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Spoiler Alert: the newest edition from The 
Old Hand discusses the lack of innovation in 
smart technology and the saturation of the 
smartphone market. I’ll leave it to you to read it 
for yourselves, but he discusses what we have 
been able to plainly see for months now: smart-
phones are everywhere. Everybody has one, 
and everybody is happy with theirs because the 
technology that governs even the most basic 
smartphone is amazing.

As a result, the desire to upgrade annually has 
sunk and continues to sink. Can smartphones 
innovate in a way that will continue to appeal to 
people? With respect to hardware, it remains to 
be seen. I personally believe that it is software 
that will push the innovations of portable tech-
nology forward. Not only will it be incorporated 
into phones and tablets, but new devices will be 
created because the software requires it. It’s not 
coming — it’s already here.

For this edition of The Handelot Times, I de-
cided to focus on innovations in the area of aug-
mented reality and virtual reality. The idea of VR 
has existed forever, but if you haven’t heard of 
AR then these pages will get you all caught up. 

According to Statista, worldwide shipments of 
VR devices numbered 3.7 million units in 2017, and 
number around 4.65 million this year. Chief among 
those are Sony, Facebook’s Oculus, HTC and Mi-
crosoft, which we’ll go into detail about later on.

It’s all about the gear on the VR side. You’ll read 
about the current crop of devices that serve to 
transmit a whole array of rich, lush worlds for peo-
ple to get themselves lost in. Some of them are less 

expensive than you think, and of course they’re 
only getting started. Respect is paid...actually, no 
respect is paid to VR attempts from the past as we 
look back at blunders from those who tried to bring 
us the technology a bit too prematurely.

With respect to AR, I’ve taken the time to in-
terview the Polish firm Displar, who produces AR 
software that helps realistically design homes 
and facilities both inside and out. They’ve got a 
great team, and are incredibly enthusiastic about 
what they do. They envision all sorts of uses for 
AR to help people in their everyday lives, and in a 
few years we could be hailing them as one of the 
trailblazers of this technology. Whereas VR has a 
lot to do with devices, AR is all about the software. 
However, innovation here drives the necessity to 
create new devices to accommodate it, perhaps 
ones we haven’t even imagined yet.

And of course, news of these innovations 
is woven together, expertly and purposefully, 
with our regular features. We’ve got Quick Hits 
corporate news, Takeaways From The East on 
smart accessories, our breakdown of the new-
ly-announced line of iPhones, The Old Hand 
with his thoughts on innovation, and Najib’s 
Corner. We’re still looking out for you traders, 
so we also have this month a special edition of 
Stay Safe Out There on the confusing CE marks 
found on imported goods from China.

The path to the future is here now, so let’s 
embark on it!

Your Author

THE AUTHOR CHECKS IN
Heyo traders,
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Quick hits
Important news from around the tech world

As a follow-on to our March issue, when we told 
you, the traders, about mining cryptocurrency and 
blockchain technology, Thailand seems poised to 
follow suit. Per a report from TechCrunch, the Thai 
government has been overwhelmingly outspoken 
about its support for cryptocurrencies, allowing 
exchanges to operate as global businesses have 
sweetened on investment in the country.

Photographs have leaked of the upcoming Google 
Pixel XL 3, which is expected out in October. Most of 
the surprise has been 
spoiled according to 
a number of leaks 
on the new device, 
according to Tech-
Crunch, but Google 
seems to have set-
tled on a 5.5-inch 
screen and a resolu-
tion of 440 dpi.

Meanwhile, GSM Arena reveals that the speculated 
Pixel Watch will not be released this year, following 
an announcement from WearOS director of engi-
neering Miles Barr.

Following the stir Tesla founder Elon Musk has 
caused about his company on social media of late, 
top shareholders are calling for separation of pow-
ers in the company and an independent chairman 
position to be created, TechCrunch reports. 

South African cell 
phone carrier MTN is 
making moves to exit 
the Nigerian economy 
after being fined for 
moving over $8 billion 
out of the country il-
legally, according to a 
report from Bloomberg. 

Per a report from Bloomberg, China’s Ministry of Ed-
ucation is launching an initiative to limit the amount 
of time children spend playing computer games. 
The move is thought to be an effort to limit the oc-
currence of myopia (nearsightedness) in the youth.

 

The Polish government has pledged to improve 
working conditions at Amazon’s warehouses lo-
cated in the country. Bloomberg reports that work-
ers endure the performance of excessive physical 
tasks and little chance for breaks without scrutiny.

A US District Court in Texas finds that Huawei is 
guilty of multiple accounts of infringing on LTE 
technology patents, 
according to GSM 
Arena, which affects 
consumer-grade de-
vices. The Chinese 
smartphone giant 
was recently forced 
to exit the US market.
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This year, as Handelot cel-
ebrates its 10th anniversary, 
we thought it a good idea to 
celebrate with you our mu-
tual success in the industry 
by completely overhauling 
our website. We are proud to 
present to you our brand new 
site: handelot.com!

WHAT’S NEW?

Nothing has been done 
away with; on the new site, 
you’ll find all the information 
and contact possibilities that 
have always been there for 
you re-presented in a cleaner, 
clearer, fresher format. Most 
importantly, our brand new 
search engines will help prime 
you for future success whether 

you’re looking for fresh stock 
or new business partners. Our 
new advanced stock search 
system lets you search by 
manufacturer, model, seg-
ment, and more to zero in the 
exact product you need in the 
clutch. And our new lead gen-
erator helps you get in touch 
with and keep track of the 
numbers of new business part-
ners you’re bound to make. 

STARTER MEMBERS

We at Handelot have built 
up quite a name for ourselves 
in the past decade. Many peo-
ple want to do business with 
us, but not all meet the high 
standards we require of our 
trading floor members. That’s 

why we are pleased to intro-
duce the Handelot Starter 
Members for small compa-
nies who don’t have access 
to Handelot, but have enough 
good references to be eligible 
for a buyers account. Starters 
Members can post requests 
and see all offers from VIP 
Gold members, although VIP 
Gold member details cannot 
be seen. Other members can 
specify in account settings 
whether or not they prefer to 
be found by Starters.

Don’t just take our word for 
it, see for yourself. Be a VIP.

From the get-go, you can 
see we’ve got a brand-new 
look, foretelling that site usage 
will be faster than ever before. 
Login quickly and easily! 

Market splitdowns pre-
sented to you in a fresh, at-
tractive way helps you find 
the information you need in 
the blink of an eye. 

The fruits of our labor have 
brought you a speedier, more 
advanced search engine that 
lets you search by model, 
manufacturer, and other di-
mensions. Our search also 
suggests products you may 
be searching for based on 
your keywords!

Search IT components as 
well, like memory CPU and 
chipsets.

THE BRAND NEW 
HANDELOT.COM!
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Our statistics page has got-
ten a facelift, giving you easy 
to decipher information in a 
dynamic graphic format.

Our new-look VIP directo-
ry, with all of Handelot’s star 
partners at your fingertips.

Our beefed-up business 
card section!

For our serious traders, we’ve 
integrated Google Maps tech-
nology into our logistics tracking 
function, letting you see where 
everything is at a glance.

Our pride and joy is our new 
lead generating and filtering 
system for sales profession-
als. From now on, Handelot 
helps you generate and or-
ganize leads so you can have 
them as you want them.
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Our new-look trade alert 
system plainly presents infor-
mation to help you steer clear 
of fraudsters.

Making business connec-
tions can be fun! Our revamped 
pop-out chat interface lets you 

give your interactions the per-
sonal touch by adding avatars 
to your profile.

Our new Activity Summa-
ry function updates you with 
business opportunity to your 
liking. Whether every hour or 

every month, set the frequen-
cy of summaries to be deliv-
ered straight to your inbox.

Our Starter members can 
use the new handelot.com to 
access information needed to 
buy stock.
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VR technology is working hard to have its mo-
ment in the sun. With headsets coming down in 
price for home consumption and the rise of VR as a 
group activity for professional and casual settings 
alike, it’s quietly becoming a mainstream fixture of 
the monoculture. It’s hard to ignore that there have 
been mis-steps; even as the Oculus Rift threat-
ens to become a fixture of entertainment centers 
worldwide, The Economist cites its not-quite-wire-
less nature, lower-than-expected image resolution 
and VR startups’ eagerness to cut costs as a signal 
that the technology is in its death throes.

Just as it was unfair to criticize Ronaldinho for 
not being a world-renowned football star at age 
10, it’s unfair to criticize this budding technolo-
gy, which has long been a tech freak’s dream, 
for not reaching maturity right here and right 
now. Even so, it’s irresistibly fun to look back 
at past tech novelties that we thought would be 
The Future and shake our heads -- at both the 
manufacturers and ourselves.

NINTENDO’S VIRTUAL BOY

Throughout the 1980s and 1990s Nintendo 
was on a real hot streak, with the Nintendo Enter-
tainment System (and its Super sequel) selling like 
hotcakes and the Game Boy allowing gamers to 
game on anywhere at anytime. The Virtual Boy 
was one of Nintendo’s only big failures; it was port-
able but impractical to use on the go, and the com-
pany didn’t support the release of the device with 
an extensive library of games. Most of all -- and 
this is a shortcoming that befell most early virtu-
al reality devices -- it wasn’t actually an example 
of immersive virtual reality, using technology that 
amounted to little more than high-tech 3D glasses.

THE SENSORAMA

Speaking of virtual reality technologies not 
living up to their names for not qualifying as 
immersive, the Sensorama hardly qualifies as 
technology. Unveiled as a prototype in 1962, 
Morton Heilig’s mechanically functioning (!) 
novelty meant to place a box on a viewer’s head 
which showed a stereoscopic movie, releasing 
scents and blasts of wind as the narrative re-
quired. Heilig’s vision of futuristic cinema did 
decidedly not start here, although VR develop-
ers’ obsession with large headsets certainly did.

NINTENDO’S POWER GLOVE

Credit where credit is due for thinking outside 
the box; before Nintendo fell in lockstep with 
the headset trend, they attempted a glove that 
relied on motion-tracking technology to control 
gameplay (not too much unlike their earlier NES 
accessory, the Zapper). It looked cool to kids 
everywhere, especially after debuting in the hit 
movie The Wizard. However, it was less effec-
tive than the standard NES controller for the two 
games it supported. Despite selling nearly one 
million units, the Power Glove phenomenon was 
over as quickly as it began.

THE BLUNDERFUL WORLD 
OF VIRTUAL REALITY
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Mobile phones are indispensable tools of our 
everyday lives, it goes without saying. As much 
as we “live” in them, however, it’s not an immer-
sive experience. Granted, our phones don’t need 
to be an experience, but a new market has opened 
up that desires a liveable virtual environment for 
a multitude of situations. That’s where augment-
ed reality (AR) and virtual reality (VR) come in. 
These technologies seek to replace interaction 
with elements on a two-dimensional screen with 
the ability to interact with them in a physical 
space. Instead of using a game controller to move 
your character in a first-person shooter, imagine 
being the shooter in a programmed world. Or, in 
navigating unfamiliar real-world environments, 
having virtual aids and cues coexisting with nat-
ural objects. The moment for these technologies 
has arrived, and we are beginning to see how 
they will be not just tools, but indispensable fix-
tures of how we interact with the world we live in. 

A PRIMER

Augmented reality (AR) is a technology that 
endeavors to map virtual features onto indoor 
and outdoor environments alike. In using AR, 
the virtual technology in use does not deter fo-

cus from the real world. 

AR environments are accessible through all 
manner of downloadable apps for smartphones 
and tablet. Apple in particular went big in its em-
ployment of AR through last fall’s iOS 11 update, 
integrating it into messaging and photography 
functions. A number of specialized devices have 
been specially developed for AR, however, most 
of which take the form of glasses. So far, the most 
well-known of these has been the Google Glass, 
which is essentially a wearable smartphone that 
a number of professions use to enhance their 
on-the-job knowledge, including doctors, sur-
geons and property developers. Some firms, like 
GPS kingpin Garmin, have released specialty AR 
glasses for cyclists to help them keep up to speed 
on their immediate environments. For the gener-
al populace, Microsoft HoloLens is coming soon. 
The “development edition” is available, though 
the USD $3000 pricetag is still too deep for most 
to take the plunge on a beta version. 

Many AR headsets are, in fact, unavailable to 
the general populace, in development, or have 
an imminent release date, like the Vuzix Blade 
or the Magic Leap. However, Dell’s Meta 2 has 
been available for consumers since early 2018 
at half the price of the beta Hololens, though 
it is for indoor use only. The Epson Moverio 
Drone Edition is also on sale for the increasing-
ly expanding drone photography market, which 
makes this one of the smartest shipping invest-
ments on the entire scene.

Virtual reality (VR), on the other hand, is a 
technology that you’re likely more familiar 
with. The basis of many a science fiction fan-
tasy for decades, VR seems poised to finally 

AR and VR
THE FUTURE IS NOW
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make itself a staple of our lived experiences. 
Unlike the hybrid realities of AR, VR creates 
a fully simulated world, and the equipment is 
designed to envelope the user fully and com-
pletely into it. The technology is here, it’s now, 
and it’s gaming steam.

There have been many attempts at mak-
ing VR a mainstream thing in the past twenty 
or thirty years. Samsung was a frontrunner of 
the current wave, integrating the technology 
into its Galaxy phones with its Gear VR line of 
complementary headsets. However, the pri-
mary use for virtual reality is gaming, meaning 
that all the major console manufacturers have 
taken pains to develop immersive game envi-
ronments. The most popular VR headset at this 
time is the Oculus Rift, designed to work with 
PCs. The similarly PC-oriented HTC Vive is its 
main competitor, both delivering high refresh 
rates and low levels of redundancy. The Sony 
PlayStation has its own headset as well. Even 
though the emphasis is on the virtual, their suc-
cess depends on cooperation with the physical 
world. All of these devices require multiple ex-
ternal sensors to establish the virtual space in 
the real world, which is typically as large as a 
family room.

Meanwhile, Samsung (along with other tech 
firms like Acer and Lenovo) has partnered up 

with Microsoft to develop equipment for interact-
ing in a so-called “mixed reality” environment 
that aims to bring the 2D computer experience 
into the 3D realm. In so doing, they are trying 
to establish Windows 10 as a virtual a space for 
users to inhabit as well as base for virtual reality 
gaming. Results so far have been, well, mixed.

VR headsets are standalone as well, not 
needing a console or computer to run off of. 
Oculus’s companion to the Rift, the Go, helps 
you enter virtual reality spaces with a headset 
and the help of a phone app. Headsets of this 
ilk aren’t as high-powered; they graphics aren’t 
as impressive and, being that they have internal 
sensors rather than external ones, are limited 
in the field of vision and area of physical space 
they can work in. 

To belabor the point just a little, advances in 
technology are calling for the insertion of virtu-
al objects into physical spaces. It’s becoming 
clear that VR is for entertainment and AR can 
be deployed for more serious purposes. Many 
devices are in development that will make these 
technologies more immersive, more practical, 
and more readily available to the masses. Ex-
pect this to not be the last time you hear of these 
technologies. They are not fads, but they will 
be facts of life. And the market will be there, ex-
panding every step of the way.
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We are getting what we have always wanted 
with virtual reality (VR) becoming a fixture in pri-
vate and public life. However, lots of tech com-
mentators speculate on the idea that that the 
bigger revolution in our lives lies with augment-
ed reality (AR) technologies. No special hard-
ware is required to take advantage of it (although 
it is certainly being developed, more on that in a 
moment). Up until this point in its lifespan, lots 
of its development is found in gaming. Case in 
point: when people think of augmented reality, 
the first touchstone is Pokemon Go!, the global 
phenomenon that first struck in the year 2016 
and is still going strong. Apple also introduced 
the feature to multimedia messaging that makes 
emojis come to life. 

But is that all?

In this, the year 2018, we are coming to find 
that AR is multifunctional and multipurpose, 
having the ability to help us in facets of our lives 
that range from tourism to storytelling to work-
site safety. And it can even assist in helping 
people achieve a universal dream: having one’s 
own home. 

Displar is an augmented reality software 
development firm based in the Polish city of 
Wrocław. Having been around for scarcely 
more than a year, Displar is already making a 
play to become a household name in AR, both 
figuratively and literally: their aim is to become 
a helping hand for real estate developers and 
home furnishing retail outlets by creating tai-
lor-made software solutions that allow them to 
help consumers visualize both the interior and 

exterior of their homes. 

The Handelot Times recently sat down with 
Andrzej Pajda, public relations manager and 
head of business development for Displar, who 
shared his opinions and his enthusiasm for this 
novel technology, which he believes has serious 
implications for changing the way we conduct 
our lives in the not-so-distant future.

 � TELL ME ABOUT DISPLAR.

AP: Displar is a product owned by the 
VAR Unit company, which specializes in 
two types of technology: virtual reality 
and augmented reality. It is a technol-
ogy that can really help people. People 
often think about AR/VR as a kind of 
entertainment, things that are done for 
fun but not anything that will make a 

DISPLAR: 
LEADING THE AUGMENTED REALITY CHARGE
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significant change in people’s lives. We 
believe that this technology can make 
our lives easier. This is why we came up 
with Displar. We want to develop AR to 
help people. 

From the outset, Displar is an app that 
shows any kind of 3D content in people’s 
surroundings, in real time and real size. 
Use cases could be for home furnishing, 
like what IKEA does with their furniture 
in allowing you to visualize a 3D model 
of a piece of furniture in your own home 
through the use of our app. This is one of 
the things AR can be used for.

 � HOW DID YOU GET INVOLVED WITH DIS-
PLAR? 

AP:  I was already working with VAR 
Unit with Wojtek (Tubek) and Krzysiek 
(Begiedza), and it was more like Displar 
got involved with us. As VAR Unit we 
were already involved in AR projects for 
a pharmaceutical company. These pro-
jects were made-to-order, and while we 
were developing them we knew that if 
we wanted to scale our business... [VAR 
Unit] already had competency with soft-
ware development, because Wojtek had 
done gaming and some other coding 
projects. Krzysiek has specialized skills 
in creating interactive 3D applications 
, and I knew about the business side of 
things from having run a couple busi-
nesses in the past. We developed it for 
6-9 months before we had it fully ready 
for show. 

The idea is to use AR to help people. 
Specifically to help people sell things 
using AR technology. We’re in talks with 
a lot of potential business partners who 
want to use our software for their busi-
ness. 

 � YOU MENTIONED USING YOUR SOFT-
WARE FOR FURNITURE SHOPPING. WHAT 

ARE SOME OTHER USE CASES FOR DIS-
PLAR?

One of our first clients was a company 
who makes corporate furniture. They 
loved that we could outfit the whole of-
fice virtually and show it to them on the 
app. Not long ago, we got advice that we 
should step into the real estate market. 
The problem for people building their 
own homes is that they can’t see it before 
it gets built. They have blueprints, but 
they’re not easy to read and interpret. Of 
course you can order a 3D visualization 
of it but that costs a lot of money. Most of 
the time, that’s not the case. Displar Es-
tates gives you the look and feel of your 
finished project, which is important when 
you’re trying to invest a lot of money. 

I’ve heard horror stories about building 
houses: one such person contracted a 
company to build a house, and when 
the owners arrived to look at the finished 
thing, they found that it was oriented in the 
wrong direction! So Displar Estates can 
help contractors visualize a building as 
well, so they can build it right the first time. 

 � SEEMS USEFUL!

The way people buy houses now is they 
do it online. You can choose from hun-
dreds of blueprints and the contractors 
will come build the place. But until it 
is done you can never be exactly sure 
how the thing will look on the property 
you’ve chosen for it. It could be too big or 
too small. Many things could go wrong, 
and probably will. Using Displar Estates 
is like dodging that bullet.

 � FURNISHING, REAL ESTATE - WHAT IS 
THE NEXT LOGICAL STEP FOR DISPLAR?

We’re having a lot of discussions with 
companies all over Europe to use the 
Displar software for their own ways. We 
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are an ISV (independent software vendor) 
Microsoft Partner, because our software 
is based on their Azure platform. They’re 
helping us because if we get business, 
then they get business. All of which might 
sound strange because they’re a giant 
corporation and we’re just five guys in an 
office in Wrocław. But they rely on their 
partners, and the more partners they 
have, the better it is for them.

I’d like to see Displar get into retail. Real 
estate and retail are the two biggest 
markets we could possibly help. But I’m 
a game freak and always have been, 
so I’d like to see some AR games done 
properly, using the space of your city to 
do things like a scavenger hunt. One day 
we will all have an AR app the same as 
everyone uses Uber, and we will all have 
AR goggles, and those will be great op-
portunities for advertising.

 � SPEAKING OF GOGGLES, WHICH AR 
DEVICES WOULD YOU SAY ARE YOUR FA-

VORITES OUT OF THE CURRENT BATCH? 
WHICH DO DISPLAR LOOK BEST ON?

So far, the most stable are mobile 
devices, like those running iOS and 
Android. We are also looking to add 
support for devices like Microsoft Ho-
loLens, the recently released Magic 
Leap goggles and Daqri smart glass-
es. But all of these devices need to go 
further to work well with our software, 
in terms of CPU and field of vision. 
Magic Leap and Daqri released devic-
es this year that have similar capabil-
ities to the HoloLens, which came out 
three years ago. So this could mean 
that Microsoft is three years ahead of 
the pack, and could be even further 
with HoloLens 2.0 rumored to be right 
around the corner..

 � THERE ARE A LOT OF AR DEVICES 
WHOSE RELEASE IS IMMINENT. IS IT TIME 
FOR DEVICES TO MAKE A BIG LEAP AND 
BECOME PRACTICAL FOR CONSUMERS?
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I think it is. But as I said, there are two 
big challenges: CPU and field of vision. 
You need those two on board to provide 
users with a great experience. Magic 
Leap has a great field of vision but a me-
diocre CPU, while Daqri’s glasses have 
poor field of vision but a great CPU. I’m 
sticking with HoloLens for now.

 � HOW DO YOU USE AR/VR IN YOUR PER-
SONAL OR PROFESSIONAL LIFE?

As I said, I love gaming. There are a lot 
of places where you can rent devices, 
take a group of friends and play an aug-
mented reality game. It’s like a social 
thing. I don’t own any AR or VR devic-
es myself; I used to own a VR headset, 
but it turned out my apartment was too 
small for that. Devices require enough 
spaces for the censors to reflect the 
physical environment and simulate a 
virtual one, and I didn’t have that.

 � ANYTHING ELSE WE SHOULD KNOW?

People tend to perceive AR as a very 
expensive and experimental tech-
nology, like it’s developed by NASA 
or something else that’s very intimi-
dating. That’s not the case. The mes-
sage we want to put across is that 
it’s affordable. Many big companies 
are developing the technology, and 
many devices are now on the market, 
which are lowering the price of them. 
It’s not thousands of dollars and it’s 
not years from now. AR is here and 
now, and there’s nothing to be scared 
of. It’s a great tool that can make our 
lives easier.

 � IF YOU’RE INTERESTED IN DISPLAR’S 
AUGMENTED REALITY SOFTWARE, BE 
SURE TO CHECK OUT DISPLAR.COM. YOU 
CAN ALSO SEE WHAT VAR UNIT IS UP TO 
AT VARUNIT.COM. THANKS FOR YOUR 
TIME, ANDRZEJ!

This interview has been edited for 
length and clarity.
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When Apple unleashed the iPhone X on the 
world last fall, it promised a bezel-less screen. 
And that’s what we got, but with a caveat: the 
notch. It’s an eyesore, and nobody seems to 
know exactly why it’s there in light of Xiaomi do-
ing it much better with their Mi Mix. But because 
Apple Did It, the year 2018 has been packed 
with numerous Android clones of that blasted 
notch, with OnePlus’s stellar 6 and the brand-
spankin’-new Huawei P20 chief among them. It 
serves no purpose, yet there it is. 

The camera’s the thing. Being a smart-
phone manufacturer today, the market re-
quires both front and back cameras, sure. We 
get it. Chinese smartphone upstart Doogee 
gets it too, bringing out an old trend to ac-

commodate them: the slider. Arguable one of 
the weakest features of phones as they give 
it a site of potential breakage, its copyright 
infringingly-named Mix 4 sports a half-inch 
sliding mechanism from which the camera 
peeks out. Having been conceptualized ear-
lier this year, it’s no coincidence that Xiaomi, 
with their upcoming Mi Mix 3 due in October, 
also has a slider. Oppo and Honor have also 
incorporated the function into the newest edi-
tion of their flagship phones. 

Two things can be gleaned from this trend: 
one is that Xiaomi Did It is becoming the new Ap-
ple Did It, and the other is that this could be the 
tip of the iceberg with respect to bringing back 
an old staple. The Slidening is upon us, people. 

IS THE SLIDING PHONE BACK?
Forget the Notchpocalypse, brace yourself for the Slidening





What is the European CE mark?

It’s a designation you’ve likely seen every-
where without thinking about it. Established 
in 1985, the titular ‘CE’ is a French term that 
stands for conformité européenne (English: Eu-
ropean conformity). It is a mark that is placed 
on all manner of products from electronics to 
toys to vehicles and even explosives. Prod-
ucts bearing the CE mark are certified by the 
manufacturer to have met any and all applica-
ble directives related to its production, and this 
burden of proof is on the manufacturer. From a 
design standpoint, regulations call for the mark 
to consist of the letters ‘C’ and ‘E’ in a round-
ed manner derived from a circle. The letter are 

spaced in such a way that the extended circles 
do not overlap, and may not have a height of 
less than 5 mm. 

What is the Chinese CE mark?

It goes without saying that China is one of 
the world’s leading exporters of goods. For 
them, the CE is simply the “made in China” 
stamp in a stylized manner. It is similar to the 
European CE logo except that it does not re-
spect the design standards of said logo; the 
common letters that comprise the logo are 
squeezed closer together. And they be found 
on just about every product that has come out 

Stay Safe Out There: 
A Primer on CE Markings
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of China, from household items to foodstuffs 
to, yes, electronics. Including many that are 
circulating throughout the EU currently.

Does It Make A Difference?

Is this alarming? Goodness, yes! The two 
marks have been plastered on products for over 
a decade now, and while it likely isn’t an inten-
tional ploy by Chinese authorities to more easily 
get goods into Europe, any trader or seller with-
out a keen eye could possibly mistake the mark 
of origin for the mark of quality, falsely assuring 
their customers (and themselves) of quality that 
simply isn’t guaranteed. 

The manufacturer (when in the EU) or im-
porter (when outside) bears the responsibility of 
making sure a product complies with directives 
to get the European CE marking, and marked 
products come with a certificate of compliance 
from the EU —.the Declaration of Conform-
ity (DoC). It is important to note that previous 
compliance does not ensure future compliance; 
EVERY product must be inspected to receive the 
mark and the certificate. Chinese suppliers have 
been known to issue fake DoCs that supposedly 
come from the EU and claim compliance while 
not doing anything to ensure it (sometimes be-
ing copy/paste jobs from other directives in its 
kind. With respect to the mark itself, it should 
be permanently emblazoned on the packaging 
rather than a sticker.

In moving stocks from continent to continent, 
it’s necessary to be in contact with your supplier 

at all times. A supplier’s own declaration of con-
formity is actually sufficient in most EU mem-
ber states, if the product brand is owned by 
the supplier and especially if you can provide 
the technical file. But when it’s not owned, do 
everything in your power to get your hands on 
an authentic EU DoC. It won’t be cheap, nor will 
it come in a matter of days, but it isn’t worth the 
cost of your firm going under. When the prod-
uct is out of your hands, vigilance must be taken 
lest you be the one holding the bag.

Information in this article taken from Chi-
naImportal.com
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Mobility PLATFORM:

ABC Data S.A.

Bluefin Century s.r.o.

BM Electronics FZCO

Cell-Tel MIDDLE EAST LLC

Central point Europe s.r.o.

Domo Trading Limited 

Eurostar Global Electronics Ltd 

GERSIM IMPEX

Jupiter GSM 

Rixos FZE

Parktel Sp. z o.o.

NOVAPHONE sp. z.o.o S.K 

PPA International AG

TELPUR SRL

SELTE SPA 

SG SPA

Sound Business

 LMD GROUP GOLD LTD

Tekpoint GmbH

Intrade d.o.o.

XTG S.A.
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Mobility PLATFORM:

InHome PLATFORM:

Yukatel GmbH

HTP 

Q-CONN GmbH

Phone Parts Express

Prestige Group Srl

SGM Socher Inc

For quotations please email 
times@handelot.com 

or call us at 
+48 717 152 600

Domo Trading Limited 

Intrade d.o.o.

Segment Bilgisayar

LMD GROUP GOLD LTD

SELTE SPA 

Q-conn GmbH

SG SPA

BM ELEctronics FZCO

SGM Socher Inc
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Smartphone volumes may be on the decline, 
but their smart portable counterparts are getting 
shipped with increasing frequency.

As vast as the world is, there’s a finite limit on 
the consumer market’s thirst for smartphones. 
Generally, people don’t need to update every 
year, regardless of how stunning the displays 
and how power-packed the performance is. But 
all hope is not lost: smartphones are the control 
center of the burgeoning smart-home technolo-
gy wave, and as consumers move to deck their 
homes out in the latest wireless accessories, 
that’s where the money’s going. This month’s 
Takeaways From The East, where the popular-
ity of smart-home devices and accessories tell 
us where manufacturers could soon begin to fo-
cus their attention more sharply in the wake of 
the levelling-off of smartphone shipments.

Of all the smart-home accessories, let’s 
focus on two. First, Canalys reports that the 
smart speaker trend is happening worldwide; 
in Q2 2018, the shipments of these devices 
grew by 187%. Google takes the top spot with 
32.3% of the global market share, up from 
16.9% in Q2 2017, and Amazon’s popular 
Alexa speaker has garnered them the #2 po-
sition at 24.5%. The newcomers to the game 
round out the top 4, as Chinese powerhouses 
Alibaba takes 17.7% of the cake and Xiaomi nabs 
12.2%.

Alibaba’s presence is especially felt in its 
home country, where it has 50% of the mark-
er having shipped three million units. Hattie He 
says that the Chinese firms have relied on ag-
gressive price cuts to fuel their rise in this sec-
tor, and could even overtake the US in this firm 
soon.

The other popular smart tech item appears to 
be smartwatches. Apple knows what the peo-
ple like; their shipments have seen 
a 30% increase year-on-
year, also per Can-
alys. However, 
other manu-

TAKEAWAYS 
FROM THE EAST
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facturers have caught up and left Apple a small-
er piece of the pie. Fitbit, Garmin and others are 
major players worldwide. However, Apple’s ace 
up its sleeve is the release of Apple Watch 3 in 
Asia, which features LTE connectivity and has 
proven extremely popular there. Even though 
there’s stiff competition, plus threats from im-
pending Google and Samsung watches in the 
offing, Asian markets are keen on reselling 
connected devices to generate extra revenue, 
boosting Apple’s numbers in the process.

None of this is to say, of course, that smart-
phones will suddenly stop being made, sold or 
shipped; Huawei has just overtaken Apple in 
worldwide smartphone shipments for the very 
first time. Nor does it mean that we can expect 
yearly editions of these smart devices, as Apple 

seems poised to ride the wave of Se-
ries 3 of their watch, released 

a year ago this Septem-
ber, for the foreseea-

ble future. These 

markets will bubble up, have some time in the 
sun, and then defer to the newest smart device. 
This is no time to sleep in the smart-home de-
vice and accessory market. Get in now, but keep 
your ear to the ground for the earth is moving 
quickly in this sector. 
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Really, are the new crop of iPhones necessary?

Remember last year when the iPhone hype 
was so loud it nearly gave us tinnitus? Remem-
ber how we were all waiting to see if they could 
really pull off a phone design without a bezel? 
Remember how our minds raced as we won-
dered what other technological advancements 
they could pack into a shrinking device? And 
remember how we were disappointed. 

Now realize how quiet the hype machine was 
for the follow-up this year. For some of you, this 
article might be the very first time hearing about 
the newest devices coming straight outta Cu-
pertino.

This past twelfth of September, Apple did its 
yearly unveiling of the brand new iPhone. Going 
off their self-established beaten path of num-
bering convention, the iPhone XS (with a start-

ing selling price of $999), XS Max ($1099), and 
XR ($749) mimic the bezelless, notchful design 
of the previous iPhone X on all three price tiers. 
The rollout is set to begin on September 21.

The XS and Max come with a dual 12MP 
camera, while the XR rocks the single-lens 
setup (though all now boast advanced shoot-
ing features such as smart HDR and adjustable 
bokeh). Other interesting developments contain 
the inclusion of the dual SIM card — or rather, 
the inclusion of one SIM slot along with the built 
in SIM card. Either way, it means Apple has fi-
nally joined the rest of the smartphone world in 
supporting travellers and digital nomads who 
need that extra slot for continuous local access 
to data and airtime. The new A12 Bionic chip 
means that speed of operations expands near-
ly tenfold. And the smallest phone, the XR, is 
taller and has bigger screen real estate than last 
year’s middle-tier release, the iPhone 8 Plus. 

APPLES TO ORANGES: 
THE NEW IPHONE COMETH
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What does it lack? Well, if you’re a consumer 
not willing to shell out for the AirPods, the de-
vices no longer ship with a complimentary don-
gle for those still hanging on to auxiliary head-
phones or earbuds. Those are now available 
separately for $9, though the move has ostensi-
bly been done to prod their fanbase to crossover 
to their wireless earbuds. Additionally, TouchID 
is gone, being completely replaced by FaceID, 
which might alienate those who are reluctant to 
join Apple’s vision of future security.

The door is closed on the bezel era, and is 
shutting fast on the auxiliary connection era 
as well. In light of stagnating smartphone ship-
ments worldwide, it seems a good moment 
to pause and ask “is this phone necessary?” 
Speed is always nice, but how much speed does 
one need? What about their consumers who are 
just trying to enjoy their tunes without being co-
erced to buy extra accessories. True, the aver-
age Apple fan’s wallet is probably fat enough to 
support extra purchases, but it’s the principle of 
the thing that matters. Why would anybody but 
the most eager technophiles let their own needs 
and conveniences be dictated by their smart-
phone manufacturer? Especially when other, ri-

val firms like Xiaomi are learning how to listen to 
their fans and provide a quality, practical prod-
uct? Do they think the shooting features alone 
will keep their fans coming back for more?

In the past two decades, Apple has assumed 
its followers would not only remain loyal, but 
expand wherever the company is willing to go. 
Will this generation’s speed and screen real es-
tate be enough to motivate continued following? 
The XS and XR represent Apple’s crunchtime. If 
it is a success, it represents the company’s abil-
ity to navigate a crisis of faith in the market. If it 
fails, it will be seen as a prime example of why 
shipments have flatlined in the year 2018.

Another key example is the support for aug-
mented reality technologies a device has. Rest 
assured, this functionality will be crucial to the 
amount of devices of any stripe shipped going 
forward. Smartphones are a key way in which 
users access augmented reality materials and 
spaces, but they are by no means the only ones. 
If it feels like so much is at stake with Apple’s 
newest release, that’s because it is. And if alter-
nate practical options for accessing augmented 
reality spaces are developed for consumers, the 
smartphone market is about to have a problem.
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As a techno freak I am always looking for the 
next big thing that will change the way we live 
as a human race. I am confident enough to say 
that historically Smartphone’s certainly did that!

Been involved in the business of mobile 
phones and living, eating and breathing it for 29 
years, the latter years have somewhat become 
a little dull for me. I am sure that it’s not the case 
for everyone in the business but it is for me. 29 
years is a long time.

After all the mobile phone has historically in-
corporated into its development, the internet and 
cloud, the pc, navigational tools, music and video 
and a whole dimension of applications that can 

make life a whole new and different everyday ex-
perience, but I do feel that its all old hat now. Our 
lives are so fast that it doesn’t take long to get ac-
customed to any type of change within it. Brexit 
and Trump are prime examples of that. 

The problem that currently exists in the 
Smartphone manufacturing business is entirely 
related to two things, saturation and innovation.

Now one without the other would be ok, but 
both at the same time leads us to apathy and ul-
timately for the manufacturer fewer and slower 
sales. If it’s slower for them then it will surely be 
slower for us, after all we are responsible for at 
least a third of their sales.

Food For Thought?
Keep The Faith
The Old Hand

theoldhand.wordpresscom 
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If we had a spark of innovation, the kind of 
spark that Steve Jobs gave the business when 
he took all the relevant technology and com-
bined it directly into one handheld gadget now 
called a Smartphone then we would have a 
URICA moment in history that truly changed 
the course of humanity and went on to form the 
largest company in the history on man, valued 
at over 1 Trillion USD, yes we all know who they 
are. Currently this doesn’t exist and neither can I 
see it in the pipeline. 

We currently have vast and exciting techno-
logical advancements in AI, Electric Powered 
Transportation, Drone Innovation, IOT and all 
kinds of Biotechnology and much to do with 
Quantum Physics but the Smartphone business 
seems to be somewhat stagnant.  

The networks margins have shrunk due to voice 
having no value and the manufactures are strug-
gling to progress due to innovation and saturation. 

I can see small sparks of innovation in the 
current Smartphone’s innovative growth, facial 
recognition, touch less screens but currently I 
can’t see a big game changer in innovation.

So where does this leave the parallel trading 
business? Firstly don’t panic guys. You have in-
vested your time and resources into one of the 
largest industries in the world with over 1.6Bil-
lion Smartphone’s sold annually.

Just a quick analogy of that, currently I am 
consulting for the Smartphone recycling busi-
ness, the production process of Smartphone’s 
worldwide produces 50% as much carbon diox-
ide as the carbon footprint of the whole of the 

worlds transport sector. 
So I don’t think there are any worries about 

you making a few quid now or continuing to do 
so in the future. However from an innovation 
prospective I do get concerned for the future of 
the Smartphone. 

I can see LED screens everywhere, the walls 
of our houses built from LED screens, in our cars, 
our offices and working environments but where 
would that leave the Smartphone’s? Off course 
this is a long way down the road but I can’t help 
but hope that those great innovators can come 
up with something really special just for us guys 
and just like they have done historically. 

Just think about that for a second, if there 
was a URICA moment waiting just around the 
corner, how would that change the dimensions 
of the business, your business? 

Well off course just as it did in the past every-
one would want that technology in the palm of 
his or her hands, and yesterday. Sales, Sales, 
Sales.  

Born to trade, I am off course an eternal op-
timist and a small corner of me believes that 
the technology innovation will all of a sudden 
appear from nowhere and then we will ignite a 
new trading revolution for at least a few years 
to come.

Come on you creators, inspirers and technol-
ogy geniuses, get cracking, we are waiting for a 
top up!

Keep The Faith
The Old Hand

theoldhand.wordpresscom  
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OPEN AN ACCOUNT FOR FREE 
OR REQUEST A QUOTE.

BOOK YOUR CURRENCY ONLINE OR OVER THE PHONE WITH YOUR 
PERSONAL ACCOUNT MANAGER.

PAY FOR YOUR CURRENCY BY CARD OR TO ONE OF OUR MULTIPLE 
BANK ACCOUNTS AROUND THE WORLD.

WE’LL SECURELY TRANSFER THE MONEY IMMEDIATELY BY SWIFT 
ANYWHERE IN THE WORLD.

1

3

2

4

WWW.RATIONALFX.COM

USE CURRENCY 
USE RATIONAL
MENTION HANDELOT 
TO GET DIRECT 
BETTER RATES!!!

PLEASE CONTACT 
ONE OF OUR TEAM 
AT FX@HANDELOT.COM
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NEW

Current Logistics and Service providers on handelot.com: 

AIR EXPRESS POLAND Sp. z o.o. 
Wroclaw, Poland

Qualilog s.r.o.  
Praha, Czech Republic

BlankIT Ltd 
Staffordshire, United Kingdom

M.T.S. Trasporti e Servizi Logistici 
Casnate con Bernate (Como), Italy

MASTER LOGISTICS & WAREHOUSE s.r.o. 
Chotebuz, Czech Republic

Michael Kyprianou Malta Ltd. 
Imsida, Malta

TRANSECORT LOGISTICS SL  
MADRID, Spain

Universal Freight & Logistics LLC 
Doral, United States 

Interken Freighters (UK) Ltd  
Feltham , United Kingdom

Captains Freight Services HK LTD 
Hong Kong, Hong Kong

Dignis Trade UAB 
Vilnius, Lithuania

DREAM CARGO SERVICES SRL 
BUCHAREST, Romania

Globo Swiss Sped Sagl 
Lugano, Switzerland

Neva Systems 
Kent, United Kingdom

365 Days Freight 
Dubai, United Arab Emirates Union 

Prima Air Sea s.r.o. 
Prague 6, Czech Republic

Citius Trust Limited 
Nicosia, Cyprus

RationalFX Ltd  
London, United Kingdom 

For quotations please email 
times@handelot.com 

or call us at 
+48 717 152 600

For quotations please email 
times@handelot.com 

or call us at 
+48 717 152 600

For quotations please email 
times@handelot.com 

or call us at 
+48 717 152 600



Najib
,
s Corner

VIP Article  

 � KAZI NAJIB ASHRAF IS MY THREE YEARS OF MOBILE CONSULTING IN THE DUBAI 
AIRPORT FREEZONE

 � TRADE BARRIERS AND REGIONAL TAXATION ONLY BRINGS OPPORTUNITIES FOR 
THE BUSINESS COMMUNITY. HOW TRADERS ADAPT TO THE NEW REALITY WILL 
DEFINE THEIR SUCCESS FOR DECADES TO COME. 

My Three Years of Mobile Consulting 
in the Dubai Airport Freezone

Trade barriers and regional taxation only 
brings opportunities for the business commu-
nity. How traders adapt to the new reality will 
define their success for decades to come. 

Here’s my story, well, professional story for 
the past 3 years when I had decided to take up 
consulting as a full-time occupation. Little did I 
know that I was jumping at a time of a historic 
change in the industry. I can split the timelines 
into three distinct years, each representing a 
dominating business wave. Here we go:

2016: Business as usual with slight inklings of 
Used Devices creeping up through the cracks.

2017: Dominance of the Used Device Business 
and drastic reduction of major traders.

2018: Annihilation of traditional Used Business 
due to refurb devices and a haze in approach.

Going through the trends would help the 
traders and the suppliers to better understand 
the current market scenarios as well as pre-
pare them for the future. I won’t go into the de-
tails of the specifics or the results of the pro-
jects in this article, as we can always do that 
over a nice cup of coffee. Let’s dive in and get 
to the details:

2016: Samsung and Apple had been dom-
inating the trading business, and the likes of 
Huawei were slowly trying to catch up. With 
three contracts under my belt, I had to ma-
noeuvre the time to ensure the best results for 
my clients. For professional reasons I cannot 
disclose the names of the companies here. 
The first project was to work on securing the 
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So here are the lessons from 2016: 
Mobile brands were dying off and new ones were coming on the horizon. 
Major traders lost steam and exited the market. 
Mobile traders sought new verticals for the business such as gaming. 
IT players tried their hands on mobile phones for distribution in their familiar territories.  

2017: This was the year of Used Mobiles in 
the Middle East with the base in Dubai. Used 
Devices flew in from across the world with 
legitimate grading and acceptable quality. 
In the meantime, trading margins for regular 
devices thinned out further. Please note that 
Used Devices never originate from the Middle 
East but are always imported; there is no in-
frastructure for local buy-back, grading etc. I 
happened to land a couple of projects estab-
lishing local grading setups with the traders, 
as well as building buying channels from the 
US. Unfortunately, what transpired in this 
otherwise great business was a truly sad 
story. The Middle East defined new grading 
standards such as A+++ and A++ that basi-
cally meant the product could be repacked 
as new and the customers would be duped. 
The next step was the local sub-standard re-
furbishment initially from the Far East and 

then carried out locally, again to be repacked 
to be sold as new. This massive fraud defined 
the year to say the least, and trading prices 
went below that of the sources from the Far 
East or the US. International and local trade 
shows also showcased several companies 
now focusing on the Used business. This was 
a last-ditch effort to make money in a thinning 
trading environment. Many companies got 
caught up with the offerings of sub standard 
goods. However, there was another surprise 
waiting and that had been the re-packing of 
Apple CPO (Certified Pre-Owned) Devices. 
The products had an official 1-year warranty 
and all people had to do was to change the 
packaging and voila! A new device. In addition 
to this, several traders exited the market due 
to some serious fraud. iPhone 8 turned out to 
be a failure initially, further creating a heart-
ache for the trading community. 

distribution of Nokia Mobiles for a given mar-
ket. The hype of the brand had been earth 
shattering and the world was ready to rock 
back to the early 2000s. Trading margins had 
been eroding and Nokia was a ray of hope for 
the major traders. At the same instance, cred-
it insurance was becoming tight and the last 
nail in the coffin had been the default of the 
biggest trader in the UAE. Trading got its ini-
tial jolt. The second project was the transfor-
mation of the mobile trading environment to 
include gaming consoles and software. Mo-
bile traders saw the vertical as a natural ex-
tension of the business with serious volumes 
being traded across the region. With almost 

an 80% share of Sony Playstation and oth-
er being shared between Xbox and Nintendo, 
the opportunity had been great. Gaming soft-
ware had been another avenue with low value 
and high turnover, but somehow  mobile trad-
ers could never come to grips with the verti-
cal and was left to the professionals. The third 
project was the introduction of mobile brands 
for distribution to an unfamiliar territory. My 
client had been an IT player now wading into 
unfamiliar territory utilizing his channels. IT 
had gotten into a situation that mobile is in 
today, and he sought to quickly create an al-
ternate to the existing business in his familiar 
territory.
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2018: VAT brought a drought in trading for 
the first quarter of the year; the only business 
that ran in for the duration was the Used De-
vices. There was even a shortage of these in-
itially as everyone was involved in the trade 
and there wasn’t much stock to go around. 
Although iPhone X brought in a surprising 
high rush, the VAT challenge kept the trade 
at bay for the first few months. After the first 
quarter and a bit of a clarity in VAT, both Iran 
and Saudi Arabia enacted trading barriers that 
curtailed 60% of the business. The blockade 
of Qatar also didn’t help the situation either 
hence the overall impact became quite signif-
icant. Instability in Iraq, Libya and Syria add-
ed to the docile situation with an off and on re-
prieve. What was the overall impact? Traders 
with a market reach turned around and start-

ed taking distribution seriously. This was also 
a time for Tier 2 brands to get back in action 
as well. I have traders talking distribution who 
would laugh off the thought earlier and now 
are going head over heels to sign up as soon 
as possible. Tier 1 brands are signing up part-
ners in hordes for major markets that’s a poor 
strategy. A glut in recent trading saw massive 
stock build-ups across the region. The Used 
Business thrived with the same malpractices, 
the top one being the repacking of iPhone X 
CPOs that literally crashed the prices of the 
new devices overnight. Traders are in flux now 
and it’s time to look in the mirror. Re-export is 
not the business of the day anymore, UAE is 
now a normal market as any other and both 
traders and brands must wake up to this re-
ality. 

 
 
 
 
 
 
 
 
For tips regarding  
smart retail you can  
always contact me at  
kazi.najib@playtorium.com

 
Lessons of 2017: 
Used Devices created a rush of business but muddied the market with substandard and unethical   
practices. 
Everyone tried their hand in the business, but only a few perfected the art.  
Quite a few significant traders exited the market.

 
2018 isn’t over yet, but this is what we have learned: 
Confusion on the way forward, distribution or re-export. 
Re-packing of used and CPO has become an order of the day. 
Only a handful of traders remain to control the market now.  
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handelot worldwide splitdown in Regions:

Top 10 Trades in September 2018
Mobility 

1. Samsung 1723 trades
2. Apple 1335 trades
3. Xiaomi 680 trades
4. Huawei 576 trades

5. Nokia LCD 212 trades

6. LG 192 trades

7. Sony 146 trades

8. Motorola 125 trades

9. Blackberry 100 trades

10. Alcatel 74 trades

Inhome
1. LG 273 trades
2. Sony 182 trades
3. Samsung 181 trades
4. Canon 42 trades

5. Nintendo 42 Trades

6. Microsoft 40 trades

7. GoPro 29 trades

8. Philips 26 trades

9. Panasonic 15 trades

10. Nikon 15 trades

Africa 1%

Asia 12%
Americas 12%

Middle East 17% 

Eastern europe 25%

Australia 1%

Western 
europe 32%
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TECH TRADE SHOW 2018 will take place 25th October 2018 
at conference center Digital Knowledge Village in Warsaw.

The subjects of the meeting:

 Mobile Phones 
 Mobile Computers 
 Smartphones & Tablets 
 Accessories Peripherals 
 Consumables & Acccessories 
 Data Storage  
 Energy Management  
 Software & Applications 
 Gadgets, Toys, Drones
 Technologies in Sports  
 Home Entertainment  
 Home Networking & Security 
 Mobility & Navigation 
 Satellite Service & Components 
 Services

Technology trade in the heart of Warsaw

The idea of TECH TRADE SHOW is creating an effective platform for communication between resellers, 
retailers and channel sales representatives and suppliers, manufacturers, distributors and importers of 
electronics. Participants of the meeting will be decision makers – responsible for purchasing in shopping 
and sales networks, representatives of public institutions responsible for tenders and companies interested 
in implementing technology and the most interesting product solutions in their own institutions.

www.techtradeshow.pl

Warsaw

meetings  conferences  presentations  exposition

Save the date 25th October 2018!
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