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The tech industry is changing quickly and
we want to keep you up to date with the latest
news. We are developing ourselves by open- Brendan James
ing up to new innovations in IT. We are growing
and keeping a reliable source of B2B informa-
tion from all over the world. With The Handelot Handelot
Times, we will bring you more information about Kazi Najib Ashraf
market trends, share cutting-edge ideas, and
bring our world together with yours.
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Mobile News reports that Santok, parent compa-
ny of Wileyfox and STK, will undergo restructuring
with the intent of manufacturing smartphones and
GSM desk phones. Santok also intends to cash in
on the ol products trend ahead of the widespread
launch of 56.

SANToOK

According to a report from TechRadar, Huawei is
expected to rake in upwards of $108.5 billion in
revenue from its performance in 2018. Although
the Chinese giant has come up against espionage
accusations in its global expansion efforts, it has in-
vested heavily in China’s burgeoning 5G network.

a
LL]

Following a £100,000 cash injection, UK-based
Citycom has recently undergone rebranding. Per
a report from Mobile News, Citycom is not GDPR
compliant and is focusing on making the shopping
experience smoother for their customers, which in-
clude Tata Communications and Caretech.

Huawei has terminated the employment of sales
director Wang Weijing amid allegations of spying.
While the company released an official statement
saying Weijing's actions had nothing to do with the
company, Poland’s internal affairs minister has
joined the chorus of voices calling for a ban their
products from EU markets, asking EU and NATO
for a joint decision on such a move.

Lease Telecom has recently introduced a device
trade-in service worth up to £500 cash back, ac-
cording to Mabile News. The service is aimed at the
350-plus Lease Telecom partners, which consist
of mobile, UC and IT resellers, major networks and
distribution.

GSMArena reports that, after no-showing CES this
year, Sony plans to boost its standing in the smart-
phone game by offering a “much better camera
experience” with their upcoming Xperia XZ4 series.
Leaks, however, suggest that the finished product
may not live up to the promise.

Gaming giant Electronic Arts has canceled plans
to release an open-world Star Wars game, per a
report from TechCrunch. The news is hardly sur-
prising, as little about the game has been revealed
since being announced a few years ago.

Bloomberg reports that Asian companies such as
Sony and Panasonic are looking at contingency
plans for downsizing or moving operations out of
the UK, should a hard Brexit take place.
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Dear Traders,

Your friendly neighborhood author here
welcoming you to 2019. We here at The Han-
delot Times are looking ahead to the upcoming
months with a mixture of excitement and antici-
pation. There is so much to look forward toin the
tech world and so many moves to be made!

We begin with a list of our top 100 tech com-
panies ranging from device manufacturers to IT
toweb services. Our listis weighted toward those
companies especially prepared to capitalize on
5G technology and those who make modern liv-
ing a little easier. Read on for our pieces about
how the advent of 5G will influence the future of
games, home appliances, and interconnectivity.

Of course, you know Xiaomi will be near the
top, as their are preparing to release a slew of
devices in this new year. The BBK Electronics
Group also rank particularly high as they begin
to push into European markets hot on the heels
of Xiaomi's recent success there. In-depth sto-
ries on both are within!

B2B wholesale consu

We do look back on 2018 with an unfortunate
eye, covering the death of the long-running Ce-
BIT in Germany, which is a bit sad but nothing
that The Handelot Times didn’t see coming. Ad-
ditionally, we give you coverage of trading fraud
in Poland, where a nationwide bust has revealed
a massive defrauding of the state treasury and
uncovered millions in ill-gotten property.

And of course we've got your usual: Takea-
ways From The East on the increasingly sepa-
rate fortunes between the Chinese and Indian
markets, another fine Najib’s Corner interview,
yet another dispatch from The Old Hand and all
of the most vital corporate news in Quick Hits.

Just as we did in 2018, The Handelot Times
has you covered in 2019. Read and enjoy, and
then get ready to make the next movel!

Yours truly,
Brendan
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H YOU HAVE COME A LONG WAY. HOW DID
YOU GETYOURSTART IN MOBILE PHONES?
On 22nd October 2008, the iPhone
3G debuted in Poland - a breakthrough
smartphone. Outside Poland, you could
get them only in a few selected coun-
tries in Europe. That was it, | remember
exactly the first unboxing. Thanks to the
internet and auction portals, | managed
to buy a couple phones and started to
look for buyers. Those were old times,

over a decade ago.

Bl YOU STARTED VERY YOUNG FOR A
TRADER. HOW OLD ARE YOU? WHAT IS
YOUR RECIPE FOR SUCCESS?
| am 28 years old. One of the recipes
for success is for sure opening your-
self up to all markets and countries
in the world, trading globally. That is
the key for expanding business lim-
itlessly.

H YOUR COMPANY IS NOW 3
YEARS OLD. CAN YOU TELL US A
BITABOUTXTG? HOW MANY PEO-
PLE DOYOU EMPLOY? WHAT WAS
THE TURNOVER LAST YEAR?

In 2014, | decided to make my

first steps on the internation-

al stage. | started alone. After

a year | invited more people,

starting with my friends from

high school. Now my team has
35 employees and many more
in companies we closely work
with as partners. We have discov-
ered that we need twice as many
able-bodied people, however.



B WHY DO YOU THINK YOUR COMPA-
NY GREW SO MUCH? THERE ARE RUM-
ORS THAT YOU WORKED FOR 26 HOURS
STRAIGHT, ARE THEY TRUE? WHEN DO
YOU SLEEP?

We have seized almost all of the avail-
able opportunities for growth and ex-
pansion that were given to us. Operat-
ing in many markets simultaneously,
building strong relations with each new
partner, focusing on maintaining on-
going relationships with contractors —
these are key parts. That also means
hard work. Without it, you cannot cre-
ate a successful business. There were
long nights, yes, but night is when you
can work very efficiently. While Europe
rests and Asia sleeps, America clocks
out of their shifts. You can work non-
stop. There is always some-
one awake.

THEM?
There are many
challenges when
you grow so fast.
At XTG, it was
thousands of per-
cent year on year!
More and more
tasks, not enough
time. With hun-
dreds of transac-
tions each month,
mistakes can hap-
pen. We tend to
not make the same
mistake again, so we
found a solution. We
hope that soon we will be
able to offer quick pay-
ments to our suppliers.

B THERE ARE A
LOT OF PEOPLE WHO
COMPLAIN  ABOUT

YOUR CASHFLOW IS-
SUES. DO YOU HAVE
AN ANSWER FOR

B WHAT ARE PLANS FOR XTG IN THE FU-
TURE?

This is just the beginning of what we
can do. We want to still increase our
business each year. Growth, growth
and more growth, continuous expan-
sion. Acquiring new, untapped mar-
kets and trade adventures all over the
world.

Il APPARENTLY THE SMARTPHONE MAR-
KET WILL SHRINK THIS YEAR BY 20%. DO
YOU HAVE ANY PLANS TO EXPAND YOUR
OFFERING OF PRODUCTS?

Growth does not mean only smart-
phones. We want to increase our port-
folio and enter new markets, to start
new business not only in electronics,
but in other areas. Our dream for the fu-
ture is to try our luck in the organic food
market.

| believe that even though the mar-
ket is slowing down and there is more
competition, there is still room for
growth. All you need is careful plan-
ning. Fortunately, | have a good plan
for the future.

Bl WHAT MAKES YOU CREATIVE?

Traveling. Travel is a key to creative
thinking. When you are in a new place
for the first time, every new sensation
can inspire you. New places, new cul-
tures, new cuisines, they are best for
creativity. Other than that. sport, medi-
tation and good music. They are all im-
portant to help relax after many hours
spent behind the desk.

B WHAT 3 TIPSWOULD YOU GIVE OTHERS
IN ORDER TO ACHIEVE SUCCESS?

Work hard. Re-invest as much capital
as you can. Keep a close eye on spend-
ing, liquidity, and profitability, and be
careful. Look for your chance and place
in the world and, of course, work with
XTG. We will be your faithful business
partner.
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One year ago, we were talking about the im-
minent arrival of Xiaomi devices into Europe-
an hands. Their first year has been so wildly
successful that
about losing their foothold in the market. It
can be assumed that Xiaomi, whether in-
tentionally or not, has opened the floodgate
for Chinese manufacturers to try their hand in
Europe.

Oppo, the smartphone brand run by BBK
Electronics Group who claim to have
, have big plans for the
young year. Having already tentatively intro-
duced themselves in France, ltaly, Spain, and
the Netherlands in June of last year, Oppo
will make their entry into the Polish mar-
ket at the end of January. And more
markets are coming: the push
signifies the second wave of
European expansion. Along with the
United Kingdom, Romania, Bulgar-
ia, Ukraine and Turkey are in Oppo’s
sights for the first half of 2019. When
it's all said and done, the company could
have a lasting presence in 41 European
countries.

,anearly €1000 device with a tru-
ly bezelless front and slide-out selfie camera,
was Oppo’s first phone on offer in their new mar-
kets. Taking the reverse approach to Xiaomi by
offering many devices at different price points,
Oppo decided to release what they considered
their finest product first, assuming the masses
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would flock to it. While the verdict is still out on Moreover, the choice to project presence
this approach, the design and performance of with this particular device is not to say that
the phone are certainly very attractive. Oppo is positioning themselves as a high-end

smartphone brand. The company has regis-
tered more than forty new smartphones in six
different series, so prospective customers will
have more than enough choice when decid-
ing whether to go bold with a new brand.

Oppo is also betting its chips on their new
flagship - rebranded the RX17 Pro
for the European continent. The phone is a
triple-camera, bezelless-but-notched de-

vices that offers some unique features (and

if we're being honest it bears more than

a little resemblance to the OnePlus

6T, but being that OnePlus shares

a parent in the BBK Group, it's

somewhat understandable).

While it doesn’t carry a su-

perfast processor like the

Snapdragon 845, it jus-

tifies its €699 price tag

by offering a 3D camera, a

20MP sensor, and the super

fast VOOC charging system

which can fully charge a battery in
thirty-five minutes.

owns

the Oppo, Vivo, and OnePlus

brands, all three of which

are at an early stage of

entering the Europe-

an market. While Vivo

has been positioned

to directly compete

with Oppo, OnePlus

complements Oppo by

targeting different price

points. With their expansion,

/,/"’" Xiaomi is gaining the trust of Euro-

; // pean consumers and lending credibil-

)/ ity to Chinese smartphone manufacturers

4 that was somewhat lost in light of bad news

coming out of the Huawei camp recently. It's

going to be a big year for BBE Electronics if
they can capitalise on Xiaomi’s gains.
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The story of the Dyson company, known for
its sleek designs that have raised home applianc-
es to the level of art objects, is as inspiring as it is
satisfying. Ballbarrow maker James Dyson, being
unsatisfied with the function his home vacuum
cleaner, took his know-how and re-engineered the
appliance to feature a cyclonic airflow system that
lets it run without the need for dust bags, and fur-
ther reinvented their capability by placing a sphere
at the center of its mobility. Fired by his company,
Dyson went into business for himself and cranked
out thousands of unique, award-winning, and prof-
itable vacuum designs that have often been im-
itated by competitors who saw his revolutionary
design as a threat, but never quite duplicated. The
products have a reputation for being as stylish
as they are functional; from vacuum cleaners to
ventilation fans to space heaters, owning a Dyson
cleaner is a signifier of status and taste. Chances
are you have had Dyson products in your stock-
rooms and warehouses at some point in time, and
chances are they didn't stay there long.

James Dyson and Elon Musk are of a piece,
the latter constantly pushing the boundaries of
what can be achieved by human ingenuity (and
almost single-handedly keeping the United States
of America in the modern-day space race). Most
of all, he is perhaps best known for the electric
vehicles bearing his name. Having become sta-
tus symbols in their own right, their designs have
wooed environmentally conscious consumers
with an eye for design.

James Dyson has taken notice and
turned his attention to conquering -
and redefining if he has his way - the
electric car market. This past fall,
the company announced plans to

I RATE RECTRL
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build an automobile manufacturing plantin Singa-
pore to be completed in 2020, with the first Dy-
son-branded car rolling off the assembly line in
2021. Furthermore, the cars will be tested at the
company’s facilities at Hullavington in the United
Kingdom. Most interesting is that Dyson is not just
doubling down on their gambit, but tripling down.
They intend to manufacture three different types
of vehicle at the outset, with a sport-utility vehi-
cle and a high-end luxury model rumored to be
among the variations. The full total of investments
is a staggering $2.8 billion.

A look back at Dyson’s moves reveal that the
company has been gearing up to take on an elec-
tric car challenge for years. They have worked
with American startup Sakti3 in recent years to
investigate the viability of solid state batteries, and
have shown a willingness to build and expand fa-
cilities for the process of experimenting at will. The
company’s process of birthing new concepts mir-
rors the likeness of its founder - all parts for their
machines are made in house, which have histor-
ically been high in quality. It has been a slow and
methodical build to this moment. Whether Dyson
can compete with the likes of Tesla is anybody’s
guess, but the initial results promise to give the au-
tomotive industry something it can sweat over as
well as ideas they can borrow
from. In the end, we all win.
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Police have uncov-
ered an organized
crime ring that has
defrauded the Pol-
ish government of

millions.
]

In  mid-Decem-
ber, Poland’s Min-
istry of Finance an-
nounced the results
of the bust of an nation-wide organized crime
ring that has, to date, defrauded the country’s
treasury of 70 million Polish zloty (PLN, or
USD $18.8 million). This was done through the
falsification of monetary figures and amounts
of equipment connected with the trade of
smartphones and personal electronics using
fictitious VAT invoices. Both Polish and inter-
national firms were involved in the fraudulent
trading.

The bust was a joint effort of the National
Tax Administration (Polish: Krajowa Adminis-
tracyjna Skarba, or KAS) and the Central Po-
lice Investigation Bureau (Polish: Centralne
Biuro Sledcze Policji, or CBSP), who tracked
the fraudulent activity over multiple years
from 2014 to 2017. In sum, ninety-three Polish
entities participated in these illegal trades as
buffers, brokers, and so-called “disappearing”
taxpayers. In Polish legal parlance, disappear-
ing taxpayers are businesses or companies
opened under fake names or the names of the
deceased solely for collecting money with-
out paying VAT, and closing without leaving a
trace. Moreover, these invoices documented
fictitious transactions that did not reflect actu-
N

\

AN
\A

ltants

al economic events
that matched up
with  declarations
made to tax offices.
Trading

Seventeen peo-
ple were detained as
homes, business-
es, and warehouses
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were raided across the nation in bigger cities
like Warsaw, Lodz, and Wroclaw, as well as
more provincial towns such as Biala Podlas-
ka and Gorzow Wielkopolski. Of these, eight
were sent to detention. Millions in assets and
property were seized including jewelry, high-
end automobiles and cash worth 2.6 million
PLN, and bank assets in three currencies were
frozen amounting to 305,000 PLN, €4,500,
and $10,500.

This bust is the most recent in an ongoing
crackdown by Polish authorities of VAT extor-
tion on personal electronic goods dating back
to the second half of 2018. Until now, the big-
gest bustincluded the arrest of a thirteen-per-
son group for a nationwide money laundering
scheme. All told, 118 loans were falsely ob-
tained totaling 68 million PLN. Police moni-

”~

B2B wholesale consu

tored the group from September to December,
finding that 89 companies took part in the
scam and recovering property worth 1.5 mil-
lion PLN.

Smaller busts have been taking place across
the nation as well. A small company based in
Lublin was shut down for issuing hundreds of
fake invoices in the fall. Other companies have
been investigated in suspected VAT fraud to-
taling at least 100 million PLN.
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© 1.Samsung 3532
© 2. Apple 2593
@ 3.Huawei 846

0 4. Sony 808
@ 5. Xiaomi 807
Q6.6 739
€ 7.Nokia 361
(A) 8. Google 248
(A 9. Asus 214
0 10. Logitech 174

nes

@ 1. Galaxy J4+ 107
@ 2. Airpods 105
@ 3. Galaxy J6 101
Q 4.iPhone 8 64GB 100
Q 5.iPhone 73268 98
Q 6.iPhone X 64GB 95
@ 7.Galaxy A6 (2018) 91
@ 5. Galaxy A7 (2018) 85
@ 9.iPhone XS Max 256GB 77
@ 10.iPhone X 256GB 75
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s;i;z HANDELOT VIP MEMBERSHIPS

TOP BANNER FOOTER BANNER TRADING FLOOR BANNER

1250€ 750€ 300€

o 3125€ 1875€ 750€
11500€ 6500€ 2500€

20000€ 11500€ 4000€

months

ADVERTISING MAP
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TOP BANNER .~ VISIBLE EVERYWHERE

]

TRADING FLOOR BANNER _ VISIBLE IN OURTRADING
PLATFORMS

1 1

FOOTER BANNER ———————  VISIBLE EVERYWHERE
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Universal Freight (HK) Ltd TRANSECORT LOGISTICS SL

MADRID, Spain

|
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|
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"". MASTER LOGISTICS

[ &WAREHOUSE s.ro.
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| Nicosia, Cyprus | | | | |
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oFriciAL DIsTRIBUTOR: H-Asia Technologies
name: Jennifer Tan (Sales)
aopress: 10 Langsat Road,Singapore
moBILE: +65 9656 1932
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In November, it was announced that the
long-standing (the name
coming from a German acronym for Center for
Office Automation, Information Technology and
Telecommunication) was shutting down shop
for good. Having been held in the city of Han-
nover for over three decades, parent company
Deutsche Messe AG announced the cancel-
lation in response to reduced space bookings
ahead of its 2019 edition, tentatively schedule
for June as usual.

Many pundits in the tech world had been
calling for the death of CeBIT for years. At the
outset, information technology was but a part of
the original Hannover Trade Fair, which began
in .In , due to the increasing demand
for home computers and personal electronic de-
vices, the tech sector was spun off into its own
event. CeBIT drew increasing numbers peaking
with the dot-com bubble when it drew
After the crash, the crowds dwindled every year
thereafter, only drawing attendees in
its final edition. In announcing the cancellation,
Deutsche Messe AG noted that the mothership
CeBIT show will be survived by its own spin-off
trade shows in Australia, Thailand, and Russia.

Could the demise of CeBIT have been prevent-
ed? Perhaps the trade fair could have had more
funding and resources poured into it, being kept
alive like a zombie for the sake of pride. In reality,

, rich life before having the plug
pulled onit long afterit was viable. [t would be nice
to say that the event went peacefully while still

maintaining some dignity, but it's hard to say it
even had that. The 2008 edition of the show was
subject to police raids for alleged patent infringe-
ments by some of the exhibiting companies.

Grace Dobush of Handelsblatt supposes that
the spin-off process that birthed it
™\ is the very same
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process that killed it, with apparent plans for
fairs dedicated to niche areas like artificial in-
telligence forthcoming. One way or another, the
trade show simply wasn’t built to withstand the
evolving nature of the tech business. Even dur-
ing the highs of the dot-com bubble we could
hardly conceive of how, in the very near-future,
technology would change not only the way peo-
ple interact, but the sheer amount of interactions
people can have. Vendors stopped coming, find-
ing little justification to haulin their new gadgets
and coordinate logistics at great expense. The
reason that CeBIT fellis that firms and manufac-
turers have figured out that they no longer need
to have new arrivals to justify gatherings. In this
dayandage, themostsuccessfulmeetsarethose
in which the script has been flipped: the
bigwigs of the tech world

can meet
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first and figure out the logistics later. Personal
relationships can be built, and time and money
can be potentially be saved if partnerships don’t
work out. In short, there’s less to risk and more
to gain.

shows all of us in the tech
world exactly where the future of forging busi-
ness connections is taking us, toward exchang-
es with an emphasis on the building of partner-
ships and away from spectacular events like
bloated trade shows. In this day and age, it is up
to the individual to make the greatest gains.
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Keep The Faith
The Old Hand
theoldhand.wordpresscom

5 year old: “Daddy why aren’t we allowed to

wash the car together like we used to do before?”
I

Father: "It's been that way for the last few
years, son. It's because our planet is heating up
and we have to be careful how we use water.”

5 yearold: “Daddy, why is our planet heating up?”
I

Father: “Son, because man is producing a poi-
sonous gas called carbon dioxide that destroys
an invisible protective layer around our planet
called the ozone layer. It's like a force field. When
it's broken, the sun heats our planet too much.
That's why it's hot and that's why we aren't al-
lowed to use water to wash the car anymore.”

5 year old: “Daddy, why don’t we just stop

making the bad gas then?”
|

Yes indeed. Why don’t we? The answer to
that question is politics and economics.

At this point you are probably wondering
what this has to do with technology trading.
Please bear with me for a moment because it is
having, and will continue to have, an immense
impact on our beloved trading business, be that
directly or indirectly.

| was reading a very interesting article in “The
Journal OfCleaner Production”and | quote: “The
total global footprint of carbon dioxide production
of the technology and smartphone business is
expected to grow from about 1% in 2017 to 3.5%
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by 2020 and reaching 14% by 2040. This is more
than half of the relative contribution of the entire
transportation sector worldwide.” WOW!

At this point you may sit back and say to your-
self, “I don't believe that global warming exists”
or “I don’t believe that global warming is caused
by carbon dioxide. It's all a big conspiracy!”

Well, let me tell you that science absolute-
ly confirms the existence of global warming
caused by the overproduction of carbon dioxide.
Not only that, but reports also states that if we
don’t change the way we live our lives, then the
effects of global warming will be irreversible by
2036. Some scientists actually believe those
effects are already irreversible.

Let’s not get too doom and gloom with end times

coming too quickly, let’s look at this logically.
I

| believe that if you go the doctors with an
illness and the doctor treats you accordingly, in

B2B wholesale consultants

most cases you trust his judgement and work
with him. After all, he's the doctor. He knows
more than you. He's the specialist on the sub-
ject and in most cases you trust him.

Why is it then that people will not trust the
judgement of science when we are referring to
global warming? The simple answer is politics,
power and finance.

You see, people will normally only believe
what they choose to believe if it suits their per-
sonal agenda and position. Politicians are a fine
example of that! Donald Trump, like many of
us, is a businessman first. His views on global
warming are tentative to say the least, Why?
Because to be green can be financially costly.
Unfortunately, Trump runs a business and the
USAis that business.

But in our business it doesn’t have to be that
way, nor is it that way!

Sustainability is a buzzword that has been
associated with global warming for a very long
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time. | don’t actually know what it truly means
when applied to global warming but my in-
terpretation of sustainability is the ability to
own, run and operate a business on the basis
that that business is self sustainable. If our
businesses were not self-sustaining, then we
wouldn’t be in business in the first place. But if
we apply the word sustainability in the context
of global warming,and to our own business,
then we are left with a self sustaining business
that is neither harmful to itself nor anyone else
in any way. Along with that, it is also able to
reuse or recycle its own product.

If the is to be
believed, then we are all responsible for a huge
amount of carbon production. After all, we are
trading the product that is responsible for the
creation of that carbon dioxide.

We have within our grasp a true and very real
recycling business incorporated by the used
business, and if the whispers are to be believed,
it is one of the biggest contributors to global
warming on the planet.

In my opinion, in the very near future the
global warming debate will raise its head once
more in the public domain, not that it has ever
disappeared.

Before and after the 2008 financial melt-
down, global warming was the
on earth (excuse the pun)! It all went very qui-
et after 2008 and | think that was because of
affordability. As our economic situation was in
chaos at that time, the world leaders could not
focus on anything other than survivalin the mo-
ment. 10 years later the media is at it again, re-
ports about our polluted oceans are back in the
International spotlight.

Itis very possible that the powers that be will
without a doubt implement penalties on compa-

nies for their negative carbon production in the
short term.

This of course already exists in the form of
carbon credits against carbon negative. | think
that at some point in the very near future it will
be mandatory to pay a tax against the negative
production of carbon dioxide in the form of car-
bon credits. Currently it is possible for a com-
pany to opt in or opt out. | think the intent is to
make all companies and individuals financially
responsible for their carbon footprints.

You can hold your head high knowing you
are doing your duty to save our planet and at the
same time making a few quid in the process. Well,
| for one say there is nothing wrong with that.

Corporate responsibility will be a big issue
with reference to global warming and it is some-
thing that we all have to be very aware of be-
cause it will affect our bottom line.

We can sell used
products in the market knowing that we are
contributing to a sustainable business mod-
el and at the same time continue to make our
margin. We have and will have the best of all
worlds.

| don’t know about you guys but if global
warming scenario is correct, as all the evidence
points to the fact that itis, then | would also have
immense satisfaction in the knowing that | am
been personally responsible for the future of my
own family along with everyone else’s.

Keep The Faith
The Old Hand
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teksmart

As a young rapidly growing company, Teks-
mart are an enabler of Smartphone Recycling
Solutions for other companies, allied or non-al-
lied with the technology distribution business.

Using Teksmart's products, Smartcheck,
Smartcycle and SmartC2C, they offer cosmetic
and diagnostic grading facilities, a CRM-based
buyback system that enables retailers or cor-
porations to evaluate used smartphones in real
time, and create a tailor-made end-to-end recy-
cling solution, respectively..

Having already acquired funding in Australia
through Packhorse Investments Ltd, Teksmart
are on a mission to collect and recycle as many
smartphones as they possibly can.

Teksmart have also recently partnered with a

UK-based company called CFP Ltd.
|

CFP specialises in the distribution of refur-
bished smartphones and have their head office
and warehouse in Derbyshire.

Managing Director of CFP, Richard Osborn
says “l am delighted to be involved with Teks-
mart. Whilst refurbishment and reintroduction
back into channel is a fantastic business, to
be involved with a dynamic company such as
Teksmart that is focusing on the whole cycle re-
ally is a very exciting prospect for me.”

Richard has been involved in the pre-owned
business from a very early age. He was 15 when
he boughtand sold his first smartphone on eBay,
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and now he has built up a strong international
business reselling refurbished smartphones.

“My recent investment in Teksmart will open
up awhole new plethora of opportunities to grow
and develop both CFP and Teksmart within this
very exciting arena,” says Osborn.

CEO of Teksmart, Russell Cusack, is quoted as
saying that “the alliance of Teksmart and CFP is
crucial to the further development of Teksmart. We
didn’t expect to capitalise on such an opportunity
so soon, but everyone at Teksmart is very excited
about the future opportunities that such an alli-
ance will bring. The pre-owned business is on fire
and we intend to be lighting a few ourselves”

Teksmart will be utilising CFP’s warehouse
and logistical operation based in Glossop, North
Derbyshire, UK, along with CFP'’s extensive tech-
nical knowledge and experience in refurbishing
and distribution of pre-owned smartphones.

|
For more info, you can contact Teksmart on
info@tek-smart.co.uk

or visit www.tek-smart.co.uk, or you can
reach CFP Ltd. on info@cfplimited.co.uk

or by visiting www.cfplimited.co.uk
I
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Everyone loves the smell of money. Trading
mobiles and electronics has, for a couple of dec-
ades, been at the forefront of a vibrant business
that has ensured riches and fame for many. The
dynamics have changed, markets have shifted,
and the numbers of brands have shrunk, but
the adrenaline rush remains. This article takes
the readers on a quick review of 2018, and
then some tips and tricks to effectively utilize
your online trading portals to ensure business
growth, so let's go! | am based in Dubai, so the
article has a tinge of the Middle East, butitis rel-
evant for global readers as well.

2018 Trading in Perspective. January
dawned with the news of VAT implementation in
the UAE and everything froze. | mean, it was as
if someone had seen a ghost and were afraid to
move! Then clarity dawned, and things started
moving one step at a time. | would call 2018 the
year of Huawei, as the brand made its mark as
an emerging leader, announcing plans to take
over the world and then following up on them.
Samsung stayed sluggish and comfortably
moved to the champion of mid-end though the
S and Note did not make waves. Unfortunate-
ly, the rot in the Apple started quite early with
confusion building through the year and ending
in the launch of iPhone X look-alike with vary-
ing price ranges. Nokia returned with a super
choice of feature phones being traded in quan-
tities reminiscent of the brand’s heyday. Mar-
gins across the year shrank with Huawei really
tightening the noose around trading. Who would
have thought the Chinese are the ones playing
with the strictest rules? To add a bit of insult to
injury, both Iran and Saudi Arabia have blocked
all electronic devices, specifically mobiles from
being imported as they are pushing for direct
imports and regulatory restrictions.

\A

Il KAZI NAJIB ASHRAF IS MY THREE YEARS OF MOBILE
CONSULTING IN THE DUBAI AIRPORT FREEZONE

Il TRADE BARRIERS AND REGIONAL TAXATION ONLY BRINGS
OPPORTUNITIES FOR THE BUSINESS COMMUNITY. HOW
TRADERS ADAPT TO THE NEW REALITY WILL DEFINE THEIR
SUCCESS FOR DECADES TO COME.

What's the status?
.

A good development has been the rise of
cash trading with the dangerous route of credit
going down. On the other hand, unstable mar-
kets such as Iraq, Syria and Libya have arrived
on the scene. Traders are now looking at new
products and markets to address the change,
so opportunities are rife. With the current play
at hand, it's important to think out of the box.
When one station is skipped there are always
opportunities at the next.

Trading portals are becoming more and more
important. Portals, especially handelot, essen-
tially bring the trading world at your fingertips,
and by utilizing their full potential one can open
a totally new avenue. The need of the hour is to
ensure that a systematic process is set in place,
and to work with the available information to
capitalize on the changing landscape. Subscrib-
ing to a portal and not not making use of it is like
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having a 4X4 and keeping itin the garage all the
time. Let's get to some of the tips and tricks to
best utilize these portals:

Have a Portal Owner in your company:
Make sure that there's someone who takes
ownership of all communication and corre-
spondence that goes through the portal. Having
multiple people utilize the access really doesn’t
create consistency, and the lines of communi-
cation stay blurry. Portal owners also give an
opportunity to your consultants to develop a
steady relationship with your clients and pro-
vide active support.

Be clear about your goals: Do you want to
buy or sell? Is your focus opening new regions
or just checking international pricing? Whatever
the case may be, a clarity in approach with a fo-
cused plan is a recipe for success.

lll. Assign members to specific tasks if you
have a team: Assign team members to specif-
ic tasks such as a people per region, as well as
individual goals for buying and selling. Having
distributed tasks is always great and lets peo-
ple work in sync with everyone emerging as a
winner.

Be proactive with consultants: Your
success depends on your relationship with your
consultants. As portals work on subscription, it's
the job of the consultants to keep you engaged.
Butin the end this is a two-way street; if the con-
sultants chase you but you are not responsive,
then they also tend to lose interest and call only
for renewal. Information on the best markets,
active customers and moving products rest with
the consultants, so make use of this great re-
source at hand. You can ask them to have a chat
with your key members even on a bi weekly ba-
sis, so everybody is on the same page.

Follow up is the key: This is where tech-
nology comes into play. Do you have a current
CRM in place? If not, then you can work with
programs like Pipedrive to keep tabs on the
work you are assigning. Utilizing Excel sheets
(or worse, paper) is just too tedious. A cheap
CRM solution not only cuts your tasks down, but
always puts all the info at your fingertips. With

a structured approach, you can win the game of
the changing market trends. Otherwise it will be
a constant struggle of playing catch up.

Address markets by region, products
and demand: Do not try to catch all the strings
at once in the trading maze. Split the markets
according to the availability of products that you
are looking for, as well as the ease of carrying
out business. Again, your consultants will come
to your rescue in this. They are your best bet to
know the current active regions. so if China and
Hong Kong are closed for the Chinese New Year,
then change your focus to Americas or the Mid-
dle East. Trading never sleeps.

Get a parallel reference from your re-
gional freight forwarders: Once working in a new
region, always ensure that you have a reference
about your new contact from a regional freight
forwarder regarding product quality and pay-
ment. This double-check will save you a lot of
hassle.

Follow up, follow up, follow up: Once
your CRM is settled, the alarms and messages
will keep you updated with the status of the de-
velopment of your workforce. Make it mandato-
ry to have your team get on board with technol-
ogy and watch the magic happen.

Diversify: Change your product lines
or add new products if business is getting stale.
The portals offer a host of new verticals such as
gaming, IT and spare parts.

| hope you find my tips useful. If you
want to more information on the effec-
tive use of portals, do get in touch.
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5G connectivity is about more than hyper-
fast download speeds to get you your movies
and music faster than before. This innovation is
about an “internet of things” that work together
in your homes to add convenience and security
to your life that you never thought you needed.
But what are these things, how do they help
you, and how can they do a better job of doing
what they promise?

The current trend is toward voice-activated
home assistants. Amazon’s Alexa, its sidekick
Echo, Google’s Home Hub, and Apple’s Home-
Pod are likely occupying space in your facilities
as we speak. These devices are the entry point
to the internet of things: typically no more intru-
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\\\\ Wy

IN 20 MIN

72

sive than a small screen hanging on a wall or no
bulkier then a cylinder tucked away in the cor-
ner of your kitchen counter. Furthermore, these
devices are selling at a low enough price that
they are wise investment for nearly everyone,
and help with things like cueing up your favorite
tunes, organizing to do lists, updating you on
weather forecasts and traffic conditions, and
enacting routines of simultaneous tasks with
simple voice commands.

The capacity is there for personality-build-
ing on the part of these Al-guided devices; as
of now, you can even play simple games with
these assistants, but whether that’'s awesome or
scary is not up for debate.

The year 2019 is going to be filled to the brim
with awesome things that will possess the abil-
ity to interact. Smart thermostats, like the Nest
Learning Thermostat or the Ecobee3, can learn

your habits and tendencies to heat your living
space. What's more, simple security cam-
eras from Ring or even-full fledged secu-
rity kits from Abode offer high definition
video, the ability to customize motion
triggers, and program a series of
events to happen when an unfamil-

iar presence is detected.

Of course, hazards abound that
aren’t cause by intruders, but rath-
er by a series of unfortunate events.
Electrical fires caused by overload-

ing wall outlets are a vast concern,
and for this Amazon and other com-
panies have devised smart plugs that
can dim lights and even cut power when
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it is needed most, or simply, when it is
requested to be done.

For these innovations to
work as they‘ve been thought
up, internet connectivity is
essential. is not about
merely connecting to the
internet, but giving de-
vices the ability to talk to
each other through such
connections. We've
been waiting a long time
for , but innovation
will not stop just be-
cause we've finally got
it. Where do these dig-
ital assistants go from
here? The main school
of thought is toward inte-
gration: so many current
models oftelevisions and
automobiles have voice
recognition built right in.
Another increasing ten-
dency is facial recognition
technologuy, currently being
deployed in the latest smart-
phone models. It's not hard to
imagine being on the way home
from work, uses a facial scanner on
their phone (or perhaps even perched
at the front of their car’s dashboard) to
start a routine in which the software unlocks
the vehicle, and then tells the furnace to light up
with the help of the smart thermostat, hitting the
kitchen lights on the way. Later the garage door
would be triggered to open when the car reach-
es a short distance from home.

This is just one example of a routine. Different
people have different routines, and devices like
the ones mentioned above will be built with the
capacity not just to learn, but to communicate
preferences and habits back to their respective
manufacturers. From there, new use cases could
be conceived to both help the product function
better and help it sell to people who may not
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have

considered a “smart home” lifestyle as being
right for them. With this, the issue of data shar-
ing rears its ugly head, as outside parties seek
to gain that data to market unwanted products.

ourselves from these new
eyes and ears that are scattered throughout
our homes is an issue we will be discussing all
too soon. But for now, the excitement of buy-
ing shiny new toys that can help us make our
homes just right is upon us. It's marvelous, it's
anxiety-inducing, and it's here.
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Up until now, the vast majority of discussion
around 56 has centered around the possibility
for it to enhance the conveniences of everyday
life. While the automation of background tasks
such as heating, cleaning, and protecting our
homes is certainly a desirable pursuit, in focus-
ing too much on that we overlook the possibility
that 5G can make our lives a lot more fun.

For the last little while now, gamers have
been living for seamless connectivity between
their PCs, consoles, and mobile devices. Plat-
forms like the Nintendo Switch, which has

been wildly popular and selling like hotcakes,
are the epitome of the desire for seamless-
ness. Now, one trend is toward engineering the
phones to be consoles in and of themselves, as
devices like the Razer Phone 2 and the ASUS
ROG are already on the market and earning
rave reviews with their beautiful screens, ex-
cellent sound, and lush screen performance.
The verdict is out on whether such phones will
succeed enough to take over the mainstream,
as they must be sufficient enough to perform
all the regular tasks a typical smartphone user
requires.




=333~ HANDELOT

B2B wholesale consu

Even if they prove to be a fad, smartphones
are being built to access 5G networks and the
vast amount of data they're capable of trans-
ferring. 5G will make existing technological in-
novations that are on the precipice of breaking
through, like virtual reality helmets and digital
home assistants, that much more essential for
consumers to buy, and therefore that much
more essential to have in stock. Additionally, the
ability to download lots of data quickly requires
upgraded parts, which is why we’re seeing the
quick evolution of processors, improved battery
life with quicker charging capabilities, and the
development of chipsets built to power Al tech-
nology.

Games of the (near) future will ostensibly
feature better graphics and in-game artificial
intelligence-driven functions, which means
that the size of games will take up much more
space on phones, computers, and other devic-
es. Therefore, we may begin to see cellular ser-
vice operators offer unlimited data packages.
This will, in turn, drive game developers to take
advantage of those new capabilities. Indeed,
we're already seeing it in games like PlayerUn-
known's Battlegrounds (PUBG) and Fortnite,
which are games that, in having rich amounts
of content already, require constant internet
connection. 5G will only drive developer to
create richer worlds for these and other games.

In mobile games, where additional download-
able content is often required to complete the
gameplay experience, the annoyance of doing
such will be eliminated because 5G will allow
for downloading extra content in tandem with
the main game.

e
The best thing about 5G, and you might have
guessed this from reading about all the re-
mote-controlled wonders that the near-future
will bring, is that the enhanced data transfer
may finally drive the nail in the coffins of those

pesky wires.
|

Wireless connectivity has long been a pipe
dream, but due to latency issues and insufficient
hardware leading to lag times, the technology
has never been quite there to bring the ideas of
developers into reality. 2019 could be the year
that technology users worldwide will be finally
free of wires!

In sum, while there will be some devices
tailor-made to take the 5G gaming challenge
head on, the better bet is to watch out for ex-
isting accessories to be fully realized with the
help of the faster speeds that the fifth genera-
tion wireless connectivity will bestow upon the
world.
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Are the new flagship phones enough to make up
for a lack of consumer support in China? Why
does India continue to beat the odds?

From a devices standpoint, this is a very
interesting and exciting time in smartphones.
Xiaomi’s Mi 9 and Mi Mix 4 are just around the
bend, upping the ante on the rear triple-cam-
era trend that Huawei kicked off with an un-
precedented periscope lens offering enhanced
zooming capabilities. In the Chinese market,
Vivo and Oppo are making gains, besting
Xiaomi to become the top two domestic smart-
phone manufacturers in year-on-year ship-
ment rankings as of Q3 2018. And this is all
before mentioning the introduction of artificial
intelligence into device functions, which we
touched upon last issuel

Will these dazzling new additions to flagship
phones translate to sales?

Apparently not. The overall volume of ship-
ments in China are on the decline, per a report
from Gizmo China. Reporting a 6.9% YoY drop
for Q3, the amount of product moving could
shrink as much as 10% YoY for Q4. Why? The
Handelot Times has told you about the satura-
tion of the Chinese market in the past, but there
are more underlying structural factors at work in
the drop.

Speaking in the macro sense, the global
economy is not good. This is especially true
for bilateral trade between the China and the
United States. Trade wars are not good for con-

MIERESMNG THTE

sumers as they drive up prices, which fuels the
increasing likelihood that consumers will hang
on to their devices for longer than in the past.
Lackluster innovations have played a role in
cutting into sales, too. Bigger screen real es-
tates have been the main selling point of new
devices, with technological updates behind the
glass being deemed not substantial enough
by consumers and their wallets. As such, the
average consumer simply cannot justify the
expense of every new edition of the Honor or
iPhone series.

Moreover, when consumers don’t buy, firms
look to cut their losses. Telecom service provid-
ers in China are withdrawing subsidies that take
the sting out of the expense of new devices for
buyers. When times are tight, buying for the full
price is incredibly off-putting, diminished sales
will also make it unlikely to incentivise these
providers to restore subsidies. The way these
factors are playing off each other make for a vi-
cious cycle. Is this a minor setback in the vol-
ume of shipments, or could it be setting up to be
atrend?

Indeed, technological upgrades in smart-
phones have proven to be underwhelming.
Moves by smartphone manufacturers to in-
clude features like multiple camera setups
and facial recognition technology in their de-
vices has yet to show any real benefit. And
still, it seems that new flagship devices come
forth perennially for the sake of themselves.
Artificial intelligence and 5G capability have
the potential to truly transform the place of
mobile phones in our life. However, it will not
be enough to simply roll out technology. The
onus is on manufacturers demonstrate how
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and why these new technologies are worthy
of inclusion of their flagship devices, and why
they’re worthy of consumers’ hard-earned
money.

What we are seeing now is a temporary ceil-
ing. If Xiaomi wants to reclaim the top spot in
China, and if Huawei wants to erase doubt about
its products on global scale, these firms must
justify their chase for innovation in a way that
makes consumers feel secure and confident in

their purchases. Otherwise, we will continue to
see the status quo.

MEANWHILE IN INDIA...
|

Though just next door, India seems as
though it's another planet in the shipment gal-
axy. The Business Times reports a bull mar-

-

ket for shipments, having reached an all-time
highin O3 2018. Notably, itis the first time that
smartphones have captured fifty percent of
the market, as featurephones like the revital-
ized Nokia 3310 have traditionally held court.
While Xiaomi is the top sharegetter with 11.7
million units shipped, culminating in a 27.3%
market share, OnePlus and its well-received
6T model clocked its most shipments ever in
a single quarter, besting declining giants Apple
and Samsung in the premium (>$400) smart-
phone category to do so. Samsung and Hua-
wei, in spite of recent controversies, are still
major players in the market.

]
Online shipping is also proving to be wildly
popular. This particular segment posted a 37%
quarter-on-quarter growth compared to 6.6%

growth for the offline segment.
|
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What gives? With China in decline and the
US market expected to remain flat, why is In-
dia flourishing in such ull times? As you might
have guessed, featurephones still make up a
large segment of the market. While these de-
vices are economical and reliable, the allure of
the smartphone is tempting consumers to fork
over their hard-earned cash to own a piece of
pocket-sized advanced technology. It wasn’t
long ago that smartphones were seen as some-
thing of a status symbolin the United States and
Europe before they became commonplace. As
Indians become more upwardly mobile (pardon
the pun), the featurephone market will dwindle
little by little.

And even for those who have already
crossed over to the smart side, phone re-

Options ~ Choose

placement cycles are still a reliable indicator
of sales. The International Business Times
reports techARC founder Faisal Kawoosa as
saying that, for people who bought their first

smartphone from 2015 to 2017, 2019 will
bring about a large replacement cycle. This is
especially salient in light of the new de-
vices coming about. Especially with respect
to Xiaomi, the largest player in the market, if

devices appear on shelves this year, the
growth will be there.

In light of market malaise in the world’s big-
gest consumer bases, India is where the mon-
ey is to be made in the coming twelve to twen-
ty-four months. If traders pay close attention to
the needs of this still-growing market, it may
well be the gold rush all over again.
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Xiaomi: what more can you say about
them? Their name has become synonymous
with quality, community, and innovation. And
in 2018, they began their quest for dominance
outside of Asia, breaking into European mar-

kets and setting sights on North
America. It's not enough for
Xiaomi to appear on the market,
they’re actively reaching out to
untapped consumers in these
markets and making a connec-
tion. As we've seen with the fan-
base they've cultivated in their
home market, creating a large-
scale conversation around their
products will make all the differ-
ence going forward.

2019 will be a huge year. With
the introduction of 5G, every sin-
gle company involved with elec-
tronics has a chance to step their
game up. But Xiaomi is the most
prepared of them all. Here's a taste
of what they have planned for this
young new year:

The first edition of Poco was
hailed as a flagship for those on
more restrictive budgets. Critics
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praised the smooth, reduced lag in operation of
the phone, and a variant of Poco was recently
unveiled packing 6GB of RAM! Son of Poco-
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phone will also boast large amounts of memory,
aswellas the Snapdragon 845 processor, which
is the current powerhouse of most Android flag-
ships. Though its release date is currently un-
known, this device is not one to be slept on.

Also yet to be
announced, last
year's Redmi 7
is also set to get
an upgrade. In
memory,  yes,
but also in per-
sonalization as

POCOPHO
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leaks have revealed plans for it to be released in
a plethora of color choices. An octocore proces-
sor will feed the rumored 5.84-inch LED screen,
12MP primary rear camera and 8MP selfie cam-
era. All of which makes it sound like it will be a
quality phone for those not quite ready for the
Son of Pocophone.

The Mi Series is a line of devices guaranteed
to rake in the money, providing dependability
and value for its users. Xiaomi is swinging for
the fences on this one, jacking up its camera
sensor to a whopping 48MP, not to mention a

13MP wide-angle lens and a 16MP depth sen-
sor. Clearly positioned to compete with Hua-
wei's mate series, the phone will pack the re-
cently-announced Snapdragon 855 to power
quick charging capability and, pray tell, 5G con-
nectivity.

Of course, we can't talk about 5G
without talking about Xiaomi's Ml Mix
series. If the MI 9 is tried and true, then
the newest MI Mix will be the ace in the
hole, also set to use the newest Snap-
dragon. CEO Lei Jun is betting the farm
on this promising new technology, prog-
nosticating that 5G is the cure for what
ails the current decline in smartphone
shipments worldwide. Critics say that
smartphone makers’ pursuit of 5G mo-
bile devices is a fool's errand, being that
a main aim of the network if for machines
to communicate with each other wire-
lessly. While that may be true, nobody’s
gonna say no to the possibility to down-
load at speeds up to 2Gbps. Yes, that's
two gigabits per second. 5G will give the
world that capability.

Even though Xiaomi is primarily a
device-driven company, they’re using
the imminent 5G revolution to turn into
a services company as well, making
hardware for other companies that will
enable and propagate 5G networks.
The story of whether they can make the
transition successfully is one of many
that will play out across 2019.
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Additionally, we expand on some of the list en-
tries, such as what Xiaomi has in store for 2019,
and Oppo’s upcoming expansion into European

markets. Enjoy!
|
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13. APPLE 36. NOKIA - ‘
14. AT&T 37. ANCESTRY.COM

15. CISCO 38. FORTINET

16. MICROSOFT 39. PEGASYSTEMS

17. LINKEDIN 40. RACKSPACE

18.  YAHOO! 41. SONY

19. SPOTIFY 42. QUALITY SYSTEMS

20. UBER 43. RED HAT

21. ATHENAHEALTH 44. GLOBAL PAYMENTS

22. EQUINIX 45. COMMVAULT SYSTEM

23. EBIX 46. CACIINTERNATIONAL

24. NETFLIX 47. INSTAGRAM

25. VERIZON 48. VERISIGN

26. ARUBA NETWORKS 49. HEALTH INSURANCE INNOVATIONS

27. INTEL CORPORATIONS 50. DUOLINGO

28. RIVERBED TECHNOLOGY 51. STAMPS.COM

29. COGNIZANT TECHNOLOGY SOLUTIONS 52. APPLIED OPTOELECTRONICS

30. SHUTTERFLY 53. PAYCOM

31. SOURCEFIRE 54. NVIDIA

32. HUAWEI 55. ARISTANETWORKS

33. SOLARWINDS 56. NURX

34. SERVICESOURCE 57. AIRBNB

35. SYNCHRONOSS 58. SHIPPO
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82. GITHUB

60. BIOME MAKERS 83. SAP

61. IMPACTVISION 84. SALESFORCE

62. RIPE.IO 85. INDEED

63. BIOMARKER LABS 86. SAP

64. IQlYI 87. COMPASS

65. QORVO 88. MOZILLA

66. SKYWORKS 89. AYENDA ROOMS

67. TAXIFY 90. VIBER

68. PALANTIR 91. CALYPSOAI

69. SLACK 92. HEXLABS

70. DOORDASH 93. POSTMATES

71. INSTACART 94. KHONVO

72. TRIPTECH

95. TRIBUTI

73. SOUNDCLOUD 96. LYFT

74. SLEEPBOX 97. BANKITY

75. REDEAM 98. REDDIT

76. FAIRFLY 99. WISH.COM

77. NXP SEMICONDUCTORS 100. SNAPCHAT

78. STONECO

79. QLIKTECH

80. SAMSUNG

81. VOYHOY
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