings topped out at USD $450.2 million, easing
a net loss suffered by the companu.

Globally popular ride-sharing service Uber make its
debut on the Wall Street Stock Exchange with what
Bloomberg Tech calls “one of the top ten largest
IPOs of all time in the United States.”

GSMArena confirms that Motorola’s upcoming
One Vision device will sport a 48 MP rear camera.
Leaked renders of the phone also show that it will
be available in blue and, curiously, brown.

Apple has been shifting its manufacturing to India
recently to expand its footprint there, and it's pay-
ing off. Bloomberg reports that the firm has a short-

list of locations for the very first Indian branch of the ’
Apple Store. /'
4
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The Electronic Entertainment Expo (E3) is the
most important video game fair in the world, since
1995 an unmissable event for enthusiasts and a
fundamental showcase for entertainment giants
that attend the kermesse to preview their novelties.

The 2019 edition will take place from Tuesday
11 June to Friday 13 June. Historical the absence
of Sony that, for the first time, will not participate in
the event. So it will be E3 2019 gaming fair without
PlayStation. Let's see what to expect from the up-
coming 2019 Edition.

What is E3 2019

Known to everyone as E3, the Electronic Enter-
tainment Expo is the most important video game
show of the year which takes place every sum-
mer, since 1995. A real crossroads where the great
publishers of the industry compete to present their
news in gaming, from the new title to the new con-
sole. The 2019 edition will take place from Tues-
day 11 June to Friday 13 June in the City of Angels.

The main players competing for the E3 show-
case have always been the Microsoft, Sony and
Nintendo trio. If, however, Nintendo has decided in
recent years not to attend more physically, rely-
ing instead on the direct formula (video streaming
presentations), this year Sony has decided to for-
feit its focus by focusing on events of its own to an-
nounce its news. In that case, there will be space
for smaller software houses and for increasingly
popular independent productions.

The beginning of the E3

Before E3, many video game publishers
showed their products at trade shows such as the
Consumer Electronics Show (CES) and the Euro-
pean Computer Trade Show.

/

The first edition of the Electronic Entertain-
ment Expo was conceived by the International
Data Group (IDG) and co-founded by the Interac-
tive Digital Software Association (now called the
Entertainment Software Association). The con-
vention debuted concurrently with the start of the
fifth generation of consoles and featured the Sega
Saturn, the announcement of the arrival of Play-
Station, the Virtual Boy and the Neo-Geo CD. The
specifications for the Nintendo Ultra 64 were also
made available (later renamed simply as Nintendo
64), but the hardware was not shown.

Initially IDSA asked for a private space for devel-
opers within CES, requiring not to restrict access to
registered guests only. Patrick Ferrell, CEO of IDG,
sent the company’s vice president of marketing to
the meeting with CES organizers, from which the
E3 was born. Needing to secure the full support of
the industry, Ferrell partnered with IDG which led
the two to co-produce the fair for quite a few years.

The event was held from 11 to 13 May 1995 in
Los Angeles, California. The best known speak-
ers were Thomas Kalinske (the CEO of SEGA),
Olaf Olafsson (president of Sony Corporation of
America) and Howard Lincoln (the then president
of Nintendo of America). With 700,000 square
meters, the first edition of the E3 was one of the
most launches of exhibitions with the most space
available in history and there were 38,000 partic-
ipants.
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Where and when it takes place

E3 2019 will take place (as always) at the Los
Angeles Convention Center. In the days before the
event, as usual, there will be pre-E3 conferences
held by leading manufacturers and developers such
as Electronic Arts, Bethesda, Ubisoft as well as the
big Microsoft, Nintendo. No Sony this year, as al-
ready mentioned, that will not be present at the fair.

In the coming months the details of the
pre-E3 shows will be revealed, which will be
held on June 10th.

Microsoft

Microsoft will take the stage of E3 2019 almost
certainly presenting its two new next-gen con-
soles, planned for the market not before 2020.
That Microsoft is working on two versions of the
next-gen Xbox is already in the air for some time,
with the rumors that mount insistently. The code
names of the two new Microsoft gaming machines
are already leaked: Lockheart, the cheapest and
therefore less powerful (like Xbox One S), which
will support the same games, and Anaconda,
which would be the equivalent of Xbox One X.

The Los Angeles fair will be the occasion for
the Redmond giant to reveal the final names of the
two consoles, technical specifications, prices and
much more. As already announced by Microsoft,
during the fair the company will make important
announcements regarding the evolution of PC
gaming, both in terms of the Store and the devel-
opment of triple A games.

Nintendo
]
Even Nintendo like Microsoft could take advan-

tage of the E3 2019 display case - through its usu-
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al Nintendo Direct - to present two new Nintendo
Switch models, just two years after the hybrid
console was released in stores.

According to rumors there may be two new
models: one dedicated to more hardcore gamers,
for those who want superior performance and a
second variant designed for more casual players,
a sort of spiritual successor to Nintendo 3DS.

The Sony absence

Last November, Sony announced its decision
not to participate in E3 2019. A real cold shower
for millions of fans around the world who are al-
ways eagerly awaiting announcements from the
Japanese giant at the Los Angeles event. And
to say that in the past editions Sony PlayStation
has alwauys given good satisfaction with bomb an-
nouncements.

But evidently for Sony it is the end of an era,
as explained by the same company during an
interview with Game Informer microphones:
‘The industry evolves and Sony continues to
look for new creative opportunities to involve the
community.

Announcements

In addition to the big colossus’s upcoming
news, on the E3 stage will also go up the main
software houses like Electronic Arts, Bethesds,
Ubisoft, Square Enix and others anticipating the
fair with their pre-E3 shows. It is still early to
understand which company will be participat-
ing and what they will present. In the coming
months we will know more for sure.

Bethesda confirmed its pre-E3 conference on
June 10, 2019, where the software house will give
more details on Doom Eternal, and much more.

What about Google?

It is possible that this year Google will also
participate in E3 with a pre-trade show during
which it could show the details of its new Goog-
le Stadia cloud gaming service, that we already
presented in the last issue of the Handelot
Times.
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The Member States and the Commission are
working together to strengthen “artificial intelli-
gence” made in Europe

As part of the implementation of the strategy on
artificial intelligence (IA) adopted in April 2018, the
Commission today presents a coordinated plan set
up with the Member States to promote the devel-
opment and use of artificial intelligence in Europe.

The plan proposes joint actions for closer and
more efficient cooperation between the Member
States, Norway, Switzerland and the Commission
in four key areas:

B increased investment;

B access to more data;

B promotion of talent;

B confidence.

Greater coordination is essential for Europe to
become a world leader in the development and
dissemination of cutting-edge, ethical and secure
Al solutions.

In order to maximize the impact of investments
at EU and national level, the plan encourages syn-
ergies and cooperation across the EU, exchange of
good practice and defines the path to follow to en-
sure that the EU as a whole can compete globally.

The new Commission service on Al knowledge,
Al Watch

The coordinated plan presented today in 2019
fora ‘madein Europe’ Al lists actions to be launched
soon and prepares the ground for the activities of the
following years. Coordination with Member States
will continue and the plan will be reviewed and up-
dated every year. The new Commission service on
Al knowledge, Al Watch, will help monitor the de-
velopment of artificial intelligence in Europe and the
implementation of the coordinated plan.

For the success of the plan it is necessary to
complete the digital single market and the related
regulatory framework. The Member States and the

European Parliament must reach an agreement
as soon as possible on the legislative proposals on
cyber-security and open data and on the next EU
budget, which provides funding for research and
innovation and for the dissemination of Al technol-
ogies.

Andrus Ansip, Vice President responsible for the
Digital Single Market, greeted this important step
by declaring: “We have decided to work together to
pool data - the raw material for the IA. In areas such
as health care to improve cancer diagnosis and
treatment, we will coordinate investments: our goal
is to reach at least 20 billion euros of public and pri-
vate investments by the end of 2020. It is essential
for growth and employment. Al is fundamental to
our future and cannot be considered optional!

Representatives from the Member States, Nor-
way, Switzerland and the Commission have met
over the past six months to identify synergies and
joint actions that will be reviewed and updated annu-
ally. They identified priority areas of public interest,
such as health care, transport and mobility, safety
and energy, agreeing on the actions listed below.
R
1. Maximize investments through partnerships
|

Compared to other parts of the world, such as
the United States of America and China, invest-
ment in artificial intelligence in the Union is mod-
est and fragmented. In line with the IA strategy
presented, the plan provides for greater coordina-
tion of investments, which will bring greater syn-
ergies and at least 20 billion euros of public and
private investments in research and innovation in
the Al field from today at the end of 2020 and over
20 billion euros a year from public and private in-
vestments in the following decade. In addition to
national investments, the Commission will invest
1.5 billion euros by 2020, 70% more than in 2014-
2017. For the next long-term EU budget (2021-
2027) the EU has proposed investing at least € 7
billion under the Digital Europe program.



Joint actions to achieve these investment ob-
jectives include:

B national strategies on artificial intelli-
gence: by mid-2019 all Member States should
have national strategies that define investment
levels and implementation measures, which will
help feed the debate at EU level;

B a new European public-private partner-
ship on artificial intelligence: a new research
and innovation partnership will be established in
the field of Al in order to promote collaboration
between the academic world and industry in
Europe and to define a strategic research agen-
da for artificial intelligence;

B a new fund for expansion in the Al field:
the Commission will support start-ups and inno-
vators in the field of Al and blockchain technol-
ogy in the early stages of development, as well
as expanding businesses;

B development and connection of cut-
ting-edge centers for Al: European centers of
excellence for artificial intelligence will be de-
veloped and connected, test facilities of glob-
al relevance will be set up for sectors such as
connected mobility and the dissemination of Al
will be encouraged the whole economy through
the poles of digital innovation (today 66 million
euros have been announced for the poles for
robotics). A pilot initiative of the European Inno-
vation Council will also be launched to support
next-generation Al technologies.
R
2. Create European data spaces
.

For Al technology to develop, large, secure and
robust data sets are required. Together with Euro-
pean countries, the Commission intends to create
common European data spaces so that cross-bor-
der data sharing is easy and at the same time fully
compliant with the general data protection regu-
lation. The health sector in particular can benefit
from Al: in coordination with Member States, the

Cormmistion eurapéenne

|

Commission will promote the development of a
common database of data taken from health ex-
aminations, with anonymized scanned images,
donated by patients, to improve the diagnosis and
cancer care through artificial intelligence. By mid-
2019 the Commission will launch a data sharing
support center, in order to provide practical advice
to all European stakeholders participating in the
data economuy.

3. Promote talent, skills and lifelong learning

Talentin Europeis essential for the development
and use of artificial intelligence, but EU countries
complain about the lack of ICT professionals and
higher education programs specializing in Al. It is
for this reason that the Commission, together with
European countries, will support advanced univer-
sity courses in artificial intelligence, for example
through specific scholarships. The Commission
will also continue to support digital skills and life-
long learning for the whole society, in particular for
the most affected workers by the deployment of
Al, as indicated in the Al strategy. For the devel-
opment of anthropocentric Al, it is also important
that teaching programs in other disciplines, such
as law, include Al

4. Development of ethical and reliable Al solutions

Artificial intelligence raises new ethical ques-
tions, forexample it could distort the decision-mak-
ing process. To instill the trust necessary for socie-
ty to accept and use Al, the coordinated plan aims
to develop a technology that respects fundamen-
tal rights and ethical standards. A European group
of experts, representing the academic world, busi-
nesses and civil society, works to develop ethical
standards for the development and use of Al. The
goal is to bring Europe’s ethical approach to the
world. The Commission is opening cooperation to
all third countries willing to share the same values.
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During the weekend Apple announced, in a note
by Dan Riccio, the cancellation of AirPower: it does
not reach the standards of Cupertino.

Apple has officially abandoned the AirPower
project, one of the biggest flops in the company’s
recent history, for several reasons. Introduced near-
ly two years ago, Apple’s wireless charging pad has
never been released and never will be. Let's analyze
the reasons for this failure, trying to understand why
Apple has come to make this decision.

This is the statement shared by Dan Riccio, vice
president of hardware engineering at Apple:

‘After much effort, we concluded that AirPower
will not reach our high standards and we canceled
the project. We apologize to customers who were
looking forward to seeing this launch. We contin-
ue to believe that the future is wireless and we will
strive to advance the wireless experience’.

Why an important company like Apple, always
attentive to details and customer satisfaction, pre-
sented a product that is not yet ready, promising
that it would be available after a few months?

The failures of the recent past (and of Steve Jobs)

In the recent history of the company we have
always seen presentations of hardware products
that were then launched within a few weeks. Some-
times a few problems have occurred, but Apple has
always kept its promises when it comes to launches
and availability of various iPhones, iPads or Macs.
The company has accustomed its customers to
pre-order a product a few days after the presenta-
tion and to receive it at home within a few weeks.

The exceptions were few. The best known is
the first iPhone, which was presented in January

— a
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2007 and marketed only in June of the same year.
Even the Apple Watch was presented in Septem-
ber 2014 and sold in April 2015. In memory, very
few devices have been delayed due to problems of
some kind: the white iPhone 4 presented by Steve
Jobs in June 2010 suffered a great delay, given
that sales began only in April 2015 due to prob-
lems with color; AirPods were launched a couple
of months late; iPhone X was shipped later than
iPhone 8 and the HomePod had to wait about 6
months before it could be marketed. In principle,
however, Apple had already announced the ‘de-
lay’ in the presentation phase or after a few days,
but sales then started in the promised times.

Things went really badly with AirPower: Ap-
ple presented its refill pad in 2017 along with the
iPhone X, to make customers understand that the
future would be more and more wireless and that
the company was able to create something that
no one, at that moment, had the engineering pos-
sibilities to propose. AirPower was a concentrate of
hardware technology and software support, capa-
ble of managing up to three recharges simultane-
ously between iPhone, Apple Watch and AirPods.

A delay is justified, especially when you are a
company that works on dozens of products and is
working for the first time on a new device such as
the multiple wireless charging pad. A delay, not a
real abandonment.

Someone wondered if something like this would
ever happen with Steve Jobs. The answer is ‘may-
be’.No one can say for sure, but even under Jobs's
leadership there have been delays or flops like
MobileMe, the iPod with no buttons or the many
problems of the first Apple Maps. In short, we avoid
this useless cliché.

What about other multi-device wireless pads?
|
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But if other manufacturers have succeeded
in creating multi-device wireless charging pads,
why didn’t Apple make it?

The problem is that AirPower was totally dif-
ferent from any other Qi refill pad on the market,
in 2017 as in 2019.

with three Qi recharge zones useful for charg-
ing iPhone, Apple Watch and AirPods. Apple had
much bigger ambitions: instead of three individ-
val Qi recharging points, the entire AirPower was
designed to be a single uniform recharging area
where you could leave any device in any position,
without the user having to worry about putting the
device at the exact point. You could put down any
device: two iPhones and an Apple Watch, two Air-
Pods and an iPhone, three Apple Watch and so on,
without having to worry about anything.
, AirPower integrated oth-
er technologies that the current Qi standard did
not include (and still does not include). Indeed,
the company’s idea was to work to update the Qi
standard so that everyone could benefit from Ap-
ple’s progress in this area.
The problem is that, to date, no one has been
able to do what Apple intended to do with AirPower.
Not even Apple.

Most likely, the biggest problem to face was that
of too many reels in too small a space. It was nev-
er a problem of late suppliers, otherwise AirPower
would have been launched sooner or later. Among
other things, Apple has tried to save the last one
until the last minute, as shown by the references to
AirPower in the .

Apple has continued to experience problems of
overheating and high levels of electromagnetic in-
terference, as iFixit experts have always explained.
Wireless chargers, in fact, use electromagnetic in-
duction through a coil of wire, which must be cou-
pled to a coilin each device. A refill pad draws cur-
rent to create an electromagnetic field.

pads for iPhone, Apple
Watch and AirPods use a single coil for each device.
Users generally need to move their devices untilthey
find the exact location to start charging. As we have

seen, however, Apple wanted a refill pad that did not
require such a precise positioning of the device and
therefore designed a mat with several superimposed
coils. This has caused a high level of interference and
noise, such that AirPower probably would not have
received even the approval from the

or other regulatory bodies abroad.

So, the sound of a single coil may not be a prob-
lem, but each charging coil generates a slightly dif-
ferent waveform. When those waves overlap, their
strength is intensified. Just like when two waves in
the ocean collide and combine their height, radio
frequencies can combine their intensity when they
interact. Indeed, this electromagnetic field produced
by AirPower could have interfered with medical de-
vices such as pacemakers and hearing aids.

, Apple has continued
to work and struggle to try to bring AirPower to
market. The months passed inexorably, so as
to reach almost 2 years. At that point, even the
management had to surrender to the evidence
and make a difficult and painful decision, be-
cause the risk was to extend the time to infinity.

What to do? Launching a product that didn't
work well, with the risk of unprecedented image
damage, or killing it altogether and maybe try to
work around a completely new product, even in
one or two years?

In the first case, an AirPower with problems,
perhaps of overheating or failure to recharge one
or more devices resting on the pad, would surely
have caused greater damage to Apple.

Here we connect to the last question above
and the roads are different. Apple could make
a less ambitious and simpler wireless charging
pad, perhaps even calling it AirPower. Or, it could
share the technologies discovered so far with
third-party partners like Belkin or Mophie that al-
ready built Apple certified chargers.

to continue working on an
advanced pad, one of a kind, although this could
mean waiting a couple more years.

The only thing certain is that this story has
damaged Apple’s image, but it will probably also
serve as a lesson for the future.



 ONEPLUS

IHE PHOE, M

Now it’s up to TV, automotive and PC’

Pete Lau, CEO and co-founder of OnePlus,
is a kind of Asian Steve Jobs. He has a similar
obsession with details and the desire to chal-
lenge much larger and more powerful giants of
technology. His company, founded at the end
of 2013, is today among the top five brands in
the West in the field of high-end smartphones
and in India it was the first place until a few days
ago, causing the envy of a giant like Huawei.
With one difference: the OnePlus models cost
half of those of Samsung, Apple or Huawei and
are often more powerful.

In the role of David fighting against the many
Goliaths, Lau is at ease. The company, 1500
people around the world, still sells online, de-
votes little space to traditional marketing, focus-
es on one model per year which is then updated
with a second version: a past as vice president
of the Chinese multinational company OPPQO,
the CEO of OnePlus is famous for the fussiness
in design and for wanting to control every phase
of the design and realization of smartphones.
In five years it has succeeded in the miracle of
carving out a space where it seemed impossi-
ble to get it, also thanks to the close relationship
with the Bbk, multinational with based in Dong-
guan which is among the largest in the world in
telephony.

Now Lau has decided to expand. But not in
the field of telephones, but in that of televisions,
automotive and computers, just as all the others
point to folding telephones.

About the folding smartphones...

.
OnePlus has been considering the idea of a

folding phone for over a year. But they have not

LIl

yet found a way to build a device really valid in
the eyes of their users. When they do some-
thing, anything, they always pay a lot of atten-
tion to the utility that that can have for a person.
They try to solve complex problems with simple
solutions. In summary, for OnePlus the folding
phones do not represent the next generation
of smartphones, for now they are niche devic-
es and these will remain in the near future. Not
only because the costs are too high, but also be-
cause they basically don’t do anything different
than a traditional smartphone, they don't offer
features that can make a difference.

Foldable displays offer, or rather offer, inter-
esting possibilities, although probably not so
muchinthe field of telephones. For smartphones
now the curvature of the screen that folds is too
wide and therefore the thickness is excessive.
According to OnePlus, when the technology
will be able to fold it like a sheet of paper without
damaging it or marking it, then the market will
mature.




OnePlus business model

Little advertising, online sales, only one mod-
el for the year and low prices. But the Company
is also growing up and soon it will stop being a
startup.

OnePlus uses a different approach. They
don’t follow fashions, they adopt what they think
is necessary to have on a smartphone and every
year they focus on just one model, updated after
six months with a more powerful version, where
they try to put the maximum of technology at
the lowest possible price. Both aspects are im-
portant: the maximum technology at the most
affordable price they can offer while remaining
a company that generates profits. They do not
intend to change this philosophy, they do notin-
tend to stop challenging the technology giants:
today the center is the smartphone, but they are
willing to soon add a television using the same
method. And it will be a TV that can communi-
cate with the phone without any barrier forming
a single true ecosystem. The house, in addition
to mobility, is the second area in which they
will concentrate their efforts. The other two are
the office and the car. The idea then is to build
a universe that accompanies people at different
times of the day.

Why starting from Television...

Because in fact it has not changed. To make
the TV really smart you needed a company that
knows smartphone by heart. And OnePlus is
focusing on smart displays rather than TV. To-
day, for example, when you come back home
you have to look for the remote control to turn
on the television and this is already a really dat-
ed system. Pete Lau imagines a screen that is
always ready and anticipates various needs.
Avrtificial intelligence from this point of view can
do amazing things and is maturing very quickly.
They can learn from habits and provide what is
needed when needed. And OnePlus promises to
work on it.

From television to automotive and business

sphere.
|

OnePlus is thinking more about a software
or a platform. In the true era of the Internet of
Things, in ten years, everything will be connect-
ed but it is impossible for a single company to
build all the devices that surround us. That's
why OnePlus is building a platform. The 5G in
perspective, from 2025, will allow us to offer a
sort of super virtual assistant that will assist us
in ways that are difficult to imagine today.

About the office, moreover, OnePlus believes
that the work sphere is important. But it is also
important to maintain concentration and take
one step at a time. When the Company will
be ready, they are planning to also enter that
world. In five years all content will be stored in
the cloud. Entering the office we will access you
from the device we need for that particular func-
tion. And it is clear that PCs are a fundamental
piece.
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A AEROPECTIE

Huawei Technologies Co. Ltd, founded in
1987 by in Shenzhen, Ching, is
now the second largest manufacturer of smart-
phones in the world and is hot on the tail of its
biggest competitor, Samsung. Yet again, an-
other unbelievable success story from the
Far East.

It's the old story
that if you make it
so big with such
an appetite for
success, then
someone some-
where in the
international
market space is
not going to like
your success. Their
distaste for you will
likely be down to the
fact that

it is having an effect on their success and ul-
timately their bottom line. Follow the mon-
ey and there you will find the answer to the
problem.

For the last few decades, there have been
many conflicting stories that have implied that
Huawei may impose international security

threats through their network implemen-
tations and smartphone hardware,
enabling them to spy on their
competitors. Even more con-
B troversial is the idea that
A they also spy for their
country. The basis of
these implications are
founded on the fact
that , was
also, in his previ-
ous life, a former
People’s Libera-
tion Army engi-

neer in China.
| would sug-
gest that these
allegations are un-
founded. If a nation
wants to hack, they will
hack, they will spy and

they will gather information.
All the technology
exists to en-

able
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them to do it without the help of Huawei. It
does not have to be done by Huawei, and in
my opinion, they would not do it.

their phenomenal business success
and profits to be so blatantly put out off busi-
ness? It doesn’t make sense when information
can be gathered by utilising many easier and
more covert processes. These allegations are
derived utilising the biggest political form of
leverage that exists on our planet and that is

The US has every reason to fear Huawei,
certainly not for security issues, but for com-
petition. They are allegedly Iran’s biggest sup-
plier of smartphones, and I'm pretty sure that
on its own doesn’t sit well with US policy con-
sidering that, against massive international
opposition, revoked the Iranian
Treaty of 2015.

Huawei overtook Apple in 2018 and became
the second largest manufacturer of smart-
phones in the world, another reason that the US
would feel a little peeved, don’t you think? Due
to these allegations, AT&T and Verizon won't
supply Huawei smartphones, denying them
a new user base. Power certainly
talks in the big world of smartphone manufac-
ture and distribution.

I'm not, however, so sure that the smear
campaign is working so well for the US. A few
weeks ago it was leaked that the UK govern-
ment was considering utilising the services of
Huawei to implement the UK’'s new net-
work. |, for one, would to see this go ahead. Af-
ter the ridiculous pantomime called ,it's
a breath of fresh air to see the UK government
thinking rationally and laterally. When a com-
pany so successful as Huawei are, due to the
fact that they produce hardware that is to the
same standard, if not better than their compet-
itors and at a reduced cost to the consumer, |
think it is good for our business as well as their
customers. It creates interest and sales, which
ultimately creates profit for us.

, and trading being
one of the oldest professions in the world, |
believe that we should all be allowed to trade

in a free society. It should not be restricted
in any way whatsoever and neither should
it be controlled or influenced by power and
certainly not politics, especially when those
politics are unfounded and come with ulterior
motives.

It's very easy to believe what the media
spin out to us all. It's a lot harder to analyse
the information we are fed, dissect that infor-
mation and look for alternative sources of in-
formation to compare and eventually come up
with an opinion or a conclusion.

As traders we are constantly researching,
analysing and concluding. These are the pro-
cesses we use to source and distribute product.
We can adapt most of the skill sets we have ac-
quired in our general lives.

Considering that we parallel traders are re-
sponsible for the distribution of at least a third
of the manufacturers’ products, | also think that
we need to pat ourselves on the back every now
and again.

Tip Tap Tip Tap

Keep The Faith
The Old Hand
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recycle with smartcycle

aguire and run your own
turnkey trade-in platform

OO

teksmart

- the API for used smartphones

TEKSMART LTD
WWW.TEK-SMART.CO.UK
INFO@TEK-SMART.CO.UK
CALL:+44 7802 682626

S18 7WQ, DRONFIELD, UNITED KINGDOM
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oFriciAL DIsTRIBUTOR: H-Asia Technologies
name: Jennifer Tan (Sales)
aopress: 10 Langsat Road,Singapore
moBILE: +65 9656 1932
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Therefore Alexa not only has artificial but also
human ears.

A Bloomberg investigation confirms the army
of analysts who correct, label and interpret sam-
ples of voice recordings to improve the function-
ing of the digital assistant. With all the risks in-
volved.

Speech recognition software to interpret and
execute requests and commands given by users
is not - and could not be - the only listener on the
other side of the system. Sometimes, in the audi-
ence - so to speak - there may also be analysts
in flesh distributed in a series of centers between
Boston, Romania, India and Costa Rica. This is
explained by a Bloomberg survey based on the
revelations of seven several sources according to
which certain samples of the audio commands
sent to Amazon gadgets so that the assistant Al-
exa responds and executes (‘Alexa, what will it
be like today?’, ‘Alexa, turn on the lights in the
living room” and so on) are passed on to beings
humans to be transcribed, annotated and re-
turned to the system. To improve performance,
which must become more and more precise.

An issue before everyone’s eyes...

On the other hand, the issue was before every-
one’s eyes, and even inserted - even without ex-
plicit words - in the cryptic terms of service or,
between the lines, in the most frequent questions
about the system where we read that the more
data we use to train these systems, the better Al-
exa willwork. The point s that at the moment one
of the most effective ways to support Seattle’s ar-
tificial intelligence (and others) in improving is to
submit the most controversial and the least clear

N . requests to human listeners, to dissolve them

and make the platform of the home butler smart-
er. But also other pieces, randomly caught.

The procedure, known as ‘data annotation’, is
actually quite common. And, in the end, it would
seem to agree with those who, a bit conspira-
cy-wise, see in the gadgets that populate our
homes - like Amazon’s echoes - spies that are
always on and ready to pick up keywords to sub-
mit more and more targeted advertisements. On
the other hand there is not too much choice at the
moment: artificial intelligence algorithms im-
prove over time if the data they have
access to is good, clean, well
categorized, consistent data.
A basic work that some high-
er forms may even manage
to do independently. But cer-
tainly not systems like Alexa,
to which some elements are
‘roughed’, so to speak. The
points of misunderstanding,
in fact, can be many: from
the linguistic nuances to the
ill-placed commands, from
the homonymous to the dia-
lects and so on. In short, not
everything can be dissolved
and solved by machines.
N
How does Alexa’s work?
|

Analysts would listen to
these recordings at remark-
able rates, up to a thou-
sand hours of recordings on
9-hour shifts, assigning them
the correct definitions, also
based on certain indications,
and returning the ‘adjusted’
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element to the system, so that this can feed on it
and not make more similar mistakes in the future.
Or commit less. What is called ‘supervised learn-
ing’, @ method often associated with other ways of
training artificial intelligence. All the major digital
players, from Apple to Google up to Facebook,
make use of this type of technique in similar ways
and also Siri and Google’s versatile assistant im-
prove thanks to human eyes and ears. Although
it must be said that the Amazon itself is tending
to break away more and more from this kind of
methods in favor of others such as ‘active learn-
ing" in which the Al does everything or a lot on its
own, progressively eliminating the contribution of
‘correctors’ human. Ruhi Sarikaya, scientific di-
rector of Alexa, had explained it at the beginning
of the month in an article published in Scientific
American and emblematically entitled ‘How Al-
exa Learn’. He wrote that Alexa’s system must
learn to improve themselves. For now, they can’t
do it completely.
R
A privacy matter...
.
Apparently, howev-
er, in the case of Amazon,
the phenomenon would
be massive: thousands of
employees, some internal-
ly and others externally,
would deal with this contin-
uous vocal analysis behind
the scenes. A procedure
explained in terms of use
but of which, as Bloomb-
erg points out, users may
not be fully aware of when
using these assistants. Not
to mention obviously that
deep concerns remain for
privacy and there is room
to abuse it, given that this
colossal corpus of record-
ings undoubtedly contains
sensitive elements, which
make it possible to identify
the speaker. It is also un-
known if these data were

B2B wholesale consultants

ever stolen, where and for how long they re-
main stored. According to the files viewed by
the agency, the recordings would reach the an-
alyst containing a serial number of the device,
the name of the person (without the surname)
and another number of accounts, obviously Am-
azon.

According to the survey, not only were these
extracts in some cases ignored in case of poten-
tial crimes of which they were involuntary wit-
nesses, but also exploited in a comic way by the
employees, who exchanged fragments with their
colleagues to laugh about it. It seems that those
who work these analyzes have an internal chat
service from which to pass to clarify their doubts,
but which sometimes lends itself to the circula-
tion of audio clips just to laugh at them.

Not enough: if it is true that Alexa should be
activated only after receiving the command of the
same name, itis equally true that this does not al-
ways happen. Each employee is in fact charged
with transcribing up to one hundred false acti-
vations, that is, records of what happened at the
time of the fake activation (evidently with the aim
of perfecting the magic word and avoiding such
disruptions).
]
Amazon’s replies to Bloomberg’s survey
N

Amazon has replied to Bloomberg simply to
write down that the small sample of voice re-
cordings on Alexa are being used with the aim of
improving the user experience. For example, in-
formation helps us train our speech recognition
systems and natural language, so that Alexa can
better understand the requests, and make sure
the service works well for everyone. The giant
added that it has ‘stringent technical and oper-
ational guidelines” on this activity and has ‘zero
tolerance for abuse’. For example, analysts do not
have access to the identity of the person dealing
with Alexa and any sensitive information is treat-
ed in an extremely confidential manner. Not only:
the data would also be protected by multi-factor
authentication to restrict access. Similar meas-
ures would also be taken in the other groups:
Google would distort the audio, Apple would an-
onymize it to assign it randomly.
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There's no sugar-coating reality, smartphone
shipments are in decline worldwide. Even as
markets everywhere are completely saturat-
ed, there is no let-up in sight for the release of
new product. ,
and the gold rush is on to see who comes up on
top. It won't be easy, though. This is Takeaways
From The East.

Globally, the industry experi-
enced a year-on-year decline. For each
individual company it's worse still: Samsung’s
shipments dipped and Apple’s suffered an
alarming fall (LG, though no longer one of
the big makers, fell harder as they saw of
their share disappear over the same period). In
China proper, the fall was less drastic at
YoY, but is nevertheless down from the
fourth quarter of 2018.

Explanations? Sure, there’s the post-holiday
wll. The ongoing US-China trade war is another
one of the usual suspects. But there are two in-
teresting factors at play here. First, the numbers
may not be accurate. Xiaomiis crying foul over the
numbers being reported by research institutions,
calling them “inaccurate and unfair”. The statistics
in question - a reported market share drop of over

against a self-stated slight de-
cline of a few hundred thousand shipments - could
fundamentally alter the way the company is per-
ceived, so they're right to be upset.

Second, it seems that Huawei is the single
reason that the market decline isn’t worse
than it already is. On one hand, if Xiaomi's
claims are true, they don’'t move the
needle. On the other hand, Huawei has
experienced the biggest upswing of mar-
ket share in their history, expanding their
footprint by half over the past year to grab

of the marketplace. It should be noted that this
was accomplished without presence in the cov-
eted US market. Instead, Huawei has made their
gains by giving consumers tantalizing products
through their main brand as well as through
their budget Honor sub-brand, targeting all pos-
sible price points. cycles
are lengthening among consumers, and when it
comes time to upgrade, Huawei has seemingly
become the go-to brand.

Is there still a point to the continuous crank-
ing out of new devices if there’s nowhere to sell
them and you find it difficult to replicate the
methods of the winning competition? Where
there’s a will there’s a way, and where there’s a
market there's a will. Especially if that market is
the second-largest on Earth such as India.

, India’s smartphone market
has lagged behind that of China due to different
economic conditions such as income, pricing,
and the continued practicality of so-called
“dumb” phones. In fact, less than of
the population use smartphones reg-
ularly. That, however, is chang-
ing with a annual growth
rate in smartphone usage.
Accordingly, Chinese
brands made up

(| —

of the mar-
ket
e
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in Q1 2019, with Xiaomi leading the way. Vivo, What are the keys to success in the Indi-
and Oppo sub-brand Realme are also perform- an market? For one, a goal of the Indian gov-
ing strongly there. ernment is to get manufacturers to open up

facilities in the country. As India has put up
;\ tariffs on smartphone imports in the past few
3N p years, it makes financial sense especially if

phone firms want to keep prices appealing to
consumers. Coupled with the fact that labor
in China (where all of the top manufacturers
.Y have set up shop) is becoming more expen-
sive and less available, its southern neigh-
bor all the more attractive. Chinese brands
are already getting in on the deal, and Apple,
who has struggled mightily, is poised to fol-
low suit.

Is it enough to make prices as low as possi-
ble? The answer is no; the second key to suc-
cess is in the marketing. Apple and Xiaomi have
been wildly successfulin their home markets, in
part, because they know how to make their
devices appealing throughout various ad-
vertising campaigns. But marketing de-
vices must be tied to their target consum-

ers’ identities and how the phones can be |

a part of it. P
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For example, there is considerable buzz
surrounding smalltime Chinese manufacturer
AGM, who is positioning their ruggedized, occa-
sionally octagonal devices as essential for the
traveler who needs protection for their phone in
the wild world outside as well as the ability to
snap amazing photos outdoors. They're devic-
es whose newest iterations can go toe-to-toe
with Xiaomi and Huawei, but as they employ
JBL speaker technology, they carry a premium
price.

To reach the average Indian consumer,
one need look no further than Vivo. The Chi-
nese brand is among the top-ten smartphone
brands worldwide and has a hot phone out
right not in the V-Series, which sports a pop-
out camera that sets them apart from the
crowd. Along with Huawei, they are one of the
survivors of the current downward shift and
also stand to benefit from the gold rush in the
Indian subcontinent. Another thing that sets
them apart from their competitors there is the
tactics they've taken to get their name in the
mouths of middle-class Indians. Vivo is cur-
rently the head sponsor of the Indian Premier
League, the main professional cricket organ-
ization in the country. This means that hun-
dreds of millions of people hear the brand’s
name called out every single week. The pro-

AN
\A

motion has worked wonders - after signing up
for an initial two-year run as IPL sponsor in
2016, the partnership (worth $341 million) is
now locked up through 2022, edging out a
bid from Oppo to become sponsor. The value
is clear: Vivo is up, Oppo is down, and it's all
thanks to successfully aligning themselves
with the most popular sport in the land.

]
THE TAKEAWAYS
N

Manufacturers have been slow to respond to
the current downturn, and with 5G on the hori-
zon, it's not certain that they will respond at all.
It's a shame, really. The smartphone industry
is a vicious cycle; everybody got so used to re-
leasing new product on an annual basis that the
constant game of brinksmanship is impossible
to halt. The reality is that as consumers dictate
the length of replacement cycles, the more de-
vices that are flying around, the less likely they
are to be bought.

That is, unless you're trying to break into In-
dia, the lone bull market that exists. Data con-
sumption is on the rise and devices will be need-
ed. The rising tide will lift all boats, but liifestyle
marketing will be crucial to winning the day:
align yourself with the right trends and the gold
is there to gain.
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Il KAZI NAJIB ASHRAF IS MY THREE YEARS OF MOBILE
CONSULTING IN THE DUBAI AIRPORT FREEZONE

Il TRADE BARRIERS AND REGIONAL TAXATION ONLY BRINGS
OPPORTUNITIES FOR THE BUSINESS COMMUNITY. HOW
TRADERS ADAPT TO THE NEW REALITY WILL DEFINE THEIR
SUCCESS FOR DECADES TO COME.

Mobile trading is at a whole new level and
has always been evolving. A fast-moving com-
modity unlike any other product depending on
brand movements and regional geopolitical sit-
uations, it still holds the power of the legends.
UAE being the hub of regional trade, recent de-
velopments in terms of markets and regulations
has had a paradigm shift in how things will be
done from now on. Change is always good, but
at times painful to move into the next phase.
Markets are maturing and coming on par with
the international way of doing business. There
is a strong in-country focus with the core being
sold at independent retailers and key domestic
retailers, and a major influence of network op-
erators providing attractive packages to lure in
new consumers.

| had a frank conversation with four experts
with in-depth views and experience of the mar-
ket that revolved around only two questions:
what the current state of trading is, and what fu-

\
~. ture they see for this dynamic trade.
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An optimist by nature, Mahmoud Tawfiq of Al
Thanayyan International sees the current slow-
down as an expected phenomenon after years
of an overheated market.

Today, the brands on their own do not offer
any added value in terms of feature set or design.
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The overall approach is to have a strong in-coun-
try presence. The carousel revolves around Ap-
ple, Huawei/Honor and Samsung controlling the
channels, and so does the investment in brand-
ing and visibility. There had once been a rush
from traders to take on distribution of brands, but
this has alarmingly disappeared. For the time be-
ing, there is a correction in the market consisting
of a downward trend. Lending for SME’s as well
as credit insurance for mobile businesses is a
challenge. Additionally, the introduction of VAT in
UAE and Saudi Arabia has adversely affected lo-
cal business. To top it all off, the ROl on business
is getting more and more restricted. Trends are
moving from trading to servicing of channels, and
whoever is patient enough to cater to this change
will be the ultimate winner. In the meantime, Sau-
di Arabia, Iraq and a few major regional markets
have closed their doors to product being re-ex-
ported from the UAE, adding fuel to the already
existing fire.

Mahmoud is of the opinion that in the next
6 months there will be a clearance in terms of
weaker players leaving the market. This will
create a vacuum to be fulfilled by companies
that have holding power and consolidate the
business. There will be a surge of refurbished

B2B wholesale consu

business, but this time the sellers would have
to ensure quality in a maturing market place.
He is also upbeat about the 5G devices and the
impact of faster internet that will prompt a huge
shift by consumers to upgrade their devices.
Mahmoud advises traders to hold their breath
as the good times are about to roll soon with the
changing markets.

Being associated with the industry from its in-
ception, Mohib Ullah of Royal Telecom has seen

the many highs and lows of the market.
|

For the time being, the markets are at a mid-

dle point and traders can make do with the
trade that's available. However, profitability is a
challenge. With the regional markets in a slow-
down, he has smartly manoeuvred his company
towards newer territories such as Turkeu, Rus-
sia and Europe. Laying low and waiting for good
times to come is not a smart move according to
him, and one must constantly explore new ide-
as to ensure business growth. In addition to the
aforementioned markets, he also created chan-
nels in Africa that, to most traders, has been out
of bounds because of the business mechanics.
The core focus is on Samsung, Huawei, Xiaomi
and Blackberry, as this is how one makes a dif-
ference: by going the unconventional route with
new markets and products. For Apple, its pri-
marily accessories that are worth it, as the high
ASP for iPhones and low margin together with
providing credit to customers does not justify
the investment. One must look in depth at the
movement of Xiaomi and Huawei as Samsung
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will now be attacked and continue to slip bothin
terms of margin and market share.

Mohib is truly upbeat on the future of trading
as he considers credit the fuel for this vehicle.
Manufacturers fear to tread here, so the void can
only be filled by traders. The overall market will
shrink for sure, but the strong players will con-
trol the trade as again, it’s all about the willing-
ness to offer credit.

Just like real estate, Mr. Yahia Arsan Omar of
Horizon Telecom believes trading never dies
but goes through periods of correction and this
is what we are currently experiencing.

One of the main issues plaguing the trade is
the overload of stock from mobile manufacturers
themselves. On one hand, they play the mantra
ofin-country distribution and on other, it's a con-
tinuous dumping of stock in markets that can-
not absorb as much as supplied. This naturally
creates a glut of overstocking, hence the artifi-
cial prices drops and losses. Manufacturers are
also managing the pricing and availability, and
this is something totally unpredictable resulting
in an unstable market situation. Coupled with
this the current restrictions in regional markets
have created oversupply. At the current rate,
the availability and price cannot work for traders
dependent on the regional markets only. Yahia
is quite hopeful that these restrictions will go
awauy; the regional markets aren’t structured as
well as UAE to cater for regional business, and
they would require a constant supply of goods
that can only be catered to from DAFZA. As our

\A

other experts mentioned, there is an exit from
weaker players and the near future will see a
new avenue for the financially stable companies
to take up the share from the exiting companies.
It is extremely important during this transition
to optimize the cost and have a razor-sharp fo-
cus to ensure that there are absolutely no leaks
when it comes to financial management.

The future is all about refocusing on the
markets and looking for newer avenues and
product lines to compliment what the traders
are doing now. Even distribution in smaller re-
gional markets has reached saturation, so how
much can one keep pouring in? The solution is
new market creation and to look outwards. He
also recommends a review by manufacturers
on the current situation as they are a part of the
whole value chain. In short, he is upbeat about
the coming times and looks forward to a healthy
revival of trading business.

Mr. Elias Atallah of Metra Computers also
weighed in, and Il let his insightful words

speak for themselves:
|

Before we jump into trading, let’s define it and
why it happens. Trading is basically exchanging
one item with another, or in business, exchang-
ing money for goods. It requires certain condi-
tions to thrive and grow such as:

W Product lines that are hyped, growing at
good rates, having high demands and short cycles.

W Distribution channels are stillin their infancy.

M Compliance across countries and rela-
tively easy import & export.
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The last category which met these conditions
is smartphones, followed by desktop comput-
ers, laptops, MP3 players, USB devices, HDDs,
and so on. A new attractive direction is yet to
come. of mobile trading are
long gone, and the trade is expected to die with
smartphones very quickly.

Economic slowdown. The main brands for
mobile trading are Apple and Samsung, which
both find it hard to sell their premium devices.

Smartphones are lacking major new fea-
tures and innovations. Thus, the need to change
your mobile once or twice a year is gone.

Mature supply chain official channels.

Fierce competition leading to clashed mar-
gins, focusing on reducing multiple tiers from the
distribution layer up to direct distribution.

Not only is demand slowing, but also
market access. Saudi Arabia regulations, Egypt
NTRA, Iraq customs, and GCC countries all face
challenges.

Trading issues that stoke major doubt,
driving traffic through official channels, such as
runaways, fake goods, damages, incorrect or-
ders, low stocks, missing parts, etc.

Bigger players are joining the game, such
as retailers looking to compensate their retail
sales due to online and slowdown.

Though the mobile trading future looks dim,
we're in the endgame now. The future of trading
looks foggy at this stage. Alternative categories
to replace the mobile like the mobile replaced
the laptops is not here yet, or at least not known
to the masses. Though | don't believe trading
will die out, it won’t be the same as we know it
for many reasons:

Principles see traders as a waste of re-
sources and funds. Here we're talking about top
management rather than regional heads who
want to achieve numbers regardless. Principles
control margin structure, programs, portal ac-
cess and support available only for authorised
players.

With the enhancement in communica-
tion, principles can now reach each POS, moni-
tor, control, and support.

Trading s losing its structure: a small shop
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in Erbil, Iraq has access to communicate and
buy with the biggest traders in UAE, effective-
ly killing the middleman like vendors are trying
with the traders. It's a war with multiple fronts.

New technologies and routes of ordering
and receiving goods. | believe the most obvious
is 3D printing. In the near future, you will be able
to order buy your product in soft copy and print
it outin your local 3D printing shop.

His advice to traders who are investing mon-
ey into this, don’t. Do your research, don’t rush
it. What goes up quickly comes down at the
same rate. Make an effort, acquire new
knowledge, into a stable and reliable
business. It might be slow at the be-
ginning but in the long run the re-
sults will be rewarding.
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Xiaomi surprised us
not too long ago when
they decided to split
one of their most fa-
mous phone lines, the
Redmi, to turn it into a
brand with its own en-
tity. The new Redmi
were soon receiving
their first issue, a Red-
mi Note 7 that for the
first time did not carry the Xiaomi brand in front of
the name but in the form of last name ‘by Xiaomi’
to indicate kinship, but not direct dependence.

This Redmi Note 7 debuted as expected with its
leaks. A mid-range phone with a power similar to
that of the Mi A2 but with distinctive features, such
as its 48-megapixel rear camera. Join us to see
the detailed analysis of the Chinese version of the
The Redmi Note 7 with 6GB and 64GB.

Design: more care than usual for its category

There is a fact that we will probably repeat sev-
eral times during this analysis, because it will help
us always keep in mind what price category we are
moving. We will talk about a Redmi Note 7 that, in
its most basic version, which has 3GB and 32GB of
internal memory, will be sold at a price of 149 euros.
A price difficult to reach by the competition and that
only differs from its older version in RAM and stor-
age. As for the rest, we will talk about identical twins.

The Redmi Note 7 sports a plastic frame and glass
body whose rear part is signed by Corning with its
Gorilla Glass 5.

We are not facing a phone precisely light-

~. weight, although 186 grams for its 6.3 inch-
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es 19.5: 9 screen is
a fairly tight weight.
8.1 millimeters stand
out in their measure-
ments, the thickness
of a model very com-
fortable in hand and
with an excellent grip.
The glass also helps in
part to ensure that the
model does not get too
hot, although in more demanding moments some
temperature is appreciated, but it never bothers.

In terms of distribution, we are talking about a
fairly basic structure. Volume keypad and power
on the right frame, USB C charging port on the bot-
tom, headphone jack on the top and back for the
camera, located in the upper left corner, and the
fingerprint reader centered on the part middle top
of the phone. On the front, almost all screen. We
move around an 81/82% front taken advantage
of by the panel, which has a small ‘notch’ in the
shape of a drop of water.

It should also be noted that both the body and
the screen of this Redmi Note 7 resist fingerprints
quite well, something that is not usually seen in
glass bodies of this price range.

Screen: the LCD can perform very well in eco-

nomical lines
|

And itis the case of this Redmi Note 7, whose
screenisa 6.3-inch LTPS Incell that does what
they do all of a time to this part, stretch the
frame to the maximum by cutting the panelin
half. The ‘notch’ that we have in hand is one in
the form of a drop of water, so the loss is min-
imal, although we will discover later that MIUI
does not manage the free space on both sides
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of the cut in the most
optimal way.

The resolution of
this panelis FullHD +,
which means that with
its19.5: 9 ratiowe have
2,340 x 1,080 pixels.
In short, approximate-
ly 409 pixels perinch
of density, more than
enough to read and
see all kinds of content
without appreciating pixels on the screen, and
with a remarkable warmth and sharpness for this
type of panels. In addition, the screen comes cov-
ered by Gorilla Glass 5, which is always appreci-
ated in terms of durability.

As for the resolution of color, we can see live
tones but without the extra depth of the AMOLED,
and with a pleasant feeling all the time, especially
for well-calibrated whites with the default setting
of the system. And speaking of brightness, the be-
havior of the panel is quite good, even though it is
an economical telephone. A fairly fast automatic
brightness gives us the right amount of light at all
times.

The viewing angles are quite good, allowing
us to use the mobile without problems in almost
allangles, even having it on the table something
removed from us. Perhaps it should be noted
that the oleophobic layer responds to that of
a mobile of this category, and it could be im-
proved. Although the footprints do not become
uncomfortable in most situations, the sun itself
can appreciate something more than the bill, al-
though a simple rub against the clothes will suf-
fice to have it again impeccable.

Finally, note that MIUI incorporates a few
improvements that raise the level of the screen,
as our always claimed double touch to turn the
panel, we can activate when we want. Or as the
possibility that the panel is turned on when we
put the mobile in an upright position, when res-
cuing it from a table or taking it out of the pock-
et. This way we can save ourselves touching
the screen, the power button or the fingerprint
reader to wake it up, ideal if we activate facial
recognition.
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Battery: for a while, for

along time
I

We talked about the
Redmi Note 7 high-
lighted in design but
there are a couple of
aspects where it still
has to face. One is pho-
tography, which we will
talk about later, and
another is autonomy,
in which we are already. 4.000 mAh offers us the
new Note 7 of Redmi, that although it does not of-
fer wireless (bad) load, it does make available fast
(good) load. The charger that includes the box is
10W but if we can get a more powerful one, we will
notice the change.

Camera: improper sensors of this price level, for

good
|

We come to another of the strengths of this
Redmi Note 7, your photographic equipment.
Specifically we are facing a double rear camera
with a 48 megapixel sensor, a GM1 signed by
Samsung, with an aperture lens f/ 1.8 and another
5 megapixel sensor whose only function is to take
depth readings. It will be the sensor responsible for
helping the phone capture images with bokeh.

With the Snapdragon 660 we are also facing a
phone that can capture 48 megapixel photographs
without problems. In the phone with international
ROM we will not have problems to capture images
at 48 megapixels from the automatic mode, which
is an extra plus. Although we must be careful, be-
cause these pictures can reach 15MB in memory, it
is important to know this to choose the right storage
model between 32GB, 64GEB and 128GB.

But let’s talk about how they behave, and this
is where the surprise really is. We come across
photographs of very high quality that are really
improper of a mobile phone whose basic model,
which also shares these cameras. Clear pictures
with good light and behave well when it is miss-
ing, although here we can not help but see that the
night mode does not lend a hand too remarkable
to improve the captures.
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WE ARE LOOKING
FOR THE FOLLOWING CATEGORIES

AIR PURIFIERS, HUMIDIFIERS
COFFEE MACHINES
ELECTRIC SCOOTERS

AND SKATEBOARDS
VACUUM CLEANERS

SDA

BROWN GOODS

SONIC TOOTHBRUSHES
GARDEN POOLS

TOYS

ACCESSORIES FOR CHILDREN
POWER TOOLS

PRINTERS
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WE ARE OFFICIAL

@ Partner

WE OFFER: MONITOR,

LAPTOP, PRINTER

WE ARE LOOKING TO BUY

PHILIPS SHARP KARCHER
dyson BRAUN sSONY SAMSUNG

PHILIPS, SHARP, DYSON, KARCHER, ELEKTROLUX,
DELONGHI, SAECO, KRUPS, SIEMENS, BOSCH,
HUAWEI, SONY, SAMSUNG, JBL, BABYLISS,
ROWENTA, TEFAL, BRAUN, FISKARS, GARDENA,
BEURER, LEGO, FISCHER PRICES, CHICCO, INTEX,
BESTWAY, IROBOT, ILIVE.

PLEASE SENT YOUR OFFERS/REQUEST TO: B2B@GLOBAX.PL
CONTACT PERSON: RAFAL ZYCH
SKYPE / WHATSAPP +48 513 679 569
POZNAN, POLAND

WWW.GLOBAX.PL
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VITEL MOBILE
| PRO REWARD SYSTEM

MAKE PURCHASES
GAIN POINTS
COLLECT YOUR REWARD!
ONLY @ VITEL MOBILE

vitelprorewards
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At what point are the surveys on the Boeing
737 MAX

There are doubts about the process that led
to the certification in the United States of mod-
els fallen in Indonesia and Ethiopia, meanwhile
almost 400 remain on the ground.

Since March 2019, nearly 400 Boeing 737
MAX airplanes have been on the ground fol-
lowing the serious Ethiopian Airlines flight 302
(ET302) crash, which crashed in Ethiopia short-
ly after take-off, killing 157 people. Most airlines
and flight safety authorities have decided to
suspend the use of the 737 MAXs in their differ-
ent configurations, waiting to clarify the causes
of the accident, which has many similarities with
that of the Lion Air flight took place last October
in Indonesia. There are above all doubts about
the role of the Federal Aviation Administration
(FAA), the government agency that deals with
civil aviation in the United States, and about
how it managed the approval process of the new
Boeing then put on the market.

Boeing 737 MAX vs. Lion Air 610

According to statements made so far by the
Ethiopian Ministry of Transport, the data re-
covered from the black box of the precipitated
Boeing 737 MAX 8 indicate several similarities
with those of the Indonesian Lion Air 610 flight,
which fell IN 2018 with 189 people on board.
The model of the plane was the same and it is
suspected that the two accidents were caused
by the malfunction of one of the automatic flight
attitude control systems, which would have led
the two planes to lower the nose repeatedly,
compromising the climb in cruising altitude im-
mediately after take-off.

The suspects are concentrating on the
Maneuvering Characteristics Augmentation
System (MCAS), a system that serves to pre-
vent the airplane from stalling, meaning that
it loses lift, the force that allows it to remain
in flight. The MCAS is activated by modifying
the attitude of the tail and, according to the in-
vestigations carried out so far by the Ethiopi-
an autharities, precisely that part of the plane
was configured so as to lower the nose to the
airplane. Data on the rise after the take-off of
the ET302 flight indicate that the airplane has
continued to take and lose altitude. In ground
communications, the pilot also said he had
problems with flight controls.

e
Boeing 737 MAX: what the black box shows
|

Something similar happened with the Indo-
nesian flight JT610 last October. The analy-
sis of his black box made it possible to recon-
struct the last phases before the accident: the
pilots had repeatedly tried to bring their Boe-
ing 737 MAX 8 back into the right position,
countering the automatic system that pushed
the nose downwards. For several minutes, the
pilots had tried to disable the MCAS without
success, the plane had meanwhile lost alti-
tude and crashed to the ground.

To date it is not clear why Boeing had not
included clearer indications on the MCAS and
its operation in the flight manuals for the use
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of its 737 MAX before it was put into service in
2017. Since then Boeing has sold

, with different configurations, now
almost all kept on the ground for safety rea-
sons. Following the first incident in Indonesia,
Boeing had released an update of the man-
uals, inviting the airlines to pass it on to the
pilots, but it is not clear if the indications were
sufficient to understand how to safely disable
the MCAS in the event of unforeseen circum-
stances.

Boeing is one of the largest aircraft man-
ufacturers in the world, in a sector that sees
only one other major company, the European
Airbus. The two companies compete closely,
offering aircraft models that are usually very
similar in terms of features and price, in order
to keep their customers, mostly made up of
airlines. Boeing is an im-  portant com-
pany for the US econo-
my, with development
and production

centers in different parts of the country. Be-
ing also the only large one in the industry, it
has very close relations with the , which
should exercise a controlling role, but which
ends up relying on Boeing itself for safety as-
sessments.

According to documents consulted by the
Seattle Times, the directly entrusted
Boeing with some central steps in the certi-
fication process for the new airplane. Fur-
thermore, in its risk analysis, the company
neglected aspects related to the safety of
the , underestimating its impact on the
aircraft’s governability in particular circum-
stances and the difficulties in contrasting it
manually with pilots’ interventions.

The approval of a complex system, such
as a new airplane, should be carried out by
an independent body, yet in recent years the
United States has witnessed a progressive
shift of responsibility from the to Boe-
ing. Congress approved the possibility for the
controlling body to delegate to Boeing many
of the processes for the control and certifica-
tion of its airplanes. The choice depended on
economic and practical reasons, but also on
the need to accelerate the introduction of new
models of airplanes in order not to lag behind
the competitor Airbus.

The sources consulted by the Seattle Times
explained that at the beginning and Boe-
ing had shared the certification work fairly,
but later things had changed with continu-
ous delegations from the government agency
to the company. The certification processes
that remained under the control of the
were also accelerated, leading to the neglect
of some elements in order not to accumulate
new delays.

In addition to internal investigations initi-
ated after the two incidents, the Boeing 737
MAX certification process is ending under
the attention of the judiciary in the United
States. According to the Wall Street Journal,
at least one individual involved in the devel-
opment of the

. The collection of material such
as emails, messages and other correspond-
ence produced internally by Boeing and by
the other subjects involved in the certification
of the new airplane would also begin. At least
one survey was already underway before the
Ethiopian accident.
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In late March of 2019, a YouTube channel by
the name of Dadabots began live streaming
music. This in itself is not unusual as there are
multitudes of channels on the streaming vid-
eo platform pumping out tunes in just about
any genre you can think of. However, the safe
money is on the bet that it's the first channel
that’s streaming music made without any hu-

man input whatsoever.
.

Dadabots have engineered an artificial in-
telligence algorithm, or a “neural network™ in
their words, that plays death metal endlessly.
Waveforms are constantly triggered by a com-
puter that has learned the conventions of death
metal music by being exposed to legitimate
(and human) artists. Death metal can be a com-
plex and technical genre, and to the untrained
ear sounds indistinguishable from something a
band would play (not to mention every bit as
brutal).

In a vast array of fields from fine art to jour-
nalism, creative work is being conceived us-
ing artificial intelligence, virtual reality, and
3D printing technologies. And we’re teaching
computers how to do it all. The idea that we're
creating machines to do everything humans
can - including think creatively - is a scary
prospect because of all the dangerous roads
that science fiction has told us it can lead us
down. Obviously, we're not embarking on this
project to bring about the demise of human-
kind. So what’s the benefit?

For one, these oncoming technologies can
free us from the more mundane tasks of the
digital age. Marketing is one such area, as cre-
ating promotional copy can be tedious work
that produces stale results. Artificial intelli-
gence can learn from the most successful ad-

vertising campaigns in the world, and together
with original prompts, can produce directions
for the work that might have gone unthought
by human minds. In this way, it serves as an
machine-operated Oblique Strategies card
deck.

Advertising is, in @ way, a manner of artis-
tic output. It can be as eye-catching and ap-
pealing as some of the greatest works of art.
Artificial intelligence can produce works of art
that approach not only the nuance, but also
the particularities and imperfections of man-
made effort. J. Walter Thompson, an Amster-
dam-based advertising agency, commissioned
a project in concert with financial mammoth
ING, Microsoft, and the Rembrandt House Mu-
seum to create a brand new Rembrandt-esque
painting. After deep learning of nearly 350 of
the Dutch master painter’'s works, a machine
produced its own painting that mimicked ten-
dencies of the artist - right down to the par-
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ticulars of the accretion of paint buildup on the Deep learning can benefit the vivid imagina-
canvas. tions of children as well. A startup called Crayon
Creatures turn’s the drawings and scribblings of
little ones everywhere and creates 3D-printed
figurines. As Al extends its reach, 3D printers
will be called on to bring virtual ideas into reali-
tu. In the near future, it may be a good business
move to stock 3D printer parts or even whole
machines in warehouses. Al is becoming more
common, and people will continually dream up
more and more uses for these appliances.
Perhapstheriseofartificialintelligence makes
some people uneasy as itimplies that machines
can produce original thought. It should be said
that there’s no Al without knowledge. Knowl-
edge is conveyed through previously existing
work, and machines cannot produce new ideas
without it. Human beings are at once both crea-
tive and lazy. These oncoming technologies are
tools that will enable both of these tendencies
without having to pay the labor costs.
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is the on-demand video subscription
service that The Walt Disney Company plans to
launch from November 12, 2019 in the United
States, and thereafter between the end of 2019
and the beginning of 2020 in Western Europe
and the region of Asia-Pacific, by the end of
2020 in Eastern Europe and Latin America.
that will rival Netflix
and Amazon Prime Video will boast a catalog
featuring the best of Disney, Pixar, Marvel, Lu-
casfilm (Star Wars) and National Geographic
productions, as well as the titles produced by
21st Century Fox that was recently acquired by
the home of Baby Mouse.

We know that, at least according to the ini-
tial plans, Disney intends to supply only its
own original products, marking what according
to Disney boss Robert Iger is

%‘u’snelo

Television Studios
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CHANNEL

NATIONAL
GEOGRAPHIC

The Disney business-to-consumer stream-
ing service is about to be officially opened. It is
presented on 11 April 2019 on the occasion of
Disney'’s investor day.

It seems, in fact, that the new Disney-brand-
ed platform will debut in the autumn of 2019.

Currently, not many declara-
tions have been made regarding the operation of
the streaming platform. We only know that the
service will be called Disney + and that it will in-
itially be inaugurated only in the United States
and only later will it expand overseas. Probably
the operation could follow that of the platform
created by Disney for Great Britain in 2015 but
nothing is certain yet.

The price of the Disney Plus subscription
has been confirmed: $ 6.99 a month, or €
6.18. Alternatively you can subscribe for 12
months to the offer of $ 69.99, which brings
the monthly cost to 5.83 dollars or 5.18 eu-
ros. The price of launching a subscription to
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YEAR 1

NEW ORIGINALS SERIES ;7 MOVIES

25+ 100+
EPISODIC SERIES -7’500+ RECENT TITLES

PAST EPISODES
400+

ON AR &
1 o+ OFF AIR
LIBRARY TITLES

MOVIES &
SPECIALS

Disney Plus for Europe has not yet been an-
nounced, but this aggressive pricing policy
aims to erode Netflix's advantageous posi-
tioning.

, in Great Britain, he had made
a first experiment with Disney Life, at 9.99
pounds a month. Currently there is no definite
news regarding subscription prices but accord-
ing to , would have
left some statements about the streaming ser-
vice, pointing out that it would be very com-
petitive in terms of prices. In addition Disney is
also launching ESPN Plus, the sports streaming
service that will cost . Probably,
therefore, even the Disney service could fall
within this price range.

It is early to talk about a real catalog, but it
seems that some titles of the original films and
TV programs produced for the streaming plat-
form will be revealed on 11 April 2013. On that
date the service of the new player is presented.
The arrival of Disney + is scheduled for Novem-
ber12 2019 in North America.

, Disney Plus will
include 7500 episodes of TV series currently
aired and completed series, 25 original series
and 10 original films made exclusively for the
platform, 400 films available in the catalog and
100 films released at the cinema. Among the
titles in the catalog, the Disney Channel series
and films and also the 30 seasons of The Simp-
sons, of which Disney Plus will be the exclusive
distributor with respect to all other streaming
services.

YEAR S

NEW ORIGINALS SERIES | MOVIES

50+ 120+
EPISODIC SERIES ~1 o,ooo+ RECENT TITLES

PAST EPISODES
500+

ON AIR &
1 0 + OFF AIR
LIBRARY TITLES

MOVIES &
SPECIALS

We know that some productions have already
been defined that will be part of the Disney cat-
alog. Among these is the film production of Don
Quixote, Lady and the Tramp, Stargirl and Togo.
There should also be Magic Camp and projects
such as Three bachelors and a baby, Timmy
Failure. For fans of the Disney world, then, the
Disney Streaming Catalog will also feature High
School Musical and the animated series Mon-
sters Inc. , there will
also be limited series Marvel Studios starring
Loki and Scarlet Witch, and two Star Wars: The
Mandalorian titles and the Rogue One prequel
with Diego Luna. It seems, however, that the
platform’s goal is to generate four or five origi-
nal films and as many TV series that should cost
around

Now that a platform entirely dedicated to the
Disney world is coming, what will happen to
the Disney content on Netflix? In fact, there are
many series and films in the Netflix catalog that
are part of the Disney world, like all the films
and series produced by Marvel Television for
Netflix. The cancellations of Luke Cage and lron
Fist cast doubt on the future of the Marvel se-
ries on Netflix, but it seems that Reed Hastings,
CEO of Netflix, still has no intention of giving up
the Defenders franchise. At the moment, how-
ever, it seems there will be no major changes. In
fact, through a press release, Netflix would have
stated that nothing will change for its catalog at
least for countries outside the United States.

The Netflix members of the United States, on
the other hand, seem to have access to Disney’s
catalog films until at least the end of 2019.
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Xbox One S All-Digital Edition: the first Micro-
soft console without disc player and focused

on digital games is official.
I

In the world of gaming, digital is becoming
more and more popular, year after year. Fol-
lowing this trend, companies are aiming for
subscriptions such as PlayStation Now and
Xbox Game Pass dedicated primarily to the
Cloud and digital. For this reason, Microsoft
announced its desire to experiment with the
announcement of Xbox One S All-Digital Edi-
tion, a console without an optical reader and
entirely focused on digital delivery and future
streaming. The digital project linked to Xbox
One S All-Digital Edition was actually born in
2013 with the ill-communicated announce-
ment by Xbox One that based digital delivery
and cloud streaming, fighting the used and the
further dissemination of the physical format.
The digital console is therefore an idea born
in the past but which finds its natural pres-
ence in the present, above all thanks to Xbox
Game Pass and the future xCloud dedicated to
streaming games.

In this article we tell you, then, everything
you need to know about Xbox One S All-Digital
Edition, the console without optical and blu-
ray player and consequently, always online. In
addition you will also find hardware specifica-
tions.

This platform without an optical reader has
the exact same hardware as Xbox One S, with
no particular distinctions.

Microsoft’s new challenges
|

So if you're in favor of digital gaming only,
Xbox One S All-Digital Edition is the platform
for you. The platform will be available starting
May 7 at a price of € 229 and will include three
games: Minecraft, Sea of Thieves and Forza
Horizon 3.

The Xbox One S All-Digital Edition is ex-
actly the same as the Xbox One S in terms of
hardware, the only difference is that it does
not have a Blu-Ray 4K reader. Also, it will be
compatible with the full range of existing ac-
cessories and all our games and applications
purchased digitally can be used in the con-
sole.

Microsoft mentioned that between the Xbox
One S and the Xbox One S All-Digital there will
always be $ 50 difference in price, although
they do not rule out the launching of special
bundles and special editions at promotional
prices.

The Xbox One S AU-Digi- = e

tal is designed for an online
ecosystem, and therefore
Microsoft will include a
promotion that will offer
three months of Game
Pass for $ 1, plus a free
month of Xbox Live Gold.

Iy
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Here it is necessary to emphasize that after the
period of three months, the usual rate of 10 dol-
lars per month for Game Pass will have to be
paid.

The new Xbox One S All-Digital Edition can
be booked from today with some distributors
and will go on sale on May 7 for $ 249.

]
Technical specifics:

Jaguar Custom Otto core CPU at 1.75 GHz
GPU 12 computational units at 914 MHz

RAM 8 GB DDR3

1.4 TFlops

Bandwidth 68 GB / s (8 GB DDR3), 218 GB / s
(32 MB ESRAM)

Hard disk 500GB, 1TB, 2TB

120 W power supply (internal)

HDMI 2160p @ 60Hz, HDR10 support

IEEE 802.11ac dual band 2 x 2 wireless Wi-Fi
connectivity, EthernetIR Receiver, IR Blaster
The same shape is the same, with the same
dimensions. It is very probable, however, that
the weight changes, even though the original
One S was already quite light in itself.

Xbox One S All-Digital Edition is therefore an
experiment to test the market while waiting for
the next gen Xbox, which will have two

—« platforms at launch, including one

without a blu-ray player - Lock-
hart. But it is also a papabile first
response to Google Stadia, the
streaming service that will ar-

rive during 2019 (we talked
about it in the last issue of
The Handelot Times).
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Xbox Game Pass and xCloud

It is no secret that the desire to make a se-
ries of Xbox without a disc player is the result
of a series of choices that are currently working
as Xbox Game Pass, the subscription service
that allows you to play about 200 titles. This
is related to Xbox All Access, available for now
only in America that allows you to get a year of
Xbox Live Gold, a year of Xbox Game Pass and
an Xbox One X paying around $ 30 a month.

It is impossible, however, not to mention
XCloud, the game streaming project that Mi-
crosoft will launch in 2019 to allow Xbox titles
to be played on any device, smartphone, an-
droid and even competing consoles like the
noisy Nintendo Switch. It is not to be excluded
that xCloud may allow in the future to stream
the next gen titles on Xbox One S and All-Dig-
ital Edition.

Recently, a shared Xbox Live and Xbox
Game Pass subscription called Xbox Game
Pass Ultimate has even been announced and
will be available in 2019 and will cost € 14.99
a month.

Is the future digital?
|

What do you think of this Xbox One S at the
Digital Edition? Do you believe it will work? Is
digital really destined to become the future of
gaming?
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Ever since the World Wide Web became an
indispensable tool for business, identity pro-
tection has been of utmost importance. Untold
time and money has been poured into encryp-
tion technologies to keep data, secrets, and
corporate strategy safe from prying eyes. On-
line security isn’t watertight, but at least busi-
ness owners have a solid foundation for their

security strategies.
I

We can't hide everything, though. In an effort
to give their clients the personal touch, compa-
nies the world over put the faces of their workers
out on the web in promotional images and vid-
eos, creating content that presents an accessi-
ble face. In reality, this is no different than what
many of us social media users do regularly as
we do much the same thing: posting the right
visual content at the right time to project what-
ever image we want to the world.

This being the 21st century, the simple act of
sharing photos and videos of ourselves is risky
to our reputations because of how they can be
manipulated, distorted, and used for nefarious
means. Artificial intelligence technology, won-
drous and helpful as it may be, can also be dan-
gerous in the wrong hands. Al is the driving force
behind the phenomenon of “deepfakes”, or the
painstakingly precise stitching together of im-
ages to create a new, realistic image that is in-
distinguishable from reality.

Deepfakes typically refer to the synthesis of
human images - one person’s face on another’s
body, for instance - that falsifies the identity of
a target to seemingly prove them engaging in
conduct unbecoming of their personas. For in-
stance, fake videos of Scarlett Johansson in
amateur pornography have popped up online.

A

i

[

Worse still, they have already been used for po-
litical ends, as in Belgium a seemingly authentic
video of Donald Trump daring the country to pull
out of the Paris climate change accords upset
viewers there.

Is it hard to create these videos? Again, this
being the 21st century, it's getting easier and
easier. A popular app called FakeApp is used
to forge deepfakes - this world being a port-
manteau of “deep learning” and “fake” using
so-called “generative adversarial networks”
to learn the physical characteristics of a person
through photographs and produce a new image
without being a copy of any single one of them.
If there’s enough visual evidence of us out there,
it can also be done to any single one of us.

What are the implications for business?




*:i:* HANDELOT

The Harvard Business Review puts it like this:
imagine an authentic-seeming video of a CEO
saying their company will donate $100 mil-
lion to feed starving children. The announce-
ment, which never actually happened, leaves
the company with a choice: go ahead with the
donation or publicly imply that the company
doesn’t care that much about starving children
after all. Whether for the wallet or for the reputa-
tion, it can be damaging.

Translating it to the smartphone shipping
world, it could be a disaster to the supply
chain. Maybe there wouldn’t be falsifications

B2B wholesale consultants

of a trader’s persona, but it could from anoth-
er angle. Tech companies strive to project a
human image, as people like Steve Jobs, Tim
Cook, and Lei Jun personally announce their
companies’ newest products to the world as
their pride and joy. It is not hard to imagine a
deepfake of an announcement about, for ex-
ample, a joint collaboration between Apple
and Xiaomi, which would go viral before the
record could be set straight. It could wreak
havoc on stocks, both on Wall Street and in
your warehouse. It could lead to a loss of faith
in firms and the availability of products in the
marketplace.

Or worse, anyone could be faked making un-
savory comments that disparage an individual
or group, alienating a customer base and lead-
ing to a loss of revenue. Try as we might to clear
our names, The Guardian warns that enough
deepfakes in different spheres of life could lead
to “reality apathy” in which consumers distrust
begin to distrust everything out of fatigue from
trying discern whether somebody’s word is true
or not.

We may be a way off from that, but what can
we do to guard against it? As the refinement of
deepfake technology moves ever quicker, inac-
tion hurts profitability. The technologies of fraud
and fraud detection are a cat-and-mouse game,
and one will always temporarily outsmart the
other. A solution may be in crowd-sourcing cri-
sis response, as diehard fans of a brand will be
the fiercest defenders and debunkers of false-
hood - Xiaomi and Apple are in prime position to
take care of this strategy. Traders are similarly
well-connected; we value our business rela-
tionships and trying to fraud each other gets us
nowhere. Therefore it is imperative that we stay
sharp on the latest developments from manu-
facturers and listen to what their communities
are saying so we can all stay vigilant against
deepfakes.

The world of artificial intelligence is here, and
we’re already living in it. No more than ever, we
need to do all we can to ensure we stay safe out
there.
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In the last issue of The Handelot Times we have
already talked about the development and
launch of the new 5G smartphones. As always
happens with new technologies, the news fol-
lows one another relentlessly, precisely because
successes and experiments on the subject follow

one another.
]

In that occasion we already talked about
the many advantages that would be gained
by switching to fifth-generation networks, fo-
cusing in particular on the issue of latency, im-
proved twenty times compared to what is cur-
rently expected in LTE cells. With 56, in fact,
the time between sending a specific input from
a device connected to the network and receiv-
ing the output is reduced to a millisecond, and
this would make possible projects such as, to
provide a single example, Industry 4.0, a new
industrial modelin which machinery is remote-
ly controlled.

Let's see together the latest news regarding SG.

5G: in China the first surgical operation 50 km

away
I

In the past few days the world has taken an-
other big step towards a 5G future, experimenting
with the efficiency of fifth-generation networks
even in such a delicate area as surgery. In China,
in fact, the first surgical operation was carried out
at a distance of 50km from the patient’s body.

For the first time in history, in fact, a surgeon
operated a patient remotely, finding himself at an
effective distance of 50km from the body and from
the medical equipment necessary for the opera-
tion itself. This happened using two robotic arms
that the surgeon would remotely control via the
56, with specially designed and built commands.

Even if the operation was carried out on the
body of a laboratory animal, this has nevertheless
represented an important novelty that could rev-
olutionize both the technological and especially
the scientific and surgical world. With a latency of
one millisecond, in fact, as emerges from the vid-
eo itself, operations could be performed at a dis-
tance and avoid potential fatal errors that would
cost the patient’s life. In doing so, 56, therefore,
would allow surgeons to operate remotely, for
example, in disaster areas and distant borders,
and in this way help smaller structures in which
the immediate presence of personnel is needed.
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A historic step for the ultra-fast maobile net-
work. Zte has announced that it has created, to-
gether with the mobile operator China Unicom,
the first phone call in the world on 5G networks,
the net-
works of which this year a commercial launch is
expected in several cities around the world. The
call was made in Shenzhen, China, using the Zte
5G smartphone prototype.

After the tests last November in the research
center, Zte confirms the leadership on the devel-
opment of 5G by passing a test that also allowed
us to verify various services, such as the group
voice call on the Wechat app, online videos and
web browsing. On a technical level, this is the
first commercial test in the world in which a call
is made in accordance with the ‘Rel-15 3GPP’
standard of 5G, in Nsa mode

Known as ‘the city of’ innovation ‘, Shenzhen
is one of China Unicom’s first 5G pilot cities.
Shenzhen is fully testing the network capabili-
ties of 5G network equipment, special services,
roaming and interconnecting services, throwing
thus a solid foundation for the entire commercial
construction of the 5G network.

According to Netscribes research, the 4G LTE
mobile - Long Term Evolution will dominate in
terms of volume for at least the next ten years but
it is expected that the global 5G market will grow
at a dizzying rate, with an average annual rate of
around on a period of five years, reaching a
value of 251 billion dollars by 2025.

A similar growth will be driven mainly by the
power of broadband and, therefore, by the speed
of data transmission: today a 4G infrastructure
can support data transfer rates up to 100 Mbps
in download and 50 Mbps in upload; with 5G
you can reach speeds from with
reduced latency and response of the network to
1 millisecond.

However, a similar promise passes through
non-trivial challenges such as the adaptation of
infrastructures and mobile devices but also the
development of digital applications and services.

From the infrastructure point of view, 5G tech-
nology is not a linear evolution of the 4G and LTE
mobile network but a real change of access /
connection system with higher bandwidth, bet-
ter performance and lower power consumption.
To get a rough idea of the power of 5G, just think
that it will have to meet the following technical
requirements:

very low latency (even less than 1ms);

throughput, that is the data transmission ca-
pacity of amplified applications (10-20 Gbps peak);

reliability (99.9999%);

connectivity density (up to 1 million devic-
es per Km2);

high speed (up to 500 Km / h);

spectral efficiency (30 bit / s / Hz), that is
that, unlike the previous mobile network architec-
tures, 5G will not be put into operation on specific
bands but will have to support connectivity over
the entire frequency spectrum (a feature that will
guarantee digital services that have very different
requirements but can count on a single connec-
tivity infrastructure).

5G technologies will therefore see very broad
applications in Internet services, multimedia ser-
vices, voice calls via Internet Protocol , on-
line gaming services, video streaming up to ‘data
intensive’ applications such as those based on Vir-
tual and Augmented Reality, Big Data Analytics,
Artificial Intelligence, loT, robotics and 3D printing.

A revolution that could generate a global eco-
nomic impact of by 2026,
as Ericsson reports in its latest Mobility Report,
above all by virtue of mabile traffic generated by
applications centered on file sharing, web brows-
ing, downloads of software and applications, dig-
ital audio services, social networking applications
and services, and, most of all, video applications
(which include video streaming services, TV on
demand, virtual and augmented reality services).
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The goalis to offer you a complete over-
view of the various tablets available on the mar-
ket in order to help you choose the best tablet for
children that best meets your needs.

Today, as you will have understood, we will
guide you to the purchase of the best tablet for
children. As we know and as we see more and
more often, even the little ones begin to get ac-
quainted immediately with electronic devices,
even more if they are small or characterized by
bright colors and sounds that manage to attract
their attention.

Obviously when it comes to accompanying
the growth of children, must be
paid to the type of device (or game) that is pro-
vided to them. If on the one hand we have real-
ities with decades of experience behind us with
regards to stimulation through, after all, ‘normal;,
standard games, on the other we register a bit of
confusion when we move on land that is not so
much beaten.

, devices
that we adults use daily and that more and more
often attract the attention of even the smallest. In
fact, it will also happen to you to hand the tablet
to your child to watch an episode of Masha and
Orso and company singer. True? But what to do
when we are tempted to give the child full auton-
omy to experiment, play and discover the func-
tionality of the tablet?

You will certainly agree with us that itis obvious-
ly necessary to look towards a different product.

The reason is easy to say: the tablets that we use
as adults of the time are not even dedicated
to using a small child. Although many parents are
still reluctant to promote the contact of ‘smart’ de-
vices with the smaller ones, small big impositions
begin to fail at this limit; one above all is the Amer-
ican Academy of Pediatrics which has lowered the
minimum age to 18 months to promote the use of
an electronic device - smartphone or tablet.

Despite this reputed hostility towards these
products, certain precautions remain to be taken
when it is desired to promote the use of tablets
even for the little ones.

we know very well

that for the children visual but also tactile feed-
back with objects is fundamental, especially with
the now classic hand-mouth gesture. The best
tablet for children must somehow encourage this
kind of feedback by continuing to leave the older
ones quiet who can watch their children play with
the tablet without worries.

Although
some OS allow to limit the use of some areas of
the tablet by means of the poles - we think about
access to the digital store, to the web browser or
to particular applications -, on the market there
are products basically developed for children and
not modified to allow use them too. In this regard,
as it seems quite normal considering the availa-
bility of ‘lean’ mobile operating systems, most of
the products in our guide mount Android.

from the fact that, thanks to its extremely
open and flexible nature, producers can modify the
operating system at will to bend it to their needs
(and children). The presence of Android opens the
door to two important aspects: Play Store support
and ease of use. Having access to the Play Store,
Google's digital store, allows adults to have access
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to millions of applications and games that they can
download to let their little ones play. Ease of use
also allows older children to start operating the op-
erating system without too many headaches.

Tablet for children from 18 months to 6 years

The best tablets for children from 18 months
to 4 years include the selection of some products
that are targeted for use that can take place as
early as the minimum age required for kids. They
are obviously addressed for an extremely sim-
ple use, enhanced by the presence of important
stimuli for children in that age group.

CHICCO Happy Tab

We open our personal selection of the best tab-
let for children with Chicco, one of the leading com-
panies in this sector. The model we advise you to
consider is the Happy Tab, a tablet made for really
children. Being a real Android tablet, parents have
the opportunity to download any application on the
Play Store and allow it to be used. However, taking
into consideration what the tablet offers to children,
we realize that we are facing a high level product.
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The quality of the product can be seen by
using the proprietary applications developed
by the company, both free and paid. They are
often well done, clear, intuitive, designed for
learning and they use the voice a lot, a very
important factor for children, especially for the
age it refers to: 18 months to 6 years. The ad-
vanced control section is provided with pass-
word access, so children (even the most as-
tute) will not be able to access sections of the
OS designed for adults, such as the general
settings of the device.
]
Best tablet for children aged 6 and up
|

The best tablet for children aged 6 and up en-
compass our personal selection of tablets aimed
at children who are a little more autonomous,
who can push themselves to use slightly more
complex products.
]
Amazon Fire HD 8 2018
|

Being within the age group of 6 and up, it
is really hard not to include Amazon’s Fire HD
8 2018. Basically we have a product that sees
the presence of a good 8-inch HD panel, an ex-
cellent audio compartment thanks to the pres-
ence of a set of Dolby speakers and excellent
autonomuy.

Although it is an Amazon tablet, we remind
you that the operating system is still based on
Android and there is the Amazon Underground
digital store in which there are hundreds of thou-
sands of applications and games - no, the Play
Store is not present but on Google there are doz-
ens of guides explaining how to installit.

Staying under the big Amazon wing ensures
good build quality, the presence of constant soft-
ware updates over time and the large fleet of tools
that are integrated on Amazon. Being the tablet
extremely linked to the digital store of the compa-
ny, there is no need to worry about the little ones.
There is a robust parental control system through
which children can work with confidence.

In addition, if desired, an external rubber cov-
eris also available that covers the tablet and pro-
tects it from shocks.
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